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Gannett 


“He  seemed  to  be  a  nice  young  man  .... 

I  remember  the  first  time  I  noticed  him  .... 

He  was  carrying  a  stack  of  books ....  I  congrat¬ 
ulated  him  for  trying  to  improve  himself.  I  told 
him,  ‘Someday  you'll  get  out  of  this  dump.'  ” 

The  speaker  is  William  Mullins,  manager  of 
the  cafeteria  in  the  Bronx  General  Post  Office, 
as  quoted  by  reporter  Charles  Lachman  of  the 
Yonkers  Herald-Statesman. 

On  Wednesday,  August  10,  the  “nice  young 
man”  had  been  arrested  as  the  man  police 
believed  to  be  “Son  of  Sam,”  who  had 
terrorized  the  New  York  City  area  for  more  than 
a  year. 

Nowhere  was  it  a  bigger  story  than  in 
Yonkers,  the  city  where  the  suspect  lived  and 
finally  was  arrested.  Perhaps  nowhere  did 
journalists  react  to  the  story  more  swiftly  and 
more  responsibly  than  at  the  Yonkers 
Herald-Statesman.  And  their  coverage  was 
shared  among  all  members  of  the  Gannett 
News  Service. 

No  sensationalism  marred  their  accounts.  It 
was  a  big  story,  but  a  hometown  story.  Above 
all,  it  was  a  story  that  demanded  to  be  handled 
in  the  best  traditions  of  responsible  journalism 
and  good  taste.  In  this  instance,  indeed  it  was. 

The  Yonkers  Herald-Statesman's  account  of 
the  arrest  of  the  man  purported  to  be  Son  of 
Sam  is  the  kind  of  reporting  that  brings  honor 
and  recognition  to  Gannett  newspapers  and 
responsible  enterprise  to  their  readers. 


Gannett 

^  lA/&ifd  o§  ^Jeunpape^s 


Dear  Dr.: 

What  can  I  do  to  help  my 
mother? 

Lately  she  thinks  she  has 
become  a  teen-ager  again. 
Mother  now  dresses  in  the 
latest  teen  fashions,  and  uses 
the  latest  teen  talk. 

Whenever  my  friends  come 
over  to  the  house,  mother  im¬ 
mediately  joins  into  the  con¬ 
versation,  even  to  the  point  of 
discussing  cute  boys. 

My  friends  haven’t  said 
anything  to  me  about  mother, 
but  I  feel  they  are  laughing 
behind  her  back.  Help! 

Sonja 

Dear  Sonja: 

It  seems  mother  has 
reached  a  point  in  her  life 
when  she  is  temporarily  un¬ 
challenged  and  bored. 

With  her  great  love  for  you, 
she  wants  to  share  in  your 
life.  Usually  this  unusual 
behavior  by  mothers  is  short¬ 


TWEEN  12  AND  20 


Her  mom  acts 
like  a  teen-ager 

By  ROBERT 
WALLACE,  Ed.D. 

Copley  News  Service 


lived. 

Be  understanding  and 
above  all  else,  don’t  be  openly 
critical  of  her.  What  does  dad 
think  of  all  this? 

Dear  Dr.: 

My  girl  friend  and  I  are  18- 
year-old  seniors  and  plan  to 
marry  after  we  graduate 
from  high  school. 

I  am  going  to  work  for  my 
father-in-law  and  my  girl 
friend  has  a  job  lined  up  in  a 
lawyer’s  office. 

More  than  anything,  we 
want  to  own  our  own  home 
but  my  parents  say  we  are  too 
young  to  obtain  a  mortgage. 
Is  that  true? 

Stan 

Dear  Stan: 

In  this  case  your  parents 
are  mistaken.  At  18  you  have 
the  right  to  enter  contractual 
relationships,  such  as  obtain¬ 


ing  credit  to  buy  a  house. 

Remember,  you  will  need  a 
down  payment  and  the 
amount  of  your  salary  deter¬ 
mines  the  amount  the  lender 
will  lend. 


Dear  Dr.: 

I  have  saved  enough  money 
to  buy  my  first  used  car  but 
I’ve  heard  so  many  things 
about  used  car  salesmen  that 
I  don’t  trust  them  at  all.  What 
should  I  look  for  when  buying 
a  used  car? 

Flora 

Dear  Flora: 

In  checking  with  a  “friend¬ 
ly”  used  car  salesman  I  was 
informed  that  the  engine  was 
the  most  important  and  most 
expensive  part  of  the  car. 
Beware  if  the  engine  is  hard 
to  start,  idles  rough  or  noisy, 
or  if  the  engine  response  is 
slow  when  given  gas. 


Next,  check  the  interior 
and  exterior  looking  for 
ripples  in  the  body  (probably 
sure  signs  of  a  wreck),  and 
rust  (usually  covered  by  floor 
mats). 

Check  all  accessories 
making  sure  they  are 
operable.  Your  la«!t  check 
should  be  the  tires,  tailpipe 
and  muffler. 

After  “looking”  the  car 
over,  take  it  for  a  test  drive, 
checking  acceleration, 
Ix'aking  and  general  riding 
comfort.  If  after  all  this,  you 
like  the  car,  take  the  “friend¬ 
ly”  doctor’s  advice  and  have 
a  qualified  mechanic  give  the 
car  a  once  over.  Safe  and 
happy  driving! 


Questions  may  be  sent  to 
Dr.  Robert  Wallace,  Copley 
News  Service,  in  care  of  this 
newspaper. 


Send  me  samples  of  Tween  12  and  20 

Copley  News  Service 

P.O.  Box  190 

San  Diefio,  CA  92112 

Other  features  of  interest 

Just  check  and  we  ll  send  you  samples 

□  Sports  Trivia  —  cartoon  quiz 

□  Of  Course.  A  Horse  —  care  and  training 

□  Phyllis  Schlatly  —  political  writer 

□  Where  Are  You  Now  —  sports  heroes  update 

□  Bob  Englehart  —  editorial  cartcHtnist 

Name _ _ -  _  Title  - - 

Address  _  -  — 


City  _  State  Zip 


Do  teen-agers  read  newspapers? 

Bet  you’ve  asked  yourself  that  question  more  than 
once  or  twice.  Here  is  one  way  to  answer  it:  A 
question  and  answer  column  addressed  to  the  needs 
of  teens.  Fill  in  the  coupon  below  and  we’ll  send 
you  a  complete  follow-up  kit. 

Write,  wire  or  call  John  Moon  or  Ron  Wells, 
Copley  News  Service,  P.O.  Box  190,  San  Diego, CA 
92112.(714)  299-3131. 

(Ww  Mcwis  Swjoice 
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Ws’ve  broadened  our  name  to 
reflect  our  vision. 


Harte-Hanks  has  taken  a  big  step.  We've 
changed  our  name  to  Harte-Hanks  Com¬ 
munications.  A  broader  name,  with  broad¬ 
er  possibilities. 

Our  new  name  tells  you  more  about  what 
we  are  and  will  be  increasingly  in  the  future. 
Communicators.  Qualified  professionals 
dedicated  to  using  modern  marketing  tech¬ 
niques  to  meet  the  changing  informational 
needs  of  the  communities  we  serve. 

While  daily  newspapers  will  remain  our 
primary  line  of  business,  in  the  years  to  come 
we  will  continue  to  broaden  our  involvement 
in  the  communications  industry.  So  that  we 


can  consistently  offer  informational  products 
of  ever  greater  relevance  to  today's  market. 

Looking  ahead,  we  see  a  host  of  expansion 
opportunities.  But  whatever  direction  our 
broadening  involvement  takes,  it  will  be 
backed  by  the  same  sound  management 
philosophy  that  has  allowed  Harte-Hanks  to 
diversify  in  the  first  place. 

So  that  any  way  you  look  at  it,  we're  worth 
keeping  an  eye  on. 

H/^TE-HanIcS  CoMMUNicATIONS^  InC. 

P.  O.  Box  269,  San  Antonio,  Texas  78291 


In  these  times  of  high  costs  it's  good  to  know ... 

ACB's  Checking 
Proof  Service 
still  costs  less- 

costs  than 
doing  it  yourself! 

ACB’s  Checking  Proof  Service  is  still  a  SAVINGS 
TO  PUBLISHERS — not  an  extra  expense.  (Some 
papers  say  it  would  cost  them  two  to  four  times  as 
much  to  do  it  themselves!) 

The  reasons?  HIDDEN  COSTS — all  the  people 
and  paperwork  complexities  that  add  up  to  a  lot 
more  than  just  "tear  sheets.”  No  wonder  virtually 
ail  U.S.  dailies  prefer  the  economy  of  ACB  Check¬ 
ing  Service.  Consider . . . 

ACB  gives  you  not  only  lower  cost,  but  a  more 
complete' service  than  any  paper  itself  can  provide. 

ACB  checks  and  forwards  every  national  ad  in  your 
paper,  automatically,  to  the  agency  or  advertiser. 
(Certain  local  tearsheets  are  serviced,  too.) 

So  ACB  saves  you  overhead,  time,  energy  and 
money — in  record-keeping,  collecting  pages, 
handling  requests,  typing,  mailing,  postage,  and  all 
the  detail  of  it. 

ACB  is  able  to  do  all  this  for  you  at  lower  cost 
because  of  our  related  services  which  have  been 
developed  and  sold  to  manufacturers  and  agen¬ 
cies.  Services  such  as  Newspaper  Advertising 
Research  and  Cooperative  Advertising  Administra¬ 
tion — all  of  tremendous  value  to  the  newspaper 
industry. 

It's  good  to  remember  that  our  old  news  is  still 
the  best  news  about  the  cost  of  checking  proof 
service. 

THE  ADVERTISING 
CHECKING  BUREAU,  Inc. 

Call  your  nearest  ACB  office — 353  Park  Avenue  South.  New  York,  New  York 
10010.  Phone  212/685-7300  •  434  South  Wabash  Avenue,  Chicago.  Illinois 
60605,  Phone  312/922-2841  .  941  North  High  Street.  Columbus.  Ohio  43201. 
Phone  614/294-4761  •  52  South  Second  Street,  Memphis.  Tennessee  38103. 
Phone  901/526-3281  •  20  Jones  Street,  San  Francisco,  California  94102. 
Phone  415/626-6546 
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SEPTEMBER 

22- 24 — Fla.  Newspaper  Ad  Executives,  Don  CeSar  Hotel,  St.  Petersburg, 

Fla. 

23- 25 — Illinois  Newspaper  Production  Conference,  Holiday  Inn,  Joliet, 

Illinois 

23- 25— Central  States  Circulation  Managers  Assoc.  Sales  Conference. 

Oak  Brook  Hyatt  House.  Oak  Brook,  III. 

24- 25 — Ohio  Ad  Executives.  Marriott  Inn,  Columbus. 

25- 27 — International  Newspaper  Promotion  Association.  Southern  re¬ 

gional  meeting.  La  Mansion,  San  Antonio,  Tex. 

26- 28 — ^Western  Newspapers  Production  Conference,  Portland  Hilton, 

Portland,  Ore. 

28- Oct.  1 — Pennsylvania  Newspaper  Publishers  Association,  Buck  Hill 

Inn,  Buck  Hill,  Pa. 

29- 30 — Allied  Publishers,  Salishan  Lodge,  Gleneden  Beach,  Ore. 

29- Oct.  2 — New  York  Press  Association,  Niagara  Hilton,  Niagara  Falls. 

30- Oct.  1 — Advertising  Conference  of  Wisconsin,  Wisconsin  Center, 

Madison, 

30-Oct.  2 — Rocky  Mountain  Advertising  Managers  Association,  Radisson, 
Denver. 


OCTOBER 

1- 4 — Interstate  Circulation  Managers  Association,  Sheraton-Fontaine- 

bleau  Inn,  Ocean  City,  Maryland. 

2- 4 — Ohio  Circulation  Managers  Association,  Atwood  Lodge,  Dellroy 

Ohio. 

2-4 — DILitho  Users  Group,  Hilton  Inn,  Des  Moines.  Iowa. 

2-5 — International  Newspaper  Promotion  Association,  Eastern  Region, 
Basin  Harbor  Club,  Vergennes,  Vermont. 

2- 7 — Newspaper  Food  Editors  Conference,  Drake  Hotel,  Chicago. 

3- 6 — Advertising  Media  Credit  Executives  Association  International,  Inc., 

Doral  Hotm  and  Country  Club,  Miami,  Florida. 

5-6 — Newspaper  Comics  Council,  Detroit  Plaza  Hotel,  Renaissance 
Center,  Detroit. 

5- 11— Women  in  Communications,  Inc.,  Sheraton-Waikiki,  Honolulu. 

6- 7 — Southern  Production  Program,  Inc.,  Oklahoma  City. 

6-8 — New  York  State  Dailies  Advertising  Managers  Bureau,  The  Dinkier, 
Syracuse.  N.Y. 

9-12 — United  Press  International  Edicon,  Cerromar  Beach  Hotel,  Puerto 
Rico. 

9-15 — National  Newspaper  Week. 

9-11 — Northern  States  Circulation  Managers  Association,  Town  House 
Motor  Inn,  Grand  Forks.  N.D. 

11-14 — Cal-West  Circulation  Managers  Association,  Harrah’s  Reno. 
13-15 — New  Mexico  Press  Association,  Rodeway  Inn,  Carlsbad,  New 
Mexico. 

15 —  International  Newspaper  Carrier  Day. 

16- 18 — Inland  Daily  Press  Association,  Drake  Hotel,  Chicago. 

16-18 — Mid-Atlantic  Circulation  Managers  Association  sales  conference, 
Richmond  Hyatt  House,  Richmond,  Va. 

16-19 — Institute  of  Newspaper  Controllers  &  Finance  Officers, 
Washington  Hilton,  Washington,  D.C. 

16-19 — International  Newspaper  Promotion  Association,  Central  Region, 
Madison,  Wisconsin. 

16- 22 — National  Press  Photographers  Association.  Flying  Short  Course: 

Oct.  16,  St.  Petersburg,  Fla.,  Hilton;  Oct.  17,  Washington,  D.C.  Inter¬ 
national  Inn;  Oct.  19,  Indiana  University,  Bloomington;  Oct.  20,  Uni¬ 
versity  of  Texas,  Arlington;  Oct.  22,  San  Diego,  Calif.,  Hilton. 

17- 19 — ^Advertising  Research  Foundation,  Waldorf  Astoria,  New  York  City. 
17-21 — Inter-American  Press  Association,  Santo  Domingo,  Dominican 

Republic. 

23-26 — Association  of  National  Advertisers.  Homestead,  Hot  Springs.  Va. 

25- 28 — Associated  Press  Managing  Editors  Association.  New  Orleans.  La. 

26- 29 — National  Newspaper  Association,  Houston,  Texas. 

27- 28 — Mid-Atlantic  States  Harris  2200  Users  Group,  Call-Chronicle 

Newspapers,  Allentown,  Pa. 
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Health  care  abuses.  Profit  abuses.  Bureaucratic  fum- 
blings.  These  and  other  attacks  leveled  at  nursing 
homes  have  always  appeared  as  front  page  news. 

When  these  stories  appear,  we  are  just  as  outraged 
at  the  shame  and  the  scandal.  We  abhor  the  tales  of  un¬ 
safe  facilities,  inadequate  diets,  patient  neglect. 

Perhaps,  unwittingly,  we  have  built  a  serious  com¬ 
munications  gap.  A  gap  between  what  most  critics 
believe  to  be  the  facts  and  what  actually  are  the  facts 
related  to  the  nursing  homes  in  our  nation  today. 

Nursing  home  care  is  a  relatively  recent  develop¬ 
ment  in  this  country.  From  the  early  community-spon¬ 
sored  shelters  that  served  as  poor  houses,  the  nursing 
home  was  bom.  Usually  a  small  family-run  home  that 
planted  the  seeds  for  today’s  modem  facility. 

But  as  human  life  spans  continued  to  inaease,  so 
did  the  problems  of  aging  and  the  care  for  the  aged  and 
the  chronically  ill.  So  that  by  the  early  1950’s,  the  need 
to  improve  conditions  and  facilities  was  critical.  A 
major  growth  took  place,  not  only  aided  by  public 
awareness,  but  by  the  private  investment  of  billions  of 
dollars  for  land,  constmction  and  qualified  personnel, 
rt.  /  R  i7-  fv  Pr  M  f  Suddenly,  the  number  of  long-term  facilities  tripled 

from  6,500  to  25,000. 

Suddenly,  from  172,000  available  beds  in  1953, 
number  of  beds  became  1.2  million  by  1973. 

Today,  there  are  20,000,000  Americans  aged  65 
and  over.  But,  as  many  as  600,000  need  nursing  care 
and  can’t  get  it.  Because  for  all  the  growth,  for  all  the 
improvements,  the  number  of  Americans  needing  pro- 
^  health  care  has  skyrocketed. 

Where  can  these  people  go?  As  fast  as  new, 
modem ,  professionally  stkfed  facilities  are  built,  just  as 
quickly  the  waiting  lists  multiply.  Many  remain  resi¬ 
dents  of  boarding  houses,  independent  homes,  some 
inadequate,  too  many  unsafe. 

The  incidents  that  have  stigmatized  the  entire 
health  care  industry  are  mainly  focused  on  those  homes. 

But  these  stories  mask  the  progress  of  the  vast 
majority  of  AHCA  members  who  provide  a  wholesome, 
enriching  environment  for  their  residents.  We  are 
constantly  improving  both  the  social  and  physical 
environment:  we  are  working  to  build  individual  dignity 
to  its  highest  level;  we  are  recmiting  more  qualified 
full-time  specialists,  searching  for  methods  to  train  and 
re  train  doctors  and  nurses  in  geriatric  care.  The  nursing 
home  profession  has  outgrown  the  county  poor  farm. 
Certainly  the  story  of  progress  in  health  care  is  just  as 
valid  as  the  story  of  abuse.  Let’s  report  them  both. 


Theodore  Carcich,  Jr.,  President 


Arthur  G.  Stein,  Treasurer 


Fred  Beene,  Secretary 


alibQ  American 
Health  Care  Association 

1200 15th  Street  N.W.  Washington  D.C.  20005 


Wiley  M.  Crittenden,  Jr., 
Immediate  Past  President 
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Distributed  to  all  editors  and 
participating  food  companies  at  the 
annual  NASA*  Food  Editors 
Conference  at  the  Drake  Hotel, 
Chicago,  October  2  through  October 
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and  the  newspaper  people  who 
put  them  all  together. 
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Georgia  Supreme  Court  opened  its  doors  to  tv  cameras  for 
the  first  time  on  September  12.  And  in  Jefferson  County,  Ky. 
(Louisville),  14  of  the  16  circuit  judges  signed  a  resolution 
this  week  that  will  permit  live  film  and  news  photographs 
during  trials  in  their  courtrooms.  The  resolution  followed  a 
meeting  in  August  between  the  judges  and  members  of  the 
news  media.  Mobile,  Ala’s,  circuit  courts  and  Florida  Su¬ 
preme  Court  also  allow  live  coverage  by  camera. 

*  t 

Florence  (Ala.)  Times-Daily  set  a  record  for  the  largest  press 
run  on  a  single  edition  in  its  history,  printing  6,000  more 
papers  Friday,  September  2,  the  date  of  publication  of 
“Elvis  Remembered,”  a  16-page  tabloid.  On  completion  of 
the  regular  press  run,  the  Times-Daily  presses  cranked  back 
up  and  printed  another  10,000  copies  of  the  Elvis  section 
itself  to  fill  special  orders  which  piled  in  the  week  before. 

The  Times-Daily  section  was  unusual  in  that  a  reporter 
and  photographer  team  spent  two  days  in  Tupelo  and  Mem¬ 
phis  and  came  up  with  some  interviews  and  photographs  to 
vary  the  Elvis  fare  of  our  readers.  Included  were  photo¬ 
graphs  inside  the  masoleum,  a  rate  photo  indeed.  Advertis¬ 
ing  was  limited  to  the  back  page,  sold  to  a  single  advertiser. 

*  *  * 

The  text  of  the  Panama  Canal  treaty — almost  13,000 
words — was  run  by  the  Memphis  Commercial  Appeal  Saturday, 
September  10  as  a  service  to  its  readers.  The  treaty,  with 
heads  and  pictures,  filled  almost  three  pages.  Michael  Grehl, 
editor,  said:  “The  Commercial  Appeal  printed  the  treaty 
because  it  is  one  of  the  most  controversial  national  issues  to 
come  before  the  public  in  years.  We  are  in  an  area  where 
there  appears  to  be  much  sentiment  against  the  treaty.  We 
felt  it  was  a  service  to  print  the  treaty  because  early  in  the 
debate  we  discovered  there  was  a  wealth  of  misinformation 
and  misconceptions  about  this  treaty.  And  we  found  there 
was  almost  no  knowledge  of  the  earlier  treaty.” 

*  *  ♦ 

An  expanded  Business  &  Finance  section,  boosted  by  sev¬ 
eral  new  regular  features  and  30  additional  columns  of  space 
per  week,  made  its  debut  in  the  Washington  Post  with  the 
edition  of  September  13.  Four  writers  were  added  to  the 
reporting  staff  of  the  section. 

Hi  Hn  Hn 

Cheryl  Angel  Patterson,  22,  a  senior  journalism  and  politi¬ 
cal  science  major  at  California  State  University  at  Fullerton, 
has  been  named  the  1977  winner  of  the  $2,5()0  Barney  Kil¬ 
gore  Award  sponsored  by  the  Sigma  Delta  Chi  Foundation. 
Patterson  has  also  won  first  place  in  the  William  Randolph 
Hearst  Competition  general  news  category  and  is  a  past 
winner  of  the  Scripps-Howard  Foundation  Journalism 
Scholarship,  California  Scholastic  Press  Association 
Scholarship  and  the  Lion’s  Club  Journalism  Scholarship. 
She  has  worked  as  a  reporter  for  the  Los  Angeles  Times 
since  1975  while  attending  school. 

Hi  H  Ht 

The  225,000  copies  of  the  64-page  “Flood  'll  Commemora¬ 
tive  Edition,”  published  by  the  Johnstown 
Tribune-Democrat  August  19,  the  first-month  anniversary  of 
the  disaster,  took  just  one  week  to  be  completely  sold  out. 
Normal  daily  circulation  is  60,000. 

The  special  edition,  loaded  with  exclusive  color  photo¬ 
graphs,  gave  its  readers  an  account  of  just  what  happened 
during  the  dark  hours  of  July  19-20,  with  more  detailed 
stories  for  the  hardest  hit  sections  of  the  city  and  other 
communities  in  the  newspaper’s  circulation  area. 

It  also  featured  some  of  the  hundreds  of  personal  tragedy 
and  heroism  stories  that  unfolded  as  communications  were 
restored  to  the  devistated  areas. 

Of  the  total  sales  of  the  newspaper,  approximately  40,000 
copies  were  mailed  literally  all  over  the  world. 
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CIA  and  the  press 

The  allegation  by  Carl  Bernstein,  in  a  forthcoming  Rolling 
Stone  article,  that  “more  than  400  American  journalists  .  .  . 
in  the  past  25  years  have  secretly  carried  out  assignments 
for  the  Central  Intelligence  Agency”  and  his  assertion  there 
are  “some  journalist-operatives  .  .  .  still  posted  abroad” 
makes  fascinating  reading,  if  true. 

Bernstein’s  assertions  are  based  mainly  on  statements  by 
present  and  former  CIA  officials  about  what  is  in  CIA  files 
which  no  one  can  see.  Practically  everyone  mentioned  in  the 
article  has  denied  the  allegations  pertaining  to  them  and 
they,  also,  are  denied  access  to  the  files  for  their  own  de¬ 
fense. 

Those  who  read  the  article  are  given  a  choice,  in  most 
instances,  of  accepting  the  accusation  that  a  certain  jour¬ 
nalist  had  something  to  do  with  CIA  at  some  time  in  the 
past,  or  accepting  denials  that  it  was  so.  The  author  spells 
out  the  procedure  early  in  the  article: 

“The  general  outlines  of  what  happened  are  indisputable; 
the  specifics  are  harder  to  come  by.  CIA  sources  hint  that  a 
particular  journalist  was  trafficking  all  over  Eastern 
Europe  for  the  Agency:  the  journalist  says  no,  he  just  had 
lunch  with  the  station  chief.  CIA  sources  say  flatly  that  a 
well-known  ABC  correspondent  worked  for  the  Agency 
through  1973;  they  refuse  to  identify  him.  A  high-level  CIA 
official  with  a  prodigious  memory  says  that  the  New  York 
Times  provided  cover  for  about  ten  CIA  operatives  between 
1950  and  1960;  he  does  not  know  who  the  agents  were,  or  who 
in  the  newspaper’s  management  made  the  arrangements.” 

And  so  it  goes.  Bernstein  sets  up  the  journalist  or  his 
organization  with  an  account  of  what  someone  told  him  is  in 
the  CIA  files  and  then  quotes  their  denials.  In  many  cases 
prominent  persons  mentioned  are  deceased  and  it  is  left  to 
their  living  associates  to  make  the  denials. 

And,  near  the  end  the  author  quotes  CIA  officials  as  ad¬ 
mitting  the  files  might  be  filled  with  “puffing”  by  case  offic¬ 
ers  who  had  written  self-serving  memos  for  the  files  about 
their  dealings  with  journalists  which  in  many  instances 
could  have  been  innocuous. 

Many  people  will  remember  that  20  and  25  years  ago  we 
were  engaged  in  a  vicious  Cold  War,  following  a  bloody  hot 
one,  and  patriotism  wasn’t  considered  a  dirty  word.  Bern¬ 
stein  quotes  one  CIA  official  who  said:  “There  was  a  time 
when  it  wasn’t  considered  a  crime  to  serve  your  country.” 

Joseph  Alsop,  former  syndicated  columnist,  said  it  for 
many  of  his  contemporaries  who  might  feel  that  way  but  are 
afraid  to  say  so:  “The  notion  that  a  newspaperman  doesn’t 
have  a  duty  to  his  country  is  perfect  balls.” 
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Letters 


RECORD  FLOW 

Bully  for  Dick  Smyser  and  his  Sept.  3 
comments  in  E&P  on  the  success  of  spe¬ 
cial  Elvis  Presley  sections  and  need  for 
similar  treatment  on  other  bulletin 
events. 

UPl  moved  enough  news  and  news- 
picture  copy  on  the  Presley  story  for  any 
newspaper  to  publish  a  special  section  in 
their  own  shop  with  no  additional  pay¬ 
ment  to  UPI. 

It  may  have  been  a  record  flow  of  copy 
on  the  death  of  an  entertainer,  but  UPl 
gives  similar  coverage  on  a  number  of 
major  stories.  Editors  might  well  utilize 
this  copy  in  special  sections — after  spot 
coverage — to  build  circulation  and  profit 
bases. 

Much  valuable  wire  copy  now  being 
discarded  thus  could  be  transformed  into 
dollars  in  the  cash  register. 

Mr.  Smyser  is  served  by  another  wire 
service  which  also  moved  volumes  of 
copy  on  the  Presley  story. 

Fred  Parker 
(Parker  is  general  executive  for  UPI  in 
Dandridge,  Tenn.) 

9|c  9k  * 

WHO  BENEFITS? 

The  proposed  merger  of  the  Interna¬ 
tional  Typographical  Union  and  The 
Newspaper  Guild  offers  no  benefits  to 
Guild  members,  but  is  advantageous 
only  to  Guild  officers.  Charles  A.  Perlik, 
the  Guild  president,  for  example,  would 
become  a  vicepresident  of  the  combined 
unions,  receive  a  higher  salary  than  his 
present  one,  added  “perks”  and  a  more 
leisurely  work  schedule.  Other  Guild  of¬ 
ficers  would  benefit  similarly. 

But  how  about  Guild  members?  They 
won’t  get  a  reduction  in  dues  nor  any¬ 
thing  else.  Mr.  Perlik  has  never  cited  a 
single  financial  fringe  for  members  of  a 
combined  union  and  kept  silent  about  fu¬ 
ture  goodies  for  officers. 

Henry  Galanis 

9)c  :k  ^ 

LOOSELY  WORDED 

John  Kenneth  Galbraith's  tongue-in- 
cheek  comments  about  a  Bethlehem 
Steel  Corp.'s  article  offered  a  spritz  of 
humor. 

How  nicely  he  uses  the  semi-colon. 
How  loosely  and  waywardly  he  uses 
words.  What,  Mr.  Galbraith,  is  a  “lead¬ 
ing  subscriber?”  Is  there  status  among 
magazine  subscribers?  What  is  “admira¬ 
ble  news?”  Surely  Galbraith  wasn’t  slyly 
implying  that  the  “admirable”  writing  of 
the  Bethlehem  publicist  was  akin  to  that 
of  E&P.  And,  it  took  Galbraith  26  words 
to  say  that  he  read  some  (E&P)  copies 
that  a  houseguest  recently  left  behind. 

Louis  Magno 

Marlton,  N.J. 


OPPORTUNITY 

Is  it  possible  that  your  lead  editorial, 
“Permanence  of  Print,”  in  the  Sep¬ 
tember  3  issue  represents  an  unfortunate 
mind-set  of  the  print  industry?  “Sound 
and  pictures  in  living  color,”  you  write, 
“have  not  destroyed  the  printed 
word — not  by  a  long  shot!”  You  then  go 
on  to  tell  how  the  death  of  Elvis  Presley 
and  the  capture  of  the  alleged  “Son  of 
Sam”  resulted  in  the  sale  of  thousands  of 
extra  copies  of  newspapers.  You  con¬ 
clude  that  perhaps  the  day  of  the  “Spe¬ 
cial”  and  the  “Extra”  are  not  dead  after 
all. 

As  a  career  broadcast  journalist.  I’ve 
never  been  able  to  fully  accept  the  print 
media’s  concept  of  its  competitive  prob¬ 
lems  with  television  and  radio.  I’ve  al¬ 
ways  felt  newspapers  had  an  advantage 
long  underplayed;  namely,  the  ability  to 
bring  a  breadth  and  depth  to  the  major 
stories  of  the  day  that  tv  and  radio 
editors  can  only  drool  about. 

In  recent  years  I’ve  come  to  the  con¬ 
clusion  that  there  is  a  far  greater  and 
dramatic  crisis  facing  the  print  medium. 
It’s  the  functional  illiterate.  Could  it  be 
that  readership  is  threatened  simply  be¬ 
cause  more  and  more  people  are  graduat¬ 
ing  from  high  schools  with  demonstrated 
inabilities  to  read  well? 

What  would  happen  if  the  print  media 
across  the  land  recognized  the  threat  and 
worked  hand  in  hand  with  frustrated  par¬ 
ents  who  are  pleading  that  something  be 
done  to  eliminate  the  growing  crisis? 
With  the  great  power  of  the  print  medium 
behind  them,  the  public  would  win.  And 
the  market  for  potential  newspaper  read¬ 
ers  would  grow  unlimitedly. 

Reg  Laite 

(Laite  is  news  director  at  WOR-radio  in 
New  York.) 

Jk  9ic  * 

NOT  ALONE 

In  your  September  3,  1977  issue  on 
page  40,  you  carried  a  story  on  the  new 
morning  edition  of  the  Daily  Tribune  in 
which  you  describe  it  as  “the  lone  24- 
hour  local  newspaper  in  the  San  Gabriel 
Valley  market  area.” 

This  is  a  great  disservice  to  the  Star- 
News  which  is  published  in  Pasadena, 
California,  and  covers  14  individual 
cities  and  communities  in  the  San  Gab¬ 
riel  Valley. 

Beginning  in  1956  we  published  the 
morning  Pasadena  Independent  and  the 
evening  Star-News.  In  1969  we  became 
an  all  day  paper  under  the  Star-News 
masthead. 

Since  an  erroneous  impression  was 
created  in  the  story  on  the  Daily  Tribune, 
I  hope  you  can  clarify  the  matter.  Inci- 
dently,  we  have  had  home  delivery  serv¬ 
ice  in  both  the  morning  and  afternoon 
since  1%9,  under  the  Star-News  mast¬ 
head.  The  Daily  Tribune  has  only  street 
sales  in  the  morning  field  which  hardly 


qualifies  it  as  an  all  day  paper. 

Larry  Collins 

(Collins  is  publisher  of  the  Star-News.) 

9k  9k  9k 

DEAR  SUZY 

In  the  September  3,  1977,  E&P,  Suzy 
Hagstrom  wrote  a  story  that  mentioned 
me  and  the  Charlotte  Obser\’er. 

I  found  that  story  a  “cheap  shot,”  un¬ 
fair  and  inaccurate. 

I  have  written  Miss  Hagstrom  a  letter 
about  her  story  and  would  appreciate,  in 
the  interest  of  fairness,  your  running  my 
letter  to  her. 

Dear  Miss  Hagstrom: 

I  see  from  E&P  that  you  were  fortu¬ 
nate  to  land  a  reporting  job  at  The  News 
Leader. 

I  hope  you’ll  also  be  fortunate  enough 
to  work  for  demanding  editors  who  will 
insist  that  your  stories  be  accurate  and 
fair  and  told  with  a  sense  of  perspective. 

Your  E&P  article  disturbs  me,  and  I 
would  appreciate  your  response.  It 
seems  a  “cheap  shot.” 

As  I  recall  your  visit  to  Charlotte,  we 
chatted  about  30  minutes,  I  asked  you 
many  questions,  and  you  took  no  notes. 

Before  meeting  you,  I  read  your  clips, 
which  gave  me  an  initial  impression  of 
your  journalism  skills.  Had  we  gotten 
serious  about  a  job  here,  you  would  have 
been  invited  to  try  out,  and  that  would 
have  told  us  more  about  your  abilities. 

I  also  wanted  to  know  about  some  per¬ 
sonal  attributes  of  Suzy  Hagstrom,  how 
she  spends  her  free  time,  what  interests 
her  and  makes  her  interesting  and  how 
involved  she  is  with  her  community. 
Thus  some  of  my  questions  about  the 
movies  you  see,  the  TV  programs  you 
watch  and  the  books  and  magazines  you 
read,  your  other  spare-time  activities. 

You  incorrectly  inferred  from  my 
questions  about  movies  that  I  wanted 
you  “to  relate  to  the  masses.”  Had  you 
asked  me,  as  would  a  good  reporter,  I 
would  have  told  you  I  was  seeking  to 
know  more  about  your  viewing  tastes. 
Relating  to  the  masses,  by  the  way,  is  a 
pretty  good  idea;  after  all,  they  are  our 
readers. 

Nor  did  1  ask,  “Do  you  dance?”  1  did 
ask  what  you  did  in  your  free  time,  and 
you  replied  you  went  dancing.  Although 
we  discussed  dancing,  the  words  you  at¬ 
tribute  to  me  are  not  mine. 

You  also  violated  a  principle  of  fair¬ 
ness  by  quoting  one  anonymous  taxi 
driver’s  opinion  about  the  quality  of  The 
Observer.  I  hope  that  when  your  editors 
evaluate  your  work,  they  will  not  rely 
only  on  a  single  anonymous  source  who 
may  or  may  not  know  what  he’s  talking 
about.  That  would  not  be  fair  to  you. 

You  chose  to  characterize  The  Ob¬ 
server  with  the  taxi  driver’s  statement. 
Yet,  I  wonder,  why  your  own  impres¬ 
sions  weren’t  noted.  For  instance,  in 
your  critique  of  this  newspaper,  you 
said;  “1  enjoyed  reading  The  Charlotte 
(Continued  on  page  31) 
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The  people 

behind 
our  papers. 


On  December  1, 1936  John  S.  Knight  first 
opened  his  "Editor's  Notebook"  to  the 
American  public.  Through  this  famous 
Sunday  column,  he  established  a  pei^ 
sonal  communication  with  newspaper 
readers  across  the  country.  Soon, 
whether  they  agreed  or  disagreed  with 
his  views,  people  knew  the  man  behind 
the  paper  very  well. 

Today,  signed  columns  have  become 
one  of  the  traditions  of  Knight-Ridder 
papers.  In  city  eifter  city,  Knight-Ridder 
editors  and  publishers  still  turn  to  their 
typewriters  each  week,  as  John  Knight 
once  did,  to  sh€u«  their  own  thoughts, 
observations  and  concerns  with  their 
own  readers.  And  for  the  same  good  rea¬ 
sons. 

As  Ed  Murray,  publisher  of  the  Boul¬ 
der  Caunera,  said  of  his  column,  "I  want 
people  to  know  that  their  paper  is  di¬ 
rected  by  a  real  person  who  understands 
the  issues  that  affect  their  lives." 

The  columns  that  appear  in  Knight- 
Ridder  papers  today  are  as  different  and 
distinctive  as  the  men  who  sign  them. 


'They  range  from  the  practical,  forthright 
views  of  a  John  McMillion,  publisher  of 
The  News-'IHbune  and  Herald  in  Duluth 
...  to  the  thoughtful  insights  of  a  Joe 
Stroud,  editor  of  the  Detroit  Free  Press 
...  to  the  energetic  but  warmly  human 
opinions  of  a  John  McMullan,  executive 
editor  of  The  Mieimi  Herald  ...  to  the 
colorful  Sunday  columns  of  a  Rolfe  Neill, 
publisher  of  The  Observer  and  The 
News  in  Cheurlotte,  North  Carolina. 

Yet  they  are  really  saying  one  thing. 
In  the  tradition  that  John  Knight 
started  so  many  years  ago,  they  are  each 
telling  their  own  readers  ...  in  their  own 
way  .  .  .  that  the  people  behind  the 
papers  care  about  the  communities 
they  serve. 

Philadelphia  Inquirer  *  Philadelphia  Daily  News  * 

Detroit  Free  Press  *  Miami  Herald  *  St.  Paul  Dispatch  * 

St.  Paul  Pioneer  Press  *  Charlotte  Observer  *  Chv lotte  News  * 

San  Jose  Mercury  *  San  Jose  News  *  Wichita  Eagle  * 

Wichita  Beacon  *  Akron  Beacon  Journal  * 

Long  Beach  Press-Telegram  *  Long  Beach  Independent  * 

Lexington  Herald  *  Lexington  Leader  *  Gary  Post-lhbune  * 

Duluth  News-lKbune  *  Duluth  Herald  *  Macon  Iblegraph  * 

Macon  News  *  Columbus  Enquirer  *  Columbus  Ledger  * 

Pasadena  Star-News  *  Tbllahassee  Democrat  * 

Grand  Forks  Herald  *  Journal  of  Commerce  *  Bradentcm  Herald  * 
Boulder  Daily  Camera  *  Aberdeen  American  News  * 

Boca  Raton  News 

Knight-Ridder  Newspapers 

John  S.  Knight,  now  retired,  established  our  tradition  for  signed  editorial  columns. 
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Reporter  says  400  U.S. 
journalists  aided  CIA 


Former  Washington  Post  reporter  Carl 
Bernstein  says  in  a  story  that  is  to  appear 
in  the  Rolling  Stone  magazine  going  to 
press  September  19  and  on  sale  at  news¬ 
stands  October  4,  that  400  American 
journalists  in  the  past  25  years  have  se¬ 
cretly  carried  out  assignments  for  the 
Central  Intelligence  Agency  according  to 
documents  on  file  at  CIA  headquarters. 

Almost  every  important  newspaper 
and  broadcasting  organization  is  named 
by  Bernstein  who  had  “executives  who 
lent  their  cooperation  to  the  Agency.”  In 
many  cases,  Bernstein  quoted  their  de¬ 
nials  of  the  charges. 

In  an  advance  manuscript  made  avail¬ 
able  to  Editor  &  Publisher,  Bernstein 
reports: 

“Some  of  these  journalists’  relation¬ 
ships  with  the  Agency  were  tacit;  some 
were  explicit.  There  was  cooperation, 
accommodation  and  overlap.  Journalists 
provided  a  full  range  of  clandestine 
services — from  simple  intelligence  col¬ 
lection  to  serving  as  go-betweens  with 
spies  in  Communist  countries.  Reporters 
shared  their  notebooks  with  the  CIA. 
Editors  shared  their  staffs.  Some  of  the 
journalists  were  Pulitzer  Prize  winners, 
distinguished  reporters  who  considered 
themselves  ambassadors-without- 
portfolio  for  their  country.  Most  were 
less  exalted:  foreign  correspondents  who 
found  that  their  association  with  the 
Agency  helped  their  work;  stringers  and 
freelancers  who  were  as  interested  in  the 
derring-do  of  the  spy  business  as  in  filing 
articles;  and  the  smallest  category,  of 
full-time  CIA  employes  masquerading  as 
journalists  abroad.  In  many  instances, 
CIA  documents  show,  journalists  were 
engaged  to  perform  tasks  for  the  CIA 
with  the  consent  of  the  managements  of 
America’s  leading  news-gathering  or¬ 
ganizations. 

“The  CIA’s  use  of  the  American  news 
media  has  been  much  more  extensive 
than  Agency  officials  have  acknow¬ 
ledged  publicly  or  in  closed  sessions  with 
members  of  Congress.  The  general  out¬ 
lines  of  what  happened  are  indisputable; 
the  specifics  are  harder  to  come  by.  CIA 
sources  hint  that  a  particular  journalist 
was  trafficking  all  over  Eastern  Europe 
for  the  Agency;  the  journalist  says  no,  he 
just  had  lunch  with  the  station  chief.  CIA 
sources  say  flatly  that  a  well-known 
ABC  correspondent  worked  for  the 


Agency  through  1973;  they  refuse  to 
identify  him.  A  high-level  CIA  official 
with  a  prodigious  memory  says  that  the 
New  York  Times  provided  cover  for 
about  ten  CIA  operatives  between  1950 
and  1966;  he  does  not  know  who  the 
agents  were,  or  who  in  the  newspaper’s 
management  made  the  arrangements. 

“The  history  of  the  CIA’s  involvement 
with  the  American  press  continues  to  be 
shrouded  by  an  official  policy  of  obfusca¬ 
tion  and  deception  for  the  following 
reasons: 

“The  use  of  journalists  has  been 
among  the  most  productive  means  of 
intelligence-gathering  employed  by  the 
CIA  and  continues  today.  Although  the 
Agency  has  cut  back  sharply  on  the  use 
of  reporters  since  1973  (primarily  as  a 
result  of  pressure  form  the  media),  some 
journalist-operatives  are  still  posted  ab¬ 
road. 

“Further  investigation  into  the  matter, 
CIA  officials  say,  would  inevitably  re¬ 
veal  a  series  of  embarrassing  relation¬ 
ships  in  the  1950s  and  l%0s  with  some  of 
the  most  powerful  organizations  and  in¬ 
dividuals  in  American  journalism. 

“The  Agency’s  special  relationships 
with  these  organizations  and  other  so- 
called  “majors”  in  publishing  and 
broadcasting  enabled  the  CIA  to  post 
some  of  its  most  valuable  operatives  ab¬ 
road  without  exposure  for  more  than  two 
decades.  In  most  instances.  Agency  files 
show,  officials  at  the  highest  levels  of  the 
CIA  (usually  director  or  deputy  director) 
dealt  personally  with  a  single  designated 
individual  in  the  top  management  of  the 
cooperating  news  organization.  The  aid 
furnished  often  took  two  forms:  provid¬ 
ing  jobs  and  credentials  (“journalistic 
cover”  in  Agency  parlance)  to  CIA 
operatives  about  to  be  posted  in  foreign 
capitals’  and  lending  the  Agency  the  un¬ 
dercover  services  of  reporters  already  on 
staff,  including  some  of  the  best-known 
correspondents  in  the  business. 

“In  the  field,  American  journalists 
were  used  to  help  recruit  and  handle 
foreigners  as  agents;  to  acquire  and 
evaluate  information;  and  to  plant  false 
information  with  officials  of  foreign  gov- 
emmnents.  Many  signed  secrecy  agree¬ 
ments,  pledging  never  to  divulge  any¬ 
thing  anout  their  dealings  with  the 
Agency;  some  signe  employment  con¬ 
tracts;  some  were  assigned  case  officers 
and  treated  with  unusual  deference. 


Every  Saturday  since  1884 


Others  had  less  structured  relationships 
with  the  Agency,  even  though  the  tasks 
they  performed  were  similar:  they  were 
briefed  by  CIA  personnel  before  trips  ab¬ 
road,  debriefed  afterward,  and  used  as 
intermediaries  with  foreign  agents.  Ap- 
popriately,  the  CIA  uses  the  term  “re¬ 
porting”  to  describe  much  of  what 
cooperating  journalists  did  for  the 
Agency.  “We  would  ask  them,  ‘Will  you 
do  us  a  favor?’  ”  said  a  senior  CIA  offi¬ 
cial.  “  ‘We  understand  you’re  going  to 
be  in  Yugoslavia.  Have  they  paved  all 
the  streets?  Where  did  you  see  planes? 
Were  there  any  signs  of  military  pre¬ 
sence?  How  many  Soviets  did  you  see? 
If  you  happen  to  meet  a  Soviet,  get  his 
name  and  spell  it  right.  .  .  .  Can  you  set 
up  sa  meeting  for  us?  Or  relay  a  mes¬ 
sage?’  ”  Many  CIA  officials  regarded 
these  helpful  journalists  as  operatives; 
the  journalists  tend  to  see  themselves  as 
trusted  friends  of  the  Agency  who  per¬ 
formed  occasional  favors  in  the  national 
interests.” 

Bernstein  writes  that  even  “while  the 
Senate  Intelligence  Committee  was  hold¬ 
ing  its  hearings  in  1976,  according  to 
high-level  CIA  sources,  the  CIA  con¬ 
tinued  to  maintain  ties  with  75  to  90  jour¬ 
nalists  of  every  description.  ...” 

He  reports  that  “the  findings  of  the 
Senate  committee’s  inquiry  into  the  use 
of  journalists  were  deliberately  buried — 
from  the  full  membership  of  the  commit¬ 
tee,  from  the  Senate  and  from  the  pub¬ 
lic.” 

Hendin  named  NEA 
executive  editor 

David  Hendin  has  been  named  execu¬ 
tive  editor  of  Newspaper  Enterprise  As¬ 
sociation.  He  will  be  responsible  for  all 
of  the  firm’s  editorial  operations  includ¬ 
ing  the  daily  feature  news  service  and 
Enterprise  Features,  the  syndicate  divi¬ 
sion. 

Hendin  has  been  deputy  editorial  di¬ 
rector  under  Robert  J.  (Tochnar,  who 
leaves  NEA  October  14  to  become  assis¬ 
tant  to  the  editor  of  the  San  Jose  (Calif.) 
Mercury  News.  The  Hendin  appointment 
was  announced  this  weekend  by  Robert 
Roy  Metz,  NEA  president  and  editor. 

The  new  executive  editor,  with  NEA 
since  1970,  has  been  science  editor  and 
special  projects  editor  and  for  five  years 
wrote  “The  Medical  Consumer”  col¬ 
umn.  Hendin  has  held  appointment  as 
clinical  instructor  in  journalism  at  the 
University  of  Missouri,  his  alma  mater. 
He  fills  the  post  by  directing  students  in 
the  university’s  science  writing  program 
in  New  York. 


Suit  charges  conspiracy 
to  stop  planned  NYC  daily 


By  Lenora  Williamson 

The  Trib  New  York,  Inc.,  which  plans 
to  publish  a  new  morning  newspaper  in 
New  York  City  this  Fall,  filed  suit  Sep¬ 
tember  13  in  United  States  District 
Court,  Southern  District  of  New  York, 
charging  there  is  a  conspiracy  to  prevent 
publication. 

At  the  same  time,  the  new  corporation 
filed  a  denial  of  trademark  infringement 
charges  brought  by  the  I.H.T.  Corpora¬ 
tion  last  month  over  announced  use  of 
The  Trib  as  the  name  of  the  new  paper. 

The  Trib  New  York,  Inc.,  counter¬ 
claim  charges  that  the  New  York  Times 
Company,  I.H.T.  Corporation  and  the 
International  Herald  Tribune  S.A.,  a 
French  company  “are  seeking  to  restrain 
trade  and  attempting  to  monopolize  the 
distinct  geographic  area  of  the  New  York 
City  metropolitan  area”  in  morning 
newspaper  publication. 

The  Trib  New  York  suit  asks  the  court 
for  injunctive  relief  and  treble  damages 
of  $7.5  million  under  the  Sherman  and 
Clayton  Acts,  Leonard  Saffir,  editor-in- 
chief  and  publisher  told  a  press  confer¬ 
ence  held  in  the  midst  of  construction 
work  on  the  editorial  and  business  of¬ 
fices  at  71 1  Third  Avenue.  He  said  about 
45  staffers  will  be  moving  into  the  new 
offices  this  coming  week  and  anticipates 
about  130  editorial  and  business 
employes  at  start-up. 

The  suit  also  chaises  the  New  York 
Times  is  intimidating  potential  advertis¬ 
ers  and  has  deliberately  suppressed  pub¬ 
lishing  any  news  about  the  new  paper  in 
its  own  publication. 

The  International  Herald  Tribune, 
Paris,  is  jointly  owned  by  I.H.T.  Corpo¬ 
ration,  the  New  York  Times  Company 
and  the  Washington  Post  Company. 
I.H.T.  is  successor  to  the  old  New  York 
Herald  Tribune  and  is  37  percent  owner 
of  the  International  Herald  Tribune;  the 
Times,  33  percent  and  the  Washington 
Post  Co.,  30  percent.  I.H.T.  filed  the 
copyright  infringement  suit  to  the  trade¬ 
mark  in  late  August. 

In  denying  the  allegation  of  infringe¬ 
ment  on  two  trademarks — “The  New 
York  Herald  Tribune”  and  “The  Herald 
Tribune,”  the  Trib  New  York  cited  over 
250  newspapers  in  the  United  States  with 
the  word  “tribune”  in  their  names,  at 
least  17  in  the  New  York  metropolitan 
area,  and  “most  of  them  are  referred  to 
informally  by  some  people  as  ‘the 
Trib.’  ” 

The  response  adds:  “The  New  York 
Herald  Tribune  has  not  been  published  in 
New  York  since  April  24,  1966. 

“The  International  Herald  I  nbiine  has 
an  estimated  circulation  in  New  York  of 


only  550  copies,  and  the  use  of  the  mark 
‘The  Trib’  would  not  infringe  on  the 
rights  of  the  International  Herald  Trib¬ 
une.”  The  response  also  contends  the 
trademark  registrations  are  invalid  and 
that  they  are  owned  by  the  New  York 
Herald  Tribune,  Inc.,  not  the  I.H.T. 
Corporation  and  therefore  the  plaintiff 
has  no  basis  to  bring  the  infringement 
suit. 

The  counterclaims  seek  cancellation  of 
the  two  trademarks  in  question,  in  addi¬ 
tion  to  the  damages,  and  also  injunctions 
restraining  I.H.T.,  the  French  company 
and  the  New  York  Times  Co.  from  any 
civil  action  against  The  Trib  New  York 
or  otherwise  doing  any  act  or  entering 
into  any  agreement  “for  the  purpose  or 
with  the  probable  effect  of  foreclosing 
defendant  from  publishing  a  new  metro¬ 
politan  daily  morning  newspaper  in  the 
New  York  City  metropolitan  area. .  .  .” 

During  the  September  13  press  confer¬ 
ence  Saffir  said  that  the  timing  of  the 
trademark  infringement  suit  was  “in  bad 
faith  and  constitutes  harassment.”  He 
said  The  Trib  intends  to  begin  publica¬ 
tion  “this  Fall”  and  in  response  to  a  re¬ 
porter’s  question  only  defined  “this 
Fall”  as  “prior  to  Winter.” 

Saffir  said  the  corporation  has  spent  $2 
million  so  far  in  preparation  for  publica¬ 
tion  and  has  a  five-year  contract  with  a 
New  Jersey  printing  firm,  Somerset  Pub¬ 
lishing  Co. 

At  one  point  in  the  news  conference, 
Saffir  declared,  “We  are  not  going  to 
knuckle  under  to  the  New  York  Times.” 

The  Times,  Washington  Post,  New 
York  News,  and  the  New  York  Post  and 
the  Wall  Street  Journal  all  carried  stories 
on  the  suit  filing. 

W.  Barry  McCarthy,  a  spokesman  for 
the  Times  Company,  denied  allegations 
that  the  newspaper  had  engaged  “in  any 
action  for  the  purpose  of  preventing  the 
Trib  New  York  from  publishing  a  daily 
morning  newspaper  in  the  New  York 
area.  “The  Times  Company  had  done 
nothing  to  obstruct  publication  of  the 
new  tabloid  newspaper,”  he  said. 

The  Washington  Post  quoted  Mc¬ 
Carthy  as  saying  he  was  “unaware”  of 
any  suppression  of  stories  by  Times 
staffers  about  the  Trib,  an  allegation 
made  by  Saffir  at  the  press  conference. 

In  support  of  the  allegation  of  Times’ 
intimidation  of  potential  advertisers.  The 
Trib  filed  with  its  suit  two  memos  from 
Peter  A.  Bonanni,  general  manager,  na¬ 
tional  advertising,  to  the  national  sales 
staff  in  one  of  which  dated  June  13  he 
wrote,  “Please  keep  me  posted  on  any 
news  you  pick  up — especially  from  and 
about  advertisers  who  plan  to  use.” 
Saffir  declared  that  The  Times  Co-. 


knew  such  inquiries  would  convey  an 
implied  threat  to  such  advertisers.  He 
did  not  name  advertisers  in  question. 

Two  days  after  The  Trib  New  York, 
Inc.  filed  a  $7.5  million  suit  alleging 
conspiracy  among  three  other  publishing 
firms  aimed  at  stalling  publication  of  his 
planned  daily  in  New  York  City, 
Leonard  Saffir  told  an  Overseas  Press 
Club  luncheon  September  15  that  the 
forthcoming  newspaper  will  deliver 
“nothing  short  of  a  journalistic  revolu¬ 
tion  in  New  York.” 

Saffir,  editor-in-chief  and  publisher  of 
the  new  paper,  declared  The  Trib  will 
make  obsolete  the  distinctions  between 
morning  and  evening  newspapers,  such 
distinction  being  a  hangover  from  the 
19th  Century  in  his  opinion.  The  Trib  will 
appear  in  the  morning,  Saffir  continued, 
“but  it  will  be  the  kind  of  newspaper  that 
will  be  just  as  pertinent  in  the  after¬ 
noon.  .  .  .” 

E)e  voting  a  good  chunk  of  his  luncheon 
comments  to  a  mini-critique  of  daily 
competition  in  New  York  City,  the  editor 
said: 

“The  Times  suffers  from  terminal 
dullness;  the  News  suffers  from  delu¬ 
sions  of  grandeur;  and  the  Post  just  suf¬ 
fers.  They  are  hopelessly  trapped  in  for¬ 
mats  and  styles  and  attitudes  that  lack 
something  vital.  The  Times  is 
complete — to  a  fault,  some  might  say. 
But  it  is  also  virtually  unreadable,  except 
for  those  with  hours  to  spend,  and  the 
willingness  to  go  through  a  maze  in 
search  of  a  piece  of  news.  The  News  and 
the  Post  are  kinds  of  Chinese  restaurants 
of  journalism — an  hour  after  you  read 
them,  you’re  still  hungry  for  news.” 

Saffir  explained  the  Trib  will  be  tabloid 
size.  “We’ve  taken  the  weekly  news 
magazine  concept  of  a  departmental  ap¬ 
proach  to  the  news  and  applied  it  to  the 
problems  and  the  needs  of  daily  jour¬ 
nalism.  We’ve  found  this  approach  is  the 
best  plan  for  organizing,  sorting  and  pre¬ 
senting  information.  The  stories  read  like 
those  in  some  magazines,  column  to  col¬ 
umn,  page  to  page.”  He  said  charac¬ 
teristics  of  the  prototype  copy  greeted 
most  favorably  by  a  sample  number  of 
New  Yorkers  were:  quality  and  style  of 
writing;  warm,  informal,  but  concise  ap¬ 
proach;  an  easy-to-read  and  follow 
format/layout;  in-depth  coverage;  physi¬ 
cal  size,  and  variety  of  articles. 

Saffir  said  an  initial  circulation  aim  is 
200,000  and  that  the  paper  is  selling  ad¬ 
vertising  based  on  that. 

Correction 

On  last  week’s  syndicate  page,  Ed  Or- 
loff,  whose  new  column  “Here  Tomor¬ 
row”  is  being  syndicated  by  Crown  Syn¬ 
dicate,  Inc.,  of  Weatherford,  Texas,  the 
writer  was  incorrectly  identified  as  assis¬ 
tant  managing  editor  of  the  San  Fran¬ 
cisco  Chronicle.  Orloff  is  assistant  man¬ 
aging  editor  of  the  San  Francisco 
Examiner.  We  regret  the  error. 
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‘Mystery  bid’  made  for  employe-owned  daily 


Multimedia  buys  Ohio  Valley  group 


Acquisition  activity  saw  Multimedia 
purchase  a  newspaper  group  in  Ohio, 
and  a  “Mystery  Bid”  placed  for  the 
employe-owned  Peninsula  Newspapers 
Inc.  in  Palo  Alto,  Calif. 

Multimedia  said  it  had  agreed  to 
purchase  all  the  stock  of  Ohio  Valley 
Publishing  Co.,  and  a  wholly  owned  sub¬ 
sidiary,  Point  Pleasant  Register  Co.  in 
West  Virginia. 

Wilson  C.  Weam,  president  of  Multi¬ 
media,  said  the  sale  will  be  for  cash.  The 
price  and  terms  would  probably  be  dis¬ 
closed  upon  completion  of  the  sale  about 
October  1. 

Vincent  J.  Manno,  media  broker,  Wes¬ 
ton,  Conn.,  handled  the  transaction,  rep¬ 
resenting  the  sellers. 

Ohio  Valley  Publishing  Corhpany  pub¬ 
lishes  an  evening  newspaper  Monday 
through  Friday  of  approximately  6,000 
circulation  in  Gallipolis,  Ohio,  and  an 
evening  newspaper  of  approximately 
5,500  circulation  and  a  Sunday  news¬ 
paper  of  approximately  12,000  circula¬ 
tion  serving  Pomeroy  and  Middleport, 
Ohio.  The  Point  Pleasant  Register  Com¬ 
pany  publishes  an  evening  newspaper 
with  approximately  5,400  subscribers  in 
Point  Pleasant,  West  Virginia. 

Richard  S.  Owen  serves  as  president 
of  the  three  newspapers,  and  Robert 
Wingett  is  general  manager  of  the  Point 
Pleasant  Register.  Wearn  said, 
“Multimedia  is  extremely  pleased  that 
both  of  these  highly  capable  newspaper¬ 
men  have  agreed  to  continue  in  their  re¬ 
spective  capacities  as  part  of  Multi- 
media.” 

Multimedia  publishes  morning,  eve¬ 
ning  and  Sunday  newspapers  in  Asheville, 
N.C.,  Greenville,  S.C.,  and  Montgom¬ 
ery,  Ala.;  an  evening  and  Sunday  news¬ 
paper  in  Clarksville,  Tenn.,  and  seven¬ 
teen  non-daily  newspapers.  Multimedia, 
also,  operates  VHF  television  stations  in 
Cincinnati,  Ohio,  Greenville,  S.C., 
Winston-Salem,  N.C.,  Knoxville,  Tenn., 
and  Macon,  Ga.,  and  seven  AM  and  five 
FM  radio  stations  also  predominately  in 
the  Southeast.  Multimedia  has  agree¬ 
ments  pending,  subject  to  FCC  approval, 
to  purchase  two  additional  FM  radio  sta¬ 
tions  in  Jeffersonville,  Indiana  and  Mil¬ 
waukee,  Wisconsin. 

A  “Mystery  Bid”  believed  to  have 
come  from  Harte-Hanks  Communica¬ 
tions  was  reported  by  Peninsula  News¬ 
papers  Inc.,  owners  of  the  Palo  Alto 
(Calif.)  Times  and  the  Redwood  City 
(Calif.)  Tribune. 

Harry  L.  Millet,  president  of  Peninsula 
Newspapers  which  is  employe  owned 
and  closely  held,  reportedly  would  not 
comment  on  the  mystery  bid.  Millet  was 
quoted  as  saying  the  company  had  re- 
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ceived  an  offer  that  was  being  given  sen- 
ous  consideration. 

The  company  also  owns  Peninsula 
Living,  a  Saturday  supplement,  Times 
Gazette,  a  weekly  shopper  with  20,000 
circulation  and  the  Valley  Journal,  a  con¬ 
trolled  circulation  paper  of  60,000  which 
is  distributed  twice  a  week  in  the  Sunny¬ 
vale  and  Cupertino  area  of  Santa  Clara 
county. 

E.  W.  Scripps  Company,  Cincinnati, 
Ohio,  made  a  revised  offer  last  week  for 
the  merger  of  Media  Investment  Co., 
into  Scripps  for  cash  of  $58  per  outstand¬ 
ing  common  share  of  Media.  Media 
board  of  directors  accepted  the  offer  in 
principle,  subject,  among  other  condi¬ 
tions,  to  the  approval  of  Media  share¬ 
holders.  Scripps  prior  offer  last  March 
was  for  $55  per  Media  share. 

Media  is  a  closed-end  investment 
company,  of  which  Scripps  owns 
approximately  10%  of  the  583,268  out¬ 
standing  shares.  Scripps  is  a  privately- 
held  company. 

A  district  judge  in  Oklahoma  approved 
the  sale  last  week  of  15,000  shares  of  the 
company’s  stock  to  the  Oklahoma  Pub¬ 
lishing  Co.,  publisher  of  the  two  Okla¬ 
homa  City  newspapers. 

It  was  reported,  in  the  Oklahoman,  the 
securities  would  be  sold  at  $100  each  by 
the  estate  of  Inez  K.  Gaylord,  who  died 
in  1974  and  was  the  widow  of  E.  K.  Gay¬ 
lord,  founder  of  the  newspapers. 

Scripps  League  Newspapers,  pub¬ 
lishers  of  community  newspapers  in  16 
states,  purchased  last  week  the  George¬ 
town  (Ky.)  Times  and  Georgetown 
News,  both  weeklies. 

The  Georgetown  News,  published 
since  1893,  has  changed  ownership  only 
six  times.  Maurice  K.  Henry  and  Gray 
R.  Henry  of  Henry  Associates  were  the 
sales  consultants  for  the  change  of 
ownership. 

The  Federation  of  Jewish  Agencies  of 
Greater  Philadelphia,  publishers  of  the 
Jewish  Exponent,  purchased  just  re¬ 
cently  the  Jewish  Times  which  serves 
northeast  Philadelphia  and  adjacent 
suburbs. 

With  a  combined  circulation  of  more 
than  100,000  the  two  newspapers  reach 
more  than  90%  of  Jewish  families  in  the 
area.  The  Jewish  community  of  greater 
Philadelphia  exceeds  350,000  people. 

The  Times  has  added  four-color  pro¬ 
duction  capabilities  and  has  increased  its 
average  size  per  issue  five  fold. 

Newspapers  which  are  also  published 
by  non-profit  Jewish  Federations  are  lo¬ 
cated,  in  Cleveland,  Omaha,  Pittsburgh, 
Portland,  San  Diego,  Savannah,  St. 
Louis,  Seattle,  Trenton  and  Yonkers, 
N.Y. 

1977 


Stage  set  again 
in  Cincinnati  for 
singie  faciiity 

Scripps-Howard  Newspapers  and 
Combined  Communications  Corp.  dis¬ 
closed  this  week  that  they  are  again 
exploring  the  possibility  of  publishing  the 
Cincinnati  Post  and  Cincinnati  Enquirer 
from  a  single  facility. 

Management  of  the  Cincinnati  Post,  a 
Scripps-Howard  afternoon  paper,  said  in 
a  statement  that  “Continuing  heavy  loss¬ 
es  have  made  resumption  of  the  talks 
with  the  Enquirer  imperative.”  The  En¬ 
quirer  is  published  mornings  and  Sun¬ 
day. 

The  Post  is  in  the  process  of  notifying 
the  union  representatives  of  its  situation, 
and  will  be  meeting  with  them  to  elicit 
their  views  prior  to  making  a  final  deci¬ 
sion,  the  newspaper  said. 

The  Post  and  Enquirer  engaged  in 
talks  in  December,  1975  to  determine 
whether  the  two  rival  publishers  could 
carry  out  their  business  and  production 
operations  using  a  single  publishing  facil¬ 
ity.  The  talks  were  terminated  during  the 
early  months  of  1976  when  the  Post  and 
unions  representing  employes  entered 
into  agreements  which  permitted  the 
Post  to  effectuate  cost  reductions  in  its 
operations. 

Karl  Eller,  chairman.  Combined 
Communications  Inc.,  told  E&P  that  he 
expects  a  decision  will  be  reached  in 
about  10  days.  He  said  papers  will  then 
be  filed  with  the  Justice  Department. 
Under  the  Newspaper  Preservation  Act 
a  newspaper  that  is  losing  money  is  al¬ 
lowed  to  form  a  joint  business- 
production  facility  while  maintaining 
separate  news  and  editorial  operations. 

“We  are  going  to  be  the  controlling 
newspaper,”  Karl  Eller,  president. 
Combined  Communications,  told  E&P. 
The  Post  building  is  owned  by  American 
Financial  Co.,  previous  owners  of  the 
Cincinnati  Enquirer,  where  the  joint 
production  facility  will  be  located. 


Financial  ad  agency 
merged  into  FC&B 

Albert  Frank-Guenther  Law,  Inc.  a 
New  York-based,  105-year  old  financial 
advertising  and  public  relations  firm,  has 
agreed  to  a  merger,  as  a  result  of  which, 
it  will  become  a  member  of  the  Foote, 
Cone  &  Belding  Communications,  Inc., 
group  of  agencies. 

Terms  of  the  agreement,  which  are 
subject  to  AF-GL  stockholders’  ap¬ 
proval,  were  not  disclosed. 

John  V.  McAdams  will  continue  as 
chairman  and  chief  Executive  Officer  of 
AF-GL. 
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Psychologist  proposes 
terrorist  news  guides 


By  Jerry  Walker 

Dr.  Preston  Horstman,  a  psychologist 
for  Prince  George’s  County,  Md.  police 
department,  recommended  6  ways  that 
the  news  media  can  help  avoid  the 
spread  of  hostage  situations  at  the  sum¬ 
mer  meeting  of  the  Maryland- 
Delaware-D.C.  Press  Association,  held 
in  Ocean  City,  Md.  last  weekend. 

Dr.  Horstman,  a  former  police  officer, 
told  publishers  that  they  should  “accept 
the  responsibility  for  the  broad  reaching 
power  the  media  exerts  on  people’s 
lives,  and  use  it  with  descretion.’’ 

Specifically,  Dr.  Horstman  suggested 
the  following  guidelines  for  covering  a 
hostage  situation: 

1.  “Establish  a  policy  of  not  naming 
the  individuals  involved  as  hostage-tak¬ 
ers,  the  methods  they  used  in  doing  it, 
and  any  of  the  things  they  say,  including 
their  demands,  and  specifically  why  they 
say  they  did  it. 

2.  “If  media  coverage  is  a  part  of  the 
demands  negotiated,  then  it  should  be 
done  in  as  limited  a  manner  as  possible 
with  all  other  media  not  participating. 

3.  “The  act  itself  when  reported 
should  be  shown  to  be  a  despicable  act 
committed  by  losers. 

4.  “The  point  should  be  made 
strongly  that  no  hostage  situation  has 
ever  been  successful  for  the  hostage- 
taker. 

5.  “No  direct  calls  should  ever  be 
made  to  the  hostage-takers.  The  contact 
may  stir  them  up  and  add  to  their  feelings 
of  power  which  could  lengthen  the  situa¬ 
tion  or  put  the  hostages  in  jeopardy. 

6.  “Continuing  on-site  coverage 
should  be  eliminated  due  to  the  fact  that 
the  media  can  and  has  played  the  part  of 
supplying  direct  tactical  information  to 
the  hostage  takers  on  what  the  police 
may  be  planning  to  do.’’ 

Dr.  Horstman  proposed  his  news 
media  guidelines  during  a  panel  session 
on  “Police  Relations  with  Press,’’  spon¬ 
sored  by  the  Maryland  Chapter  Society 
of  Professional  Journalists.  On  the  panel 
with  Dr.  Horstman  were  George  T. 
Quinn,  agent  in  charge  of  the  Federal 
Bureau  of  Investigation’s  Baltimore  of¬ 
fice;  David  Bryan,  WCBM-radio  in  Bal¬ 
timore;  Ray  Hiebert,  president,  Mary¬ 
land  SDX;  and  Val  Hymes,  Washington 
correspondent  for  Westinghouse  tv  sta¬ 
tions. 

With  the  exception  of  Hiebert,  all  of 
the  panelists  have  been  involved  in 
coverage  of  terrorist  episodes. 

At  the  outset  of  the  discussion, 
Hiebert  stated  he  wanted  to  make  it  clear 
that  he  was  opposed  to  any  attempts  that 


would  deny  newsmen  free  access  to  in¬ 
formation.  He  cited  the  installation  of 
security  checkpoints  at  U.S.  airline  de¬ 
parture  gates  as  an  effective  solution  to 
preventing  skyjacketings,  and  not  gags 
on  press  coverage  of  skyjacketing,  as 
first  proposed  by  some  airline  and  police 
officials. 

Bryan,  who  became  directly  involved 
in  a  hostage  incident  in  February,  1975, 
when  he  made  contact  by  telephone  from 
his  studio  with  a  bank  hold-up  man  hold¬ 
ing  a  woman  hostage,  said  he  still  be¬ 
lieves  he  only  was  doing  his  job  as  a 
reporter  and  he  would  do  it  again. 

The  telephone  call-in  technique  has 
been  tried  with  success  by  other  news¬ 
men  in  terrorist-hostage  situations  that 
have  followed — most  notably  in  Wash¬ 
ington,  D.C.,  during  the  Hanafli  incident 
when  newsmen  were  criticized  by  police 
for  tying  up  the  communication  lines, 
which  prevented  them  from  negotiating 
with  the  terrorists.  Police  also  accused 
the  press  of  inciting  the  terrorists  with 
questions. 

But  Bryan,  who  replayed  portions  of 
the  tapes  of  his  air  time  with  the  hold-up 
man  in  the  bank,  the  hostage,  and  a  police 
sergeant,  said  it  is  a  reporter’s  job  to  make 
calls  and  they  cannot  be  worried  about 
tying  up  lines  or  else  they  would  never 
make  any  calls.  “I  would  reject  any  ef¬ 
fort  to  make  hard  and  fast  rules  that  news 
media  be  delayed  on  making  telephone 
calls,’’  Bryan  said. 

His  tape  demonstrated  it  was  his 
conversation  with  the  hold-up  man  that 
had  a  calming  effect;  whereas  the  police 
sergeant  created  a  tense  situation  when 
he  told  the  man  to  surrender. 

Bryan  said  he  thinks  that  most  good 
reporters  are  sensitive  and  therefore  bet¬ 
ter  suited  as  negotiators  than  policemen. 
Bryan  said  he  believes  that  there  is  more 
of  a  chance  of  police  officers  inciting  an 
incident  then  a  dialogue  with  a  reporter 
who  is  seen  by  the  terrorist  as  a 
mediator.  Newsmen  act  as  a  “soothing 
agent,’’  Bryan  stated.  Negotiating  traits 
are  impossible  to  teach,  he  said. 

Quinn,  the  FBI  agent,  admitted  he  was 
“personally  embarrassed”  to  hear  the 
policeman  in  the  Bryan  tape.  But  he  said 
that  he  believes  the  police  and  FBI  are 
now  better  trained  and  prepared  to 
negotiate  with  terrorists.  He  said  he  has 
an  assistant  on  his  staff  whose  job  is  to 
negotiate  in  terrorist  situations.  Quinn 
said  this  man ,  a  Southerner,  is  such  a  good 
charmer  he  can  make  a  dog  talk.  Quinn 
said  hundreds  of  FBI  agents  and  local 
police  officers  are  being  trained  at 
the  FBI’s  Quantico,  Va..  academy  in 
negotiating  methods.  Quinn  credited  the 


New  York  police  department  for  this 
new  type  of  training. 

Quinn  said  police  want  to  operate 
without  any  interference  from  the  press 
when  life  and  death  situations  arise.  “I’m 
the  bottom  line,”  is  the  way  Quinn  put  it. 
“It  is  a  distraction  to  have  news  me¬ 
dia  around,  looking  over  your  shoul¬ 
der,  tying  up  the  phone  lines,”  he  said. 

Quinn  said  policemen  feel  the  pressure 
of  media  and  the  way  in  which  they  re¬ 
port  how  they  handle  the  situation.  Quinn 
urged  the  news  media  to  exercise  re¬ 
straint  in  life  or  death  situations,  and  to 
cooperate  with  the  police  in  charge. 

“I  play  God — join  me  in  recognizing 
my  responsibility.  I  pledge  to  you  that 
you  will  have  very  few  problems.  If  you 
try  to  inject  in  a  hostage  situation,  I  will 
give  you  the  back  of  my  hand,”  he  de¬ 
clared  in  a  closing  statement. 

Hymes,  who  covered  the  Hanafli  inci¬ 
dent,  said  Dr.  Horstman’s  recommenda¬ 
tion  were  essentially  rules  for  a  “news 
blackout.” 

There  was  no  formal  question-and- 
answer  period  at  the  end  of  the  panel. 
In  an  interview  with  Editor  &  Publisher, 
both  Quinn  and  Dr.  Horstman  said  the 
press  problems  related  to  terrorist-hos¬ 
tage  situations  stemmed  mainly  from 
broadcasters  rather  than  newspaper  or 
print  reporters. 

Quinn  said  newspapers  should  not 
write  detailed  accounts  of  the  negotiating 
methods  used  to  end  an  incident.  “I  feel 
to  a  certain  extent  that  this  can  be  bad,” 
Quinn  said. 

Photo  faculty  to  fly 
coast  to  coast 

The  20th  annual  Flying  Short  Course 
of  the  National  Press  Photographers  As¬ 
sociation  will  visit  five  cities  across  the 
country  the  week  of  October  16. 

The  faculty  will  give  the  intensive  all¬ 
day  course  in  St.  Petersburg,  October  16; 
Washington,  October  17;  Bloomington, 
Indiana,  October  19;  Dallas  Texas,  Oc¬ 
tober  20,  and  San  Diego,  October  22.  (E 
&  P  Calendar  for  specific  locations). 

The  faculty  includes:  Brian  Lanker, 
director  of  photography  at  the  Eugene 
(Ore.)  Register-Guard,  a  two-time  win¬ 
ner  of  the  NPPA  Photographer  of  the 
Year  title  and  also  a  Pulitzer  Prize. 

TSgt.  Herman  J.  Kokojan,  1 9- year  Air 
Force  veteran  named  Military  Photog¬ 
rapher  of  the  Year  in  1975  and  1963. 
Mike  O’Brien,  Miami  News  photog¬ 
rapher,  winner  of  numerous  awards  in 
NPPA  and  World  Press  Photo  competi¬ 
tions. 

Bill  Pierce,  Time  magazine  contract 
photographer;  Martin  Weinberger,  pub¬ 
lisher  of  the  Clairmont  (Calif.)  Courier, 
Patricia  Joy,  associate  producer  of  the 
“Evening”  show,  KGW-TV,  Portland, 
Oregon  and  John  Premack,  chief 
cameraman  for  WCVB-TV,  Boston  and 
president  of  the  Boston  Press  Photog¬ 
raphers  Association. 
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Chicago  Daily  News 
adopts  ‘box’  make-up 


By  Celeste  Huenergard 


also  a  Field  Enterprise  paper,  got  into 
the  act  the  morning  before  with  the 
introduction  of  a  new  shelter  magazine, 
minor  graphic  changes  and  the  conver¬ 
sion  of  four  tabloid  sections  to  standard. 

But  most  of  the  time  and  money  was 
poured  into  the  Daily  News  and  the  sec¬ 
ond  phase  of  a  revamping  program 
geared  to  regain  the  100,000  readers  lost 
during  the  last  ten  years. 

The  whole  thing  began  nine  months 


“You’ve  never  seen  anything  like  it.” 

This  is  what  Chicago  Daily  News 
editors  and  local  advertising  spots  are 
chanting  about  the  new  graphic  changes 
in  the  city’s  afternoon  paper. 

The  nine-month  face-lifting  effort, 
which  includes  a  six-column  format 
switch,  hit  the  newsstands  for  the  first 
time  Sept.  12.  The  Sunday  Sun-Times, 
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ago  with  the  arrival  of  Peter  Pallazzo,  a 
newspaper  graphics  specialist  hired  to 
clean-up  the  Daily  News. 

The  new  format  is  completely  modu¬ 
lar.  Three  strong  vertical  rules  separate 
stories  throughout  the  paper.  A  large 
area  between  the  flag  and  hard  news  sec¬ 
tion  has  been  left  open  to  promote  inside 
stories.  The  news  hole  sports  a  specially 
designed  Caslon  type  face.  Major  heads 
appear  in  Gothic. 

The  broadsheet  is  divided  into  three 
sections;  news  and  editorial;  lifestyle; 
and  sports  and  business.  Each  of  these 
sections  carry  their  own  digests  and  col¬ 
umns  about  the  personalities  making 
news  in  them. 

Each  regular  section,  feature,  and  col¬ 
umn  is  located  in  logical  order  and  re¬ 
mains  in  the  same  spot  every  day. 

The  initial  changes  in  the  Daily  News’s 
editorial  content  and  format  came  off  the 
presses  last  February  (E&P  Feb. 
5) — four  months  after  Jim  Hoge  left  the 
Sun-Times  as  editor  to  become  editor  in 
chief  of  both  papers. 

According  to  Hoge,  E)aily  News  circu¬ 
lation  is  making  progress  and*  since  Au¬ 
gust  has  shown  a  daily  gain  of  3,000 
copies.  “We’re  14,000  papers  ahead  of 
last  August,”  Hoge  said. 

And  this  was  just  the  position  Hoge 
said  he  wanted  to  be  in  before  the  second 
round  of  changes  hit  the  newsstands  this 
month. 

Daily  News  editor  Greg  Favre  is 
pleased  with  the  paper’s  new  look.  I’m 
impressed  with  the  consistant  design  car¬ 
ried  throughout  the  paper — it  entices  you 
to  read  because  it  looks  more  vital  and 
exciting,  Favre  said.  Favre  was  respon¬ 
sible  for  the  design  changes  at  the  Cor¬ 
pus  Christi,  Texas  newspapers. 

The  changes  in  the  Sunday  Sun-Times 
are  more  subtle. 

The  tabloid,  which  editor  Ralph  Otwell 
said  sometimes  reached  500  pages  on 
Sundays  and  tended  to  fall  apart  before  it 
got  to  the  reader,  has  converted  four  of 
its  sections  to  broadsheets:  Living,  home 
business  and  travel.  “This  was  done 
mainly  as  a  convenience  to  our  readers,” 
Otwell  said,  “and  to  expedite  the  insert¬ 
ing  process.” 

The  entertainment  section,  converted 
to  standard  three  years  ago,  has  been 
expanded  and  is  new  back  in  tabloid 
form.  “This  is  a  natural  for  readers  who 
want  to  keep  the  section  for  the  rest  of 
the  week,”  Otwell  pointed  out. 

Otwell  said  the  graphic  changes  in  the 
Sun-Times  were  basically  general  clean 
up  measures  with  the  introduction  of 
more  color. 

The  most  glamourous  addition  to  the 
Sunday  Sun-Times  is  a  shelter  magazine: 
Chicago  Style. 

It  replaces  Midwest  Magazine,  which 
Otwell  said  was  becoming  a  catchall. 
“With  the  Sun-Times  it  was  a  particular 
(Continued  on  page  16) 
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Rothstein 


Roosevelt  &  Churchill,  Quebec,  1943 


Photographer  and  reporter  are 
equal  partners,  Rothstein  says 


By  Carla  Marie  Rupp 

To  Arthur  Rothstein,  the  most  horrible  thing  that  often 
happens  is:  a  reporter  arrives  on  the  scene  and  says,  “I  want 
you  to  meet  my  photographer.” 

“My  response  would  be:  “I  want  you  to  meet  my  repor¬ 
ter!,”  he  said. 

A  recognized  photographer  whose  works  have  been  seen  as 
art  as  well  as  examples  of  journalism,  Rothstein  has  the  gen¬ 
eral  title  of  associate  editor  at  Parade  magazine  because  his 
duties  have  included  more  than  being  photo  editor.  He  says 
everyone  in  the  newspaper  business  should  be  aware  that 
“words  and  pictures  are  equal  partners  in  the  communication 
of  ideas. 

“When  you  think  of  any  big  story,  you  see  the  photograph 
in  your  mind.  That’s  what  everybody  remembers.” 

He  believes  newspaper  photographers  ought  to  be  treated 
by  editors  with  the  same  respect  and  appreciation  as  reporters 
and  editors.  With  inflation  considered,  Rothstein  says  that 
today  “a  picture  is  worth  10,000  words.”  However,  a  picture 
is  still  worth  1,000  words,  he  says,  “when  you  need  a 
thousand  words  to  describe  the  picture.” 

Many  times  people  ask  Rothstein  what  photojournalism  is. 
“It  is  a  happy  union  of  words  and  pictures  leading  naturally  to 
successful  reproduction.  It’s  very  biological,”  he  says.  “All 
words  need  pictures,  and  all  pictures  need  words”  is  another 
Rothstein  saying. 


“You  see  the 
photograph  in  your  mind.” 


Dust  storm,  Okla.,  1936 
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Some  of  his  Parade  covers: 


Bicentennial  photo 


Gee’s  Bend,  Ala.,  1937 


“Give  photographs 
dignity  they  deserve. 


Rothstein  claims  to  have  a  good  definition  of  an  editor:  “An 
editor  is  a  man  who  knows  what  he  wants,  but  doesn’t  know 
what  it  is.”  He  has  some  suggestions  for  editors:  “Stop  talk¬ 
ing  about  photographs  as  art.  Art  is  a  general  term  that  refers 
to  all  visual  devices.  Just  talk  about  photographs  as  photo¬ 
graphs.  Give  them  the  dignity  they  deserve.” 

Too  often,  says  Rothstein  in  an  interview  with  E&P,  “in¬ 
tegrity  and  honesty  are  at  the  bottom  of  the  profession  of 
journalism. 

“The  photograph  is  an  honest  eyewitness  to  an  event.  If 
people  ever  believe  the  camera  lies,  then  we’re  in  trouble.  The 
camera  in  the  hands  of  a  photojournalist  should  never  lie.  If 
the  photographer  wants  to  comfort  the  sick  or  dying,  then  he 
can  do  that  after  he  gets  the  picture.  A  good  photographer  is 
objective,  but  he  does  feel  emotion.” 

From  October  6-8,  Rothstein  is  to  lecture  at  the  University 
of  Nebraska  as  an  exhibition  of  his  work  is  on  display  at  the 
Sheldon  Memorial  Art  Gallery  in  Lincoln,  a  city  in  which 
Parade  has  a  distributing  newspaper,  the  Lincoln  Sunday 
Journal  &  Star.  The  same  set  of  about  55  photographs  will  be 
exhibited  in  October  at  the  Santa  Barbara  Museum  of  Art  in 
Santa  Barbara,  Calif.,  where  Parade  is  distributed  to  readers 
of  the  Santa  Barbara  News-Press. 

When  the  Colorado  San,  Grand  Rapids  Gazette  and  Daintli 
News  Tribune  start  distributing  Parade  September  25,  Parade 
will  be  in  115  U.S.  newspapers,  and  many  of  the  Parade 
covers  feature  Rothstein’s  photography.  “Not  one  of  these 
papers,”  he  says,  “could  probably  afford  to  have  me  on  their 
staff.  But  they  all  have  access  to  my  photos.” 


Undercover  cop 


Drought  refuge,  S.D.,  1936 


“A  photograph  is  an  honest  eyewitness 
to  an  event.” 
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Realistic  movie  shows 
newspeople  on-the-job 


A  new  film,  entitled,  “First  Edition,” 
was  screened  last  weekend  for  members 
of  the  Maryland-Delaware-D.C.  Press 
Association  by  the  Baltimore  Sun. 

The  30-minute  long  film  is  a  departure 
from  the  usual  type  of  newspaper  promo¬ 
tional  movie  in  that  it  is  devoid  of  statis¬ 
tics  that  sell  advertisers.  Instead,  the 
documentary  portrays  an  on-the-spot 
look  at  reporters  and  editors  laboring 
under  normal  stress  to  unravel  the  day’s 
major  local  news  and  feature  stories. 

It  is  done  along  the  same  line  as  “All 
the  President’s  Men.”  Except  in  “First 
Edition,”  the  players  are  Sun  newsmen 
and  women,  and  according  to  Sun’s  pub¬ 
lic  relations  director.  Bill  Bernard,  most 
of  the  situations  were  shot  on  location  as 
they  were  happening.  There  is  no  script 
and  no  narration — only  the  uncensored 
voices  of  the  reporters  and  editors. 

The  film  records  several  sequences  of 
reporters  on  actual  assignments.  In  one 
scene,  it  shows  a  reporter  and  photog¬ 
rapher  on  an  assignment  in  a  Baltimore 
ghetto  area.  Another  sequence  takes  the 
viewer  into  the  Mayor’s  office  where  he 
is  being  interviewed  by  the  political  re¬ 
porter.  The  film  covers  a  press  confer¬ 
ence,  and  records  a  reporter’s  frustration 
in  trying  to  get  information  from  an  un¬ 
willing  source. 

Bernard  said  the  publisher,  W.  F. 
Schmick  Jr.,  has  expressed  some  doubts 
about  releasing  the  film  because  he  was 
not  sure  what  the  reaction  might  be  to 
the  “slice  of  life”  portrayal  of  news 
gathering  on  audiences. 

A  women  reporter  for  the  Baltimore 
Sun,  who  was  at  the  meeting,  com¬ 
plained  to  Bernard  at  the  conclusion  of 
the  showing  of  the  film  that  it  was  dis¬ 
criminatory  because  it  did  not  show 
enough  women.  Privately,  a  couple  of 
publishers  said  they  thought  the  ad  de¬ 
partments  should  have  had  a  part  in  the 
picture. 

Bernard  said  that  if  the  film  was  to  be 
shown  to  the  general  public,  it  would 
carry  a  PG  rating  due  to  the  uncensored 
language  used  in  places.  As  it  is,  Bernard 
said  the  film  is  intended  for  showing  to 
journalists  and  journalism  school  stu¬ 
dents.  He  said  the  Newspaper  Advertis¬ 
ing  Bureau  has  been  authorized  to  dis¬ 
tribute  the  movie  nationwide  under  the 
aegis  of  the  Newspaper  Readership 
Council,  a  group  formed  to  find  ways  to 
improve  newspaper  circulation.  Bernard 
said  any  interested  group  or  organization 
that  wants  to  show  the  film  may  rent  it 
for  $175.  Requests  should  be  mailed  to: 
Baltimore  Sunpapers,  Public  Relations 
Dept.,  501  N.  Calvert  St.,  Baltimore, 
Md.  21203. 


“First  Edition”  was  produced  by 
DeWitt  L.  Sage,  an  Academy  Award 
winning  documentarian,  and  was  di¬ 
rected  by  Helen  Whitney,  formerly  with 
the  New  York  Times  and  NBC  News. 


New  Format 

(Continued  from  page  13) 


problem  because  we  have  Parade  Maga¬ 
zine,  too,”  Otwell  pointed  out.  “The  two 
were  competing  against  one  another.” 

Otwell  also  said  that  many  Sunday 
supplements  tended  to  be  lessons  in 
redundancy — repeating  stories  already 
carried  in  other  sections  of  the  paper. 

Chicago  Style  editor  James  Toland 
says  his  protege  is  different:  “A 
specialized  magazine  in  an  age  of 
specialization.” 

And  Toland  could  be  considered  a 
specialist  having  edited  home  magazines 
for  both  the  Los  Angeles  and  Washing¬ 
ton  Star. 

The  first  issue  of  Chicago  Style  was  64 
pages — 50%  of  them  advertising.  The  ac¬ 
cent  was  and  will  continue  to  be  on  ar¬ 
chitecture,  interior  design,  home  furnish¬ 
ings,  fashions,  and  gardening.  And,  of 
course,  Chicago  celebrities  enjoying 
these  activities. 

The  budget  for  Chicago  Style  was  set 
at  $4  million — much  of  which  are  printing 
costs.  But  Toland  said  that  the  printing, 
paper,  and  color  will  be  better  than  any¬ 
thing  Chicago  newspaper  readers  have 
ever  seen.  Extensive  color  will  be  used 
throughout  the  magazine  until  January  to 
build  reader  interest. 

Both  the  Daily  News  and  Sun-Times 
are  sporting  mc^ified  flags  and  heavy 
advertising  campaigns. 

A  massive  radio,  tv,  and  transit  cam¬ 
paign  got  underway  four  days  before  the 
newly  designed  papers  made  their  debut. 

Daily  News  tv  spots  with  Hogue  acting 
as  spokesman  are  running  at  the  begin¬ 
ning  and  end  of  the  three  network  10 
p.m.  newscasts.  The  Sunday  Sun-Times 
is  being  plugged  heavily  on  tv  Saturdays 
and  Sundays. 

A  special  sampling  of  both  papers  has 
also  begun  in  addition  to  point  of  pur¬ 
chase,  promotion  and  continuing  house 
ads. 

A  three-course  luncheon  complete 
with  music  and  a  15-minute  media 
presentation,  introduced  the  papers’  new 
features  to  the  Chicago  advertising 
community.  A  repeat  performance  is 
scheduled  for  New  York  this  week. 


Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPERS 


9/7  9/14 

Affiliated  Publications  (AMEX)  .  14’/:  14V4 

Blue  Chip  Stamps  (OTC)  .  17  16 

Combined  Communications  Corp.  (NYSE)  .  21%  2V/» 

Capital  Cities  Comm.  (NYSE)  .  47%  47 

Cowles  Comm.  (NYSE)  .  14%  14% 

Dow  Jones  (NYSE)  .  32  30% 

Gannett  (NYSE)  .  35%  34% 

Gray  Comm.  (OTC)  .  13V4  13 

Harte-Hanks  (NYSE)  .  30%  31% 

Jefferson  Pilot  (NYSE)  .  30%  29% 

Knight-Ridder  (NYSE)  .  34%  35 

Lee  Enterprise  (AMEX)  .  23V2  23V2 

Media  General  (AMEX)  .  14V2  14% 

Multimedia  (OTC)  .  25  25 

New  York  Times  (AMEX)  .  16Ve  I6V2 

Post  Corp  (Wise.)  (OTC)  .  22V2  22V2 

Quebecor  (AMEX)  .  6%  5% 

Southam  Press  (CE)  .  19%  20 

Thomson  Newspapers  (CE)  .  11%  12y4 

Time  Inc.  (NYSE)  .  34%  34 

Times  Mirror  (NYSE)  .  23V2  23V2 

Torstar(CE)  .  14  12% 

Washin^on  Post  (AMEX)  .  28%  28V2 

SUPPLIERS 

Abitibi  (CE)  .  9%  9% 

Addressograph  Multi.  (NYSE)  .  ^V/^  13V2 

Altair  (OTC)  .  2%  2'/2 

Berkey  Photo  (NYSE)  .  3%  3V2 

Boise  Cascade  (NYSE)  .  25%  24% 

Compugraphic  (NYSE)  .  40  42V2 

CompuScan  (OTC)  .  6  5% 

Crown  Zellerbach  (NYSE)  .  34  33y2 

Cutler-Hammer  (NYSE)  .  42%  43 

Digital  Equipment  (NYSE)  .  48y4  46% 

Domtar(AMEX)  .  14%  12% 

Dow  Chemical  (NYSE)  .  31%  3iy« 

Dymo(NYSE)  .  12  11% 

ECRM  (OTC)  .  3  3 

Eastman  Kodak  (NYSE)  .  61  y2  60 

Eltra(NYSE)  .  26y2  25y8 

Georgia  Pacific  (NYSE)  .  28y2  28 

Grace.  W.  R.  (NYSE)  .  28  2V/2 

Great  Lakes  Paper  (CE)  .  25y2  23y4 

Great  No.  Nekoosa  (NYSE)  .  25%  24% 

Harris  Corp.  (NYSE)  .  37%  35% 

Hunt  Chem.  (NYSE)  .  16%  16% 

International  Paper  (NYSE)  .  47%  45V« 

Itek  Corp.  (NYSE)  .  14  13 

Kimberly  Clark  (NYSE)  .  44%  43 

Log  Etronics  (OTC)  .  6^4  6% 

Logicon  (AMEX)  .  12%  12% 

MacMillan.  Bloedel  (CE)  .  20y4  19% 

Minnesota  Min.  and  Mfg.  (NYSE)  .  52%  51% 

Rockwell  Inti.  (NYSE)  .  31%  3iy2 

Southland  Paper  (OTC)  .  31%  31% 

Southwest  Forest  Ind.  (NYSE)  .  7%  7% 

Sun  Chemical  (NYSE)  .  22y2  22% 

Wood  Industries  (AMEX)  .  4  4 

White  Consolidated  (NYSE)  .  22%  22% 


2  Okla.  dailies 
to  add  Parade 

With  the  addition  of  the  Tulsa  World 
on  November  6,  1977,  and  the  Oklahoma 
City  Oklahoman  on  January  1,  1978, 
Parade’s  ABC  circulation  will  reach 
20,277,944,  the  largest  ever  attained  by  a 
U.S.  weekly  magazine. 

Warren  J.  Reynolds,  Parade’s  pub¬ 
lisher,  said  this  will  mark  the  first  time  a 
syndicated  Sunday  magazine  has  ever 
been  a  part  of  either  of  these  two  leading 
Oklahoma  newspapers. 

Uniroyal  ad  director 

John  D.  Holmes  has  been  named  di¬ 
rector  of  advertising-consumer  products 
for  Uniroyal,  Inc. 

In  his  new  position.  Holmes  will  be 
responsible  for  all  advertising  and  sales 
promotion  for  Keds,  PRO-Keds,  Grass¬ 
hoppers,  Sperry  Top-Sider,  Royal  Golf, 
Royal  Red  Ball  and  other  products  in  the 
division  in  both  the  United  States  and 
Latin  America. 
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Ihese  are  some  of  the  people  to  ask 
when  you  hove  questions  about  Guli 

Finding,  producing  and  transporting  energy  are 
complicated  jobs.  Sometimes  the  reasons  we  do  things  one 
way  instead  of  another,  or  do  one  thing  instead  of  another, 
aren’t  clear  to  anybody  outside  the  business. 
But  the  people  and  the  press  have  a  right  to  know  what 
we’re  doing  and  how  it  will  affect  them. 
So  Gulf  Oil  Corporation  has  an  elaborate  system  for  supply¬ 
ing  answers  to  questions  about  our  company.  The  people  in 
the  picture  are  just  a  few  of  the  people  who  are  in  chaige  of 
Gulf  Public  Affairs  offices  in  various  parts  of  the  country. 
Below  there  is  a  list  of  names  and  phone  numbers  of  the 
Gulf  people  to  call  when  you  need  information. 
We  hope  you’ll  use  the  system,  because  probably  one  of  the 
most  important  challenges  we  have  to  meet  is  maintaining 
a  free  and  open  dialogue  with  the  press. 

GuK  people: 
meeting  file  aidlenge. 


1.  Atlanta,  Georgia 
Michael  M.  Kumpf-  404-897-7738 

2.  Boston,  Massachusetts 
James T.  Moms*  617-227-7030 

3.  Denver,  Colorado 
James  W.  Hart,  Jr.  •  303-758-5855 

4.  Houston,  Texas 
James  1.  Gatten*  713-750-2736 

5.  Raymond Snokhous*  713-682-1070 

6.  Los  Angeles,  California 
Ralph  E.  Lewis,  Jr.  •  213-553-3800 

7.  New  Orleans,  Louisiana 
Michael  H.  Nelson*  504-566-2000 

8.  Philadelphia,  Pennsylvania 
Jack  Galloway*  215-563-6633 

9.  Pittsburgh,  Pennsylvania 
Thomas  D.  Walker*  412-263-5938 

10.  Santa  Fe,  New  Mexico 
A.  Samuel  Adelo*  505-988-8905 

11.  liilsa,  Oklahoma 
Jeffrey  P.  Harris*  918-587-3575 

12.  Washington,  D.C. 
Nicholas  G.  Flocos*  202-659-8720 

Gulf  Oil  Corporation 


33rd  ANNUAL 

GREAT  LAKES 
NEWSPAPER 
PRODUCTION 
CONFERENCE 


Jan.  14, 15, 16, 17, 1978 

Vanderburgh  Auditorium 
and  Convention  Center 

Evansville,  Ind. 

Headquarters  Hotel 

The  Executive  Inn 

600  Walnut  $1 
Evansville  Ind  47706 
Across  from  Convention  Center 


(THE  NUMBER  1  REGIONAL 
CONFERENCE  IN  THE  COUNTRY) 


For  Program  Inlormation 
Please  Vlfrite: 

PAUL  ROACHE 

Engraving  Superintendent, 
Courier  &  Press 

201  N.W.  2nd  SI. 
Evansville.  Ind.,  47701 


NEW  PROGRAM 
FOR  EXHIBITORS: 

For  Booth  and  Exhibitor 
Program  Information 
Please  Write: 

Theodore  R.  Gardiner 

5612  Wallingwood  Dr. 
Indianapolis,  Indiana,  46226 
or 

Allen  Jensen 

811  Prince  Charles  Lane 

Schaumburg,  Illinois,  60172 


Rothstein  says 

(Continued  from  page  15) 


In  any  discussion  of  Rothstein’s  work, 
the  topic  of  the  role  he  played  as  one  of 
the  renowned  F.S.A.  (Farm  Security 
Administration)  photographers  during 
the  Franklin  Roosevelt  years  must  be 
confronted.  Rothstein  likes  to  talk  of 
those  days;  he  keeps  getting  honors  for 
the  unusual  photos  taken  then  of  condi¬ 
tions  in  Depression-devastated  America. 
He  selected  the  ones  that  appear  here  in 
E&P.  As  the  first  F.S.A.  photographer, 
Rothstein  was  interviewed  recently  by 
the  British  Broadcasting  Company,  and 
the  documentary  he  appears  in  will  be 
shown  in  different  languages  around  the 
world.  From  1935-1943,  these  11  photog¬ 
raphers  produced  some  270,000  images 
portraying  rural  life  in  the  U.S.  A  collec¬ 
tion  of  these  photographs  is  in  the  Library 
of  Congress. 

Rothstein’s  pictures  of  those  years  ap¬ 
pear  in  the  book  A  Vision  Shared,  along 
with  250  F.S.A.  pictures.  Vision  was 
published  by  St.  Martin’s  Press  in  Oc¬ 
tober  1976,  and  was  written  by  Hank 
O’Neal.  Last  year,  400  F.S.A.  pictures 
were  also  exhibited  at  the  noted  Witkin 
Gallery  in  New  York. 

For  more  than  40  years  Rothstein  has 
been  taking  pictures.  His  work  has  been 
worthy  of  being  collected  as  art.  For  a 
recent  Channel  13  auction  to  raise 
money,  Rothstein  contributed  a  photo 
and  it  sold  for  $275, 

“My  work  really  has  two  aspects:  as 
journalism,  and  as  pure  art.  It’s  difficult 
to  cross-over.  But  I’ve  been  fortunate  to 
combine  art  and  communications.’’ 
Rothstein  also  revealed  he  has  also 
crossed-over  from  being  a  photographer 
to  t)eing  a  model.  In  the  August  7,  1977, 
Parade  cover,  Rothstein  was  the  model 
for  “the  Mafia’’! 

There’s  an  interesting  story  behind  the 


KEEP  YOURSELF  UP-TO-DATE  WITH  WHAT 
GOES  ON  IN  AUSTRALIA  BY  SUBSCRIBING  TO 


ADVERnSING  NEWS 


(Published  every  second  Friday) 
The  oldest  established  best-known  and 
largest  circulating  newspaper  in  the 
communications  industry. 


Advertisint  News,  432-436  Elizabeth  St., 

Surry  Hills,  Sydney,  Australia  2010 

Send  a  copy  of  each  issue  for  one  year, 
including  FREE 

Guide  .to  Clients  and  Agencies  (March,  September) 
Guide  to  Agencies  and  Clients  (June,  December) 
Agencies  Annual  Billings  (May) 

National  Advertisers’  List  (August) 

Brand  Names  Index  (February) 

Annual  Subscription— U  S  A.,  SA40  00  Payment 
must  be  made  by  banli  draft  in  Australian  currency. 

NAME 

ADDRESS  . 

CITY  . 

STATE  .  ZIP  .. 


Bicentennial  cover,  shown  in  E&P,  that 
has  generated  so  much  favorable  reader 
comment  for  Parade.  The  heart-warming 
father-son  picture  was  simply  a  quick 
shot  Rothstein  took  to  finish  off  a  roll  at  a 
celebration  of  Norman  Rockwell  Day  in 
Stockbridge,  Mass.  Although  Rothstein 
had  spent  hours  running  up  and  down 
Main  Street  photographing  parades, 
floats,  ice  cream-eating  kids  and  flag- 
wavers.  Parade  editor  Jess  Gorkin  knew 
he  had  the  right  one  with  the  happy 
youngster  on  his  Dad’s  shoulders,  and 
when  the  father,  a  Doctor  Weaver, 
identified  himself  after  the  cover  came 
out,  Gorkin  sent  a  sizeable  check  “to¬ 
wards  young  Timothy’s  college  educa¬ 
tion.’’ 

“1  never  cease  to  be  amazed  at  the 
final  outcome  of  these  photo  assign¬ 
ments.  Anything  can  happen,’’  Rothstein 
says. 

“People  say,  ‘What  is  your  specialty?’ 

1  say,  ‘My  specialty  is  versatility.  I’ve 
done  documentaries,  ‘war  and  combat’, 
industrial,  aerial,  underwater,  food  pho¬ 
tography,  fashion,  portraits,  landscapes, 
still  life,  photo  micrography,  medical, 
scientific  and  forensic  photography  and 
weddings.  I’ve  taken  pictures  of  eight 
Presidents  and  three  Popes.  Being 
blessed  by  the  Popes  goes  with  the  pho¬ 
tography.  Eleanor  Roosevelt  was  one  of 
the  most  gracious  ladies  I’ve  ever  photo¬ 
graphed.  Once  she  sat  in  a  puddle  of 
water  unknowingly  while  I  was  photo¬ 
graphing  her  and  she  kept  smiling,  then 
•went  in  (at  her  Hyde  Park,  N.Y.,  home) 
to  change  clothes.’’  Frank  Sinatra  was 
the  rudest  subject  for  Rothstein  during 
his  25-year  tenure  as  director  of  photog¬ 
raphy  for  Look  Magazine.  One  of  Roth¬ 
stein’s  funniest  experiences  was  with 
F*resident  Ford,  who  had  a  “large,  white 
Band-Aid”  on  his  thumb. 

Rothstein  has  written  four  photogra¬ 
phy  books,  including  the  standard 
textbook  used  in  colleges  simply  called 
Photojournalism,  now  in  its  third  revised 
edition.  He  gave  up  teaching  at  Columbia 
University.  But  he  continues  to  be 
chairman  of  the  conferences  on  visual 
communications  photography  at  the 
University  of  Maryland  at  College  Park, 
something  he  has  done  for  six  years.  The 
next  conference  is  October  23-25. 

As  a  fellow  of  the  Royal  Photographic 
Society  (RPS)  of  Great  Britain,  Roth¬ 
stein  has  been  asked  by  the  chairman  to 
form  a  branch  of  the  society  in  the  U.S., 
with  the  center  at  the  Lubin  House  at 
Syracuse  University.  The  secretary  of 
this  committee  is  Tom  Richards,  profes¬ 
sor  of  photography  at  Syracuse,  and  all 
members,  says  Rothstein,  should  com¬ 
municate  with  Richards.  The  RPS  is  the 
oldest  photographic  society  in  the  world. 

In  early  1978  Rothstein’s  photography 
is  to  be  exhibited  at  the  Museum  of  Mod¬ 
ern  Art  in  Stockholm,  Sweden. 
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The  energy  crisis  makes  the  conservation 
of  dwindling  petroleum  resources  an  im 
perative.  Luckily  America  has  two  great 
resources  whose  full  potential  remains 
untapped.  Togethei;  they  go  a  long  way 
towards  solving  the  energy  crisis. 

One  is  a  source  of  energy:  coal.  The 
other  is  the  most  efficient  way  of  moving 
that  coal:  railroads. 

The  President’s  target  for  coal  produc¬ 
tion  by  1985  indicates  an  increase  of  about 
8%  per  year  over  last  year’s  production. 
The  railroads  can  handle  that  increase 
without  any  foreseeable  problems. 

Railroads  already  provide  most  of  the 
transportation  for  coal  because  they  carry 
it  more  efficiently  to  more  places,  using 
less  f uel  than  any  other  means.  And  unlike 
proposed  coal  pipelines,  the  railroads 
exist  now  and  move  coal  without  consum¬ 
ing  vast  amounts  of  water. 

Bigger  freight  cars  and  more  efficient 
management  of  rail  operations  in  recent 
years  have  produced  additional  capacity 
by  reducing  the  use  of  existing  track. 
(Train  miles  today  are  only  half  of  what 
they  were  in  Warld  War  11  despite  a  27% 
growth  in  railroad  freight  service.)  Now 
that  unused  capacity  can  become  a  price¬ 
less  national  asset. 

And  hauling  coal  isn’t  the  only  thing 
railroads  do  well. 


Piggybackmg  m 


the  space  age 

The  concept  of  trains 
with  freight  flatcars  fltted 
out  to  handle  big  truck  trailers  and  con¬ 
tainers  makes  a  lot  of  sense:  it’s  cheaper; 
relieves  highway  congestion  and  saves  up 
to  50%  or  more  in  fuel.  It’s  the  fastest- 
growing  part  of  the  railroad  business. 

This  year  l^h  million  truck  trailers  and 
containers  will  move  by  rail. 

Shippers  who  use  this  innovation 
don’t  miss  the  boat. 

“Bridge”  operations  take  containerized 
cargoes  from  oceangoing  ships  and  load 
them— still  sealed— onto  special  trains 
bound  for  points  within  the  U.S.  Or  the 
route  can  be  reversed.  Or— the  “bridge” 
can  even  stretch  overland  for  trade  be¬ 
tween  Europe  and  the  Orient.The  result  is 
faster  freight  service  that  avoids  highly 
circuitous  water  routes,  reduces  loss  and 
damage  to  cargo,  lowers  inventory  levels 
and  saves  fuel  in  the  process. 


The  great  unit-train  solution. 

Not  only  do  railroads  move  solid  train¬ 
loads  of  coal  from  mines  to  power  plants 
efficiently  and  at  low  cost,  entire  trains  of 
tank  cars  can  serve  as  portable  pipelines 
that  can  transport  Alaskan  crude  oil  al¬ 
most  anywhere  without  the  long  wait 
needed  to  build  new  pipelines.  The  ad¬ 
vantages  are  obvious.  The  potential  is  vir¬ 
tually  unlimited. 

There  is  simply  no  more  efficient,  safei; 
fuel-thrifty  way  to  move  most  volume 
shipments  long  distances  throughout  the 
nation  than  by  rail.  Because  they  have 
large  amounts  of  unused  capacity,  pur¬ 
chased  with  yesterday’s  dollars,  today’s 
railroads  are  truly  Americifs  great  un¬ 
tapped  resource. 

Association  of  American  Railroads  A  A 

American  RaMroads  Building 

Washington.  D.C.  20036  m  Al 


^  HOW  COME  CITY^ 
HOSPITAL  HAS  AN  ATOMIC 
SCANNING  RENOSCOPE 
W  ANDWEDONTl  ^ 


Alas,hosiHtals  ate 
(m^himian. 

They’ve  got  to  keep  up  with  the  Joneses. 

For  the  hospital  board,  it  must  seem  a  simple  logic  of 
survival.  Beds  are  filled  by  patients.  Patients  are  provided  by 
physicians.  Physicians,  understandably,  are  attracted  by  the 
latest  equipment. 

But  for  us  who  pay  the  bills,  that  logic  costs  dearly. 


Unnecessary  duplication  of  expenave  technology  is 
fueling  a  rampant  inflationi  The  hospital  bill —and  the  health 
insurance  which  pays  it— is  now  one  of  the  fastest-rising 
costs  in  our  whole  economy.^ 

Can  we  slow  it  down?  ^tna  believes  so.  If  doctors 
were  to  asagn  patients  to  any  of  several  hospitals  nearby, 
expensive  equipment  could  be  shared.  Specialized  facilities, 
st^,  even  beds  would  be  more  efficiently  used! 

Establishing  state  commissions  to  set  limits  on  hospi¬ 
tal  expenditures  could  help,  too.  In  Maryland  and  Connec¬ 
ticut,  such  commissions  have  been  at  work  since  1974. 
They’ve  lopped  some  big  numbers  off  hospital  budgets,' 
without  reducing  the  quality  of  care. 

And  £tna  is  encouraging  local  medical  societies  to 
monitor  doctors’  use  of  hospitals.  Was  the  length  of  stay 
appropriate?  Was  admission  necessary  in  the  first  place?®  tf 
all  of  us  involved  continue  to  raise  such  questions,  insurance 
costs  can  be  controlled.  Don’t  underestimate  your  own  in¬ 
fluence.  Use  it,  as  we  are  trying  to  use  ours. 


^tna 

wants  insuraiice  to  be  afifordalMe. 


'  Consider  the  cost  of  the  CAT 
scanner,  the  latest  thing  in  di¬ 
agnostic  machinery.  (The  CAT- 
Computerized  Axial  Tomograph 
—takes  pictures  of  cross-sections 
of  the  body.)  If  every  one  of  the 
6,000  general  hospitals  in  Amer¬ 
ica  bought  a  CAT,  the  initial  in¬ 
vestment  alone  would  cost  us  all 
nearly  three  billion  dollars. 


2  Ten  years  ago,  health  care 
costs  consumed  about  6%  of  the 
gross  national  product.  Today  it 
is  close  to  9%.  Center  stage  in 
this  inflationary  drama  is  the  hos¬ 
pital  bill,  which  has  doubled  in 
the  last  five  years! 

3  This  principle  could  elimi¬ 
nate  many  wasteful  situations.  In 
Philadelphia,  for  instance,  16 


hospitals  have  open  heart  surgery 
programs.  But  according  to  a  gov¬ 
ernment  study,  only  five  used 
them  enough  to  be  considered 
efficient.  Waste  applies  to  much 
simpler  equipment,  too,  like 
beds.  The  government  estimates 
there  are  at  least  100,000  unnec¬ 
essary  hospital  beds  empty  each 
day,  at  a  cost  of  $2  billion  a  year. 


'^As  much  as  $45  million 
saved  in  Maryland  alone,  in  1975. 

5  Most  medical  societies  have 
a  “Professional  Standards  Re¬ 
view  Organization”  created  for 
just  this  kind  of  review  for  Medi¬ 
care  and  Medicaid  patients. 
£tna  believes  the  potential  sav¬ 
ings  justify  such  review  of  all 
patients. 


Further  information  may  be  obtained  by  contacting  Henry  L.  Savage,  Jr.,  Public  Relations,  ^tna  Life  &  Casualty, 
151  Farmington  Avenue,  Hartford,  CT.  06156, Telephone  (203)  273-6545. 


LIFE  &  CASUALTY 


Newspeople  in  the  news 


TO  TEXAS—  Charles  H. 
Rinehart,  assistant  control¬ 
ler  of  Dayton  (Ohio)  News¬ 
papers,  Inc. — named  con¬ 
troller  of  the  Waco  (Tex.) 
Tribune-Herald.  He  joined 
Dayton  Newspapers  in  De¬ 
cember  of  1972  as  a  gen¬ 
eral  accountant  and  was 
promoted  to  assistant  con¬ 
troller  in  June,  1975.  The 
Dayton  News  and  Dayton 
Journal  Herald  and  the 
Waco  Tribune-Herald  are 
part  of  Cox  Enterprises,  Inc. 


MOVES  WEST— Robert  J. 
Cochnar  has  been  ap¬ 
pointed  assistant  to  the 
editor  of  the  San  Jose 
(Calif.)  Mercury  and  News 
effective  November  1. 
Cochnar  is  vicepresident 
and  editorial  director  of 
Newspaper  Enterprise  As¬ 
sociation,  New  Yotfc  and  is  a 
former  reporter  for  the 
Allentown  (Pa.)  Call- 
Chronicle.  Cochnar  joined 
NEA  in  1963. 


^n  CELEBRATION— Robert  P. 
^e  Early,  managing  editor  of 

ta  the  Indianapolis  Star,  was 

of  honored  at  a  downtown  In- 

c-  dianapolis  luncheon  in 

lio  celebration  of  his  50th  an- 

nt  niversary  with  the  news- 

vs  paper  August  1 5.  Publisher 

as  Eugene  S.  Pulliam  gave 

id  Early  a  plaque,  a  diamond- 

2.  studded  pin  and  a  $500 

ith  check  to  mark  the  occasion, 

o-  Early  began  with  United 

as  Press  and  later  worked  for 

de  the  Connersville  (Ind.) 

as  News-Examiner  before  join- 

ler  ing  the  Star  as  a  police  re- 

Id,  porter  in  1927.  He  was 

tor  named  managing  editor  in 

Id-  1946.  One  son,  Robert,  is 

assistant  managing  editor 
of  the  Arizona  Republic, 

Ken  Rystrom,  managing  editor  of  the  Phoenix. 

Vancouver  (Wash.)  Columbian — 

resigned  to  accept  a  one-year  position  in  Einar  Peterson — retired  as  advertising 

the  communications  department  at  director  of  the  Manchester  (N.H.)  Union 
Washington  State  University.  After  the  Leader  and  New  Hampshire  Sunday 
year  in  Pullman,  Rystrom  anticipates  News.  He  recently  marked  his  50th  an- 
continuing  teaching  elsewhere  at  the  niversary  with  the  company, 
university  level.  Rystrom  joined  the  Co-  *  *  ♦ 

lumbian  in  1957  as  a  reporter,  moved  to  Mary  Perot  Nichols — recently  a  Bos- 
editorial  writer  on  the  Dc5  Mo/nes  (Iowa)  ton  Herald  American  investigative 
Register  and  Tribune  in  1%5,  returning  reporter — named  director  of  communica- 
to  the  Columbian  as  m.e.  in  1972.  tions  for  Boston’s  Mayor  White.  Before 

- - -  moving  to  Boston  last  November  she 

was  a  columnist  and  reporter  for  the  Vil- 
, - - - 1  lage  Voice,  New  York  City. 
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Joanne  Dennis — named  lifestyle  editor 
of  the  Syracuse  (N.Y.)  Herald-Journal 
and  Herald-American  Post-Standard. 
She  succeeds  Arelen  C.  La  Rue,  retired. 


Award  yourself  more  sales  .  .  .  more  lin¬ 
age  . .  more proA/f  with  the  new  Ad-Builder 
Space  Selling  System.  It’s  effective  —  time- 
tested  for  more  than  3  decades  —  yet  flex¬ 
ible  and  always  changing  to  satisfy  current 
needs.  Find  out  why  the  nation's  leading 
publications  depend  on  Ad-Builder's  cam¬ 
era-ready  art  and  ideas  every  month.  Send 
for  your  free  sample  issue  today  or  call 
toll  free  800-447-1950. 


Michael  Druckman — joined  Playboy 
magazine  as  advertising  sales  account 
executive  from  The  New  Yorker.  Earlier 
he  was  on  the  advertising  sales  staff  of 
the  Wall  Street  Journal. 


k  Ad-Builder  Division,  Dept  B 
Multi- Ad  Services.  Inc..  1720  West 
Detweiller  Drive,  Peoria.  Illinois  61614 


Vivian  Hamilton — former  reporter  for 
the  Orlando  (Fla.)  Sentinel  Star — named 
public  relations  representative  for  Tup- 
_  perware  Home  Parties. 
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Newspeople  in  the  news 


VICEPRESIDENT— Conrad 
M.  Hall  has  been  elected 
vicepresident  and  business 
manager  for  the  Virginian- 
Pilot/Ledger-Star,  Norfolk. 
He  formerly  was  treasurer  of 
Landmark  Communications, 
Inc.,  parent  company  of  the 
newspapers  and  WTAR 
Radio-TV  Corp.  Hall  joined 
Landmark  in  1970  as  direc¬ 
tor  of  research  for  WTAR 
and  moved  the  next  year  to 
the  corporate  staff  becom¬ 
ing  director  of  management 
information  in  1973  and 
treasurer  in  1 976. 


PROMOTION— John  T. 
McConnell  has  been  ap¬ 
pointed  general  manager  of 
the  Peoria  (III.)  Journal  Star, 
succeeding  Frank  Green, 
who  retires  from  the  post  he 
has  held  since  1972,  and 
continues  as  a  vice- 
president,  member  of  the 
board  of  directors  and  in 
special  assignments.  Mc¬ 
Connell  is  now  responsible 
for  all  departments  of  the 
paper.  He  joined  the  Jour¬ 
nal  Star  in  1973  and  earlier 
worked  for  the  Davenport 
(Iowa)  Times-Democrat. 
Green,  with  the  paper  since 
1937,  first  worked  as  a 
printer  and  moved  up  in 
production  and  research 
management. 


Marty  G.  Bane  and  Glenn  J( 
Peterson — named  territory  sales  mana-  mar 
gers  for  Information  Products  of  Graphic  Dal 
Systems  Division,  Rockwell  Interna-  mar 
tional  Corp.  Bane’s  territory  includes 
Pennsylvania  and  New  York,  and  Peter-  R 
son’s  Washington,  D.C.,  Virginia,  and  Bra 
Maryland.  gen 

*  *  *  OW] 

Valfrid  E.  Palmer,  vicepresident  and 
general  manager  of  New  York  News 
Inc. — appointed  to  the  newly  created  edi 
post  of  director  of  operations  of  the  app 

Tribune  Company,  Chicago.  fins 

*  *  *  1% 

Seymol'r  Raiz,  executive  sports  editor 

of  the  Cleveland  Press — appointed  man¬ 
aging  editor  of  the  Columbus  Citizen - 

Journal.  Raiz  replaces  Jack  Keller,  who 
has  served  as  the  paper’s  m.e.  since 
1954.  He  has  been  named  associate 
editor. 

:|c 

Mary  Lib  Myers,  until  recently  public 
relations  director  for  the  Buffalo 
Philharmonic  Orchestra — named  direc¬ 
tor  of  College  News  Service,  Public  Af¬ 
fairs  Office  of  State  University  College, 
Buffalo.  She  earlier  worked  at  several 
newspapers  and  was  the  first  woman  re¬ 
port  for  Editor  &  Publisher  magazine. 
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John  O.  Anderson,  retail  advertising 
manager  for  the  Chicago  Sun-Times  and 
Daily  News — named  national  advertising 
manager. 

^  t 

Roy  L.  Gordon,  account  executive  for 
Branham  Newspaper  Sales — named 
general  advertising  director  of  the  Cox 
owned  Texas  Newspapers,  Inc.  group. 

*  *  * 

Anthony  Campbell,  assistant  financial 
editor  of  the  Chicago  Daily  News — 
appointed  financial  editor.  Dan  Miller,  a 
financial  reporter  for  the  paper  since 
1%9,  assumes  Campbell’s  former  duties. 

(Continued  on  page  24) 
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TOSSES  IN  HIS  PEN  AND  INK— Cyrus  C.  (Cy)  Hungerford, 
89,  the  dean  of  American  editorial  cartoonists,  retired  in 
late  August  from  65  years  as  cartoonist  for  the  Pittsburgh 
Post-Gazette  and  its  predecessor,  the  Pittsburgh  Sun, 
which  he  joined  in  1912.  Hungerford's  cartooning  career 
dates  back  even  further  to  his  teens  when  he  drew  editorial 
cartoons  for  the  Parkersburg  (W.  Va.)  Sentinel  making  his 
drawings  in  chalk  with  a  stylus. 


TV  DATA 

MEANS 

TV 

LISTINGS 

ROLLING  LOGS  OR  GRIDS 

m  ANY  WIDTH,  ANY  FONT,  1 
ANY  POINT  SIZE  •  ^ 

.  BY  DATANEWS,  DATAFEATURE, 
DAT AS PEED 

TV  DATA  also  includes  TV 
news,  features,  profiles,  puzzles, 
and  quizzes  —  or  complete  TV 
booklets  with  your  logo. 

I  TV  DATA 

I  (518)792-9914 


UNITED  FEATURE  SYNDICATE 

^  200  Park  Avenue.  New  York,  N.Y.  10017 
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Newspeople  in  the  news 


(Continued  from  page  23) 

Jack  Skinner — named  advertising  di¬ 
rector  of  the  Sioux  Falls  (S.D.)  Argus- 
Leader,  replacing  Gene  Metzig — 
resigned  to  take  a  similar  position  in 
Florida.  Skinner  has  been  with  the  Chil- 
licothe  (Ohio)  Gazette  and  the  Salinas 
Californian  during  his  newspaper  adver¬ 
tising  sales  career. 

9|e  3|E  4c 

T HOMAS  M.  Smith — ^appointed  advertis¬ 
ing  manager  of  the  Rapid  City  (S.D.) 
Journal. 

*  *  * 

Terry  L.  Hershey,  assistant  professor 
of  journalism  at  Northern  Illinois 
University — named  news  editor  of  Pad- 
dock  Circle  Newspapers  in  Arlington 
Heights,  III. 

♦  *  * 

Russell  E.  Shain — named  acting  dean 
of  the  University  of  Colorado  School  of 
Journalism,  succeeding  Mort  Stern — 
resigned  to  become  executive  director  of 
public  affairs  at  the  University  of  Den¬ 
ver.  Stern,  a  former  managing  editor  of 
the  Denver  Post,  has  been  dean  since 
1974.  Shain,  an  associate  professor  of 
journalism,  has  been  at  Boulder  since 
1970. 

*  *  * 

Elvin  L.  Taylor,  district  circulation 
representative  of  the  Dayton  Daily  News 
— named  assistant  personnel  director 
of  Dayton  Newspapers,  Inc.  Taylor 
joined  the  Journal  Herald  as  a  district 
representative  in  circulation  and  moved 
to  the  Daily  News  in  1974.  He  succeeds 
Madolyn  Mumma,  who  was  named  de¬ 
partment  head  recently. 


Bob  Howie,  editorial  cartoonist  and  art 
director  of  the  Jackson  (Miss.)  Daily 
News  for  over  21  years — now  assistant 
director  of  graphic  arts  and  part-time 
teacher  at  Oral  Roberts  University, 
Tulsa,  Oklahoma.  He  will  be  drawing 
editorial  cartoons  on  a  limited  basis  for 
the  Tulsa  World. 

*  *  * 

Editorial  appointments  announced  at 
the  Bridgewater  (N.J.)  Courier-News  in¬ 
clude:  Wayne  Beissert — from  news 
editor  to  city  editor  succeeding  Ann  De- 
VROY.  She  has  been  city  editor  for  three 
years  and  leaves  to  become  a  Washing¬ 
ton  correspondent  with  Gannett  News 
Service. 

Harry  McNamara,  assistant  managing 
editor  of  Today,  Cocoa,  Fla.— joins  the 
Courier-News  as  news  editor.  He  was 
with  Today  nearly  10  years  and  also 
served  as  managing  editor  of  the  Titus¬ 
ville  Star-Advocate. 

Charles  Nutt,  business  editor — 
named  to  new  position  of  national  editor, 
retaining  business  page  responsibility. 

Mark  Matthews,  night  editor — 
promoted  to  assistant  city  editor  with 
Michael  Sweeney  moving  to  night  editor 
from  assistant,  and  Donna  Hagemann — 
becoming  assistant  night  editor. 

*  *  * 

Charles  A.  Betts,  former  assistant  to 
the  publisher,  defunct  Hartford  Times — 
to  copy  desk,  Springfield  (Mass.)  Daily 
News. 

♦  *  * 

Bob  Hamilton,  publisher  of  the  Iowa 
Park  (Tc\.)  Leader — elected  president  of 
the  Texas  Press  Association. 


Media  Gen’l  elevates 
six  executives 

James  S.  Evans  and  Gerald  W.  Estes 
have  been  promoted  to  the  newly  created 
position  of  senior  vicepresident  at  Media 
General,  Inc. 

Their  promotions  and  the  naming  of 
four  Media  General  vicepresidents  have 
been  announced  by  Alan  S,  Donahoe, 
president.  James  L.  Dillon  and  James  A. 
Linen  were  elected  vicepresidents;  Wil¬ 
liam  F.  Robertson,  vicepresident  and 
treasurer,  and  J.  Curtis  Barden,  vice- 
president  and  controller. 

Evans  had  extensive  experience  in  the 
forestry  products  industry  before  joining 
Medi^  General  as  a  vicepresident  in 
1973.  Estes  joined  Richmond  Newspa¬ 
pers  as  production  manager  in  1968  and 
in  1971  became  general  manager  and  two 
years  later  vicepresident  of  Media  Gen¬ 
eral.  Robertson  began  part-time  at 
Richmond  in  1935  and  has  been  treasurer 
of  Media  General  since  1%9. 

Barden,  a  certified  public  accountant, 
joined  Richmond  Newspapers  in  1967 
and  has  been  controller  of  Media  General 
since  1969.  Dillon  has  been  with 
Richmond  Newspapers  since  1%1  and 
general  manager  since  1974. 

Linen  will  take  office  October  1.  He 
has  had  extensive  experience  with  Field 
Enterprises,  Chicago,  as  owner  of  a 
group  of  daily  and  weekly  newspapers  in 
the  Chicago  area  and  most  recently  as 
executive  vicepresident  and  chief  operat¬ 
ing  officer  of  the  National  Enquirer. 

Kay  Divine — named  editor  of  the  Oak 
Park-River  Forest  (Ill.)  World  from  re¬ 
porter.  Marv  Balousek — named  editor 
of  the  Forest  Park  World.  Both  papers 
are  part  of  Conununity  Publications,  a 
division  of  Southtown  Economist,  Inc. 

*  *  ♦ 

Greg  Brock — from  copy  editor  at  the 
Jackson  (Miss.)  Clarion  Ledger  to  the 
Charlotte  (N.C.)  Observer  as  a  copy 
editor. 

♦  4c  4c 

Richard  O’Regan,  chief  of  bureau  for 
Associated  Press  in  London  since 
1%6 — to  general  director  for  Europe, 
Africa  and  the  Middle  East,  a  newly 
created  regional  administrative  position. 
O’Regan  joined  AP  at  New  York  in  1945, 
and  has  spent  32  years  in  news  and 
executive  assignments  in  Europe,  includ¬ 
ing  Vienna  and  Frankfurt  bureau  chief 
before  moving  to  London. 

4c  4c  4c 

Corbin  A.  Wyant — named  general 
manager  of  the  Naples  (Fla.)  Daily 
News.  Publisher  of  the  Punta  Gorda 
(Fla.)  Daily  Herald-News  and  the 
Englewood  (Fla.)  Herald  since  1974, 
Wyant  was  general  manager  of  the  Kit¬ 
tanning  (Pa.)  Daily  Leader-Times  from 
1%1  to  1973,  At  the  same  time  he  served 
as  president  of  the  Douglas  (Ariz.)  Daily 
Dispatch. 
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management  consultants 
specializing  in  executive  recruitment 

With  more  than  twelve  years  experience  in  the 
newspaper  industry,  Carl  Youngs  and  Mike  Walker 
have  assisted  companies  of  all  sizes  in 
recruiting  management  personnel. 

For  a  confidential  discussion  of  your 
hiring  needs,  call:  312-693-7021. 


CHICAGO  O'HARE  INTERNATIONAL  TRANSPORTATION  CENTER-SUITE  103 
6300  RIVER  ROAD.  ROSEMONT,  ILLINOIS  60018 
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NOV\(  SCANNING 
OVER 6000  FREQUB«)IES 
ISASEASYAS 


SQUUCH 
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Introducing  the  incredible,  new  Bearcat  210. 

The  exciting,  new  Scanner  Radio  with  the 
space-age,  computer  control  center  that  brings  in 
every  available  public  service  frequency  with 
pushbutton  ease 

Bearcat  s  new  210  is  as  easy  to  program  as  a 
pushbutton  phone  You  can  select  any  of  the 
public  service  bands  (all  the  available  local 
frequencies)  simply  by  pushing  buttons 

Simply  punch  in  the  frequency  numbers  on  the 
computer  control  center  keyboard.  Hit  the  Enter 
button  Ard  you're  programmed. 

A  large,  flashing,  digital  readout  panel  shows 
you  each  frequency  you've  selected. 

The  Bearcat  210  patented  search  capacity  lets 
you  explore  the  endless  world  of  every  available 
public  frequency  out  there,  too 

THE NEW 
BEARCAT 

THE  MOST  EXCITING  THING  THATS  HAPPENED 
TO  SCANNING  SINCE  SCANNERS. 

Electra  Company 

300  East  County  Line  Road.  South.  Cumberland.  Indiana  46229 
Copyright  1977  Masco  Corporation  of  Indiana 
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Best  of  all,  you  re  no  longer  limited  to  a  given 
band  or  set  of  frequencies.  The  new  Bearcat  210 
is  synthesized.  Space-age  circuitry  lets  you  forget 
crystals  forever. 

Let's  look  at  some  Bearcat  210  features.  And 
facts. 

5  BAND  COVERAGE  -  Includes  Low,  High.  UHF 
and  UHF  "T "  public  service  bands,  the  2-meter 
amateur  (Ham)  band,  plus  other  UHF  frequercies 

SCANS  20  CHANNELS  PER  SECOND-ln  half 
a  second,  the  Bearcat  210  scans  all  10  channels 
CRYSTAL-LESS -Space-age  circuitry  with  5 
custom  designed  chips.  You  never  have  to  buy  a 
crystal. 


TRACK-TUNING-  Patented  track  tuning  provides 
full-band  coverage  on  every  band. 

AUTOMATIC  LOCK-OUT  -  Locks  out  channels 
and  "skips"  frequencies  not  of  current  interest. 
AC/DC -Mobile  mounting  bracket  included 
SELECTIVE  SCAN  DELAY- Adds  a  two-second 
delay  to  prevent  missing  transmissions  when 
“calls"  and  "answers  '  are  on  the  same  frequercy 

AUTOMATIC  SEARCH -New.  patented  feature 
searches  out  any  active  local  public  service 
frequency  automatically.  For  more  police,  fire, 
marine,  emergency  calls  And  much  more. 


1977 

July 

linage 

Tlw  lollowiiis  linogc  tobulotions  hg»  bmn  compigd  fa|r  Mgdio  Rgcords, 
Inc.  for  tlio  oxclusivt  publicotion  of  Editor  L  Publishor.  Thoy  moy  not  be 
roprintod  or  published  in  any  form  without  the  exphcH  permission  tram 
Medio  Records,  Inc.  NOTE:  Nowspopers  morhed  with  codo  below  include 
odwrtisinp  in  Parade  or  Fomly  Weehly,  oppraiimato  linoge  os  (oliMn: 
‘Parade— 4«, 730  fFomly  Weekly— S3,242 


1977  1976 

FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 


ABERDEEN,  S.D. 


Americon  News-e  . . . 

. . .  643,760 

6053T9 

52,472 

firntricon  News-S  . . 

...  338386 

247342 

4364 

Grond  Totol  . 

. . .  982,046 

853321 

57336 

AKRON.  OHIO 

Beocon  ioumol-e  . . , 

...  2349321 

41380  2,462330 

9312 

*Beocon  Joumol-S  .. 

...  1300348 

76368  1309,731 

27324 

Grond  Totol  . 

...  3350,169 

117348  3,472361 

36,936 

NOTE:  Beacon  Journol-e&$  chonged  from  eight-  to  sii-column  June 
3,1975. 


ATLANTA  GA. 

Constitution-m  .  2361,620  3,1044)67 

Journol-e  .  3,116313  135,106  3320397  1634)46 

Journal  &  Constitution-5  .  1315310  _  1380379  _ 

Grond  Total  .  7,293,751  135,106  7,704343  1634)46 

NOTE:  Constitution-m  ond  Journol-e  hove  o  combined  5ol.  edition;  the 
linage  is  only  shown  in  Journol-e. 


BALTIIWORE,  IMD. 


*News  Americon-S  . . 

633377 

102,876  633372 

46348 

News  Americon-e  ... 

..  1,178,799 

68,112  1,105386 

35312 

Sun-m  . 

..  1304384 

1,442368 

11,040 

Sun-e  . 

..  I3203IS 

34,944  1,755340 

11,040 

Sun-$  . 

..  2381,199 

9316  1317328 

9312 

Grond  Totol  . 

..  73I8374 

215,148  6,454394 

113352 

NOTE:  5un-m,e&5  changed  from  ei^t  to  nine-column  Sept.  6, 1976.  News 
Amerkon-e&S  chonged  Irom  eight  to  nine-column  Oct.  25,  1976. 


BERGEN  COUNTY,  N.J. 

Record-e  .  1,805326  300394  1,836331  246,128 

‘Records  .  1,258,324  246376  850390  239,n2 

Grand  Total  .  3,063,550  546370  2387,221  485,900 

NOTE:  Record-e&S  changed  from  eight  to  nine-column  Jon.  1,  1977. 

BINGHAMTON,  N.Y. 

Press-e  .  1344,984  1,762,283 

‘Press-S  .  674360  625343 

Grand  Total  .  2319344  2387326 

NOTE:  Press-eS  changed  from  eight  to  nine-column  Mar.  29,  1976. 


BOCA  RATON,  FLA. 


News-e  . 

...  581365 

573327 

tNews-S  . 

. . .  383,680 

268,414 

Grond  Totol  . 

. . .  965345 

841341 

NOTE:  News-e  published  5  doys  o  week  only. 

BOSTON,  AAASS. 

Herold  Americon-m 

....  1331,958 

86,640 

1,113372 

Herold  Americon-S  . 

. . . .  647307 

1813TT 

520,955 

206345 

Globe-e  . 

....  1340318 

47,952 

1347,733 

14392 

Globe-m  . 

....  2328,427 

56,784 

2,105313 

14392 

‘Globe-S  . 

,...  2,002301 

175332 

1,428327 

184312 

Grond  Totol  .  . . . 

....  7350,111 

548,485 

6,715,900 

420341 

NOTE:  Globe-e  published  5  days  o  week  only. 

NOTE:  Herald  Americon-m&5,  ond  Globe-e,m&S  chonged  from  eight  to 
nine-column  yHerold  Amerkon  effective  Oct.  18, 1976;  Globe  effective 
Fob.  27,  1977. 


BOULDER,  COLO. 

Comero-e  .  1309318  34,888  1  3234)45  16324 

Comero-S  .  566,448  433,748  _ 

Grond  Total  .  2,175,466  34388  1,956,793  16324 

BRADENTON,  FLA. 

Herold-e  .  871307  901,436 

tHeroW-S  .  506,938  400,908 

Grond  Total  .  1378,745  1  302344 

BUFFALO,  N.Y. 

Courier  bpress-m  .  706,489  31089  691309  4  389 

‘Courier  Eipress-5  .  925335  33300  674392  46316 

News-e  .  2,420385  55360  2313392  92332 

Grond  Total  .  4352,109  120349  3  379,793  143,937 

BURUNGTON,  VT. 

Free  Press-m  .  1383,926  53,416 

tFree  Press-S  .  227,997  _ 

Grond  Total  .  1311,923  53,416 

NOTE:  Not  meosured  by  Medio  Records  in  1976;  Free  Press-m35  changed 
from  eight  to  six-column  Nov.  1976. 

CAJMDEN,  N.J. 

Courier  Post-e  .  2344323  176360  2,409,497  73330 

NOTE:  Courier  Pest-e  chonged  from  eight  to  sot-column  Dec.  1,  1975. 

CHARLOTTE,  N.C. 

News-e  .  1393366  17376  1313302 

Observer-m  .  1,749360  40312  2368394  87302 

‘Obsetver-5  .  888,902  74,736  782,180  31,920 

Grond  Totol  .  4331328  132324  4  363,476  119,122 


NOTE:  0bserver-m&5  ond  News-e  chonged  from  eight  to  six-column  June 
2,  1975. 


1977  1976 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


1977  1976 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


CHICAGO,  ILL 
Net*  Two  Listings 

Tribune-m  .  3314394  2379369  3382,994  2325312 

Trdiune-S  .  2319356  911341  1346381  583338 

News-e  .  1306,118  442,762  1  368352  477366 

Sun  Times-m  .  2336,138  378310  2,735366  467,993 

‘SunTones-5  .  944,143  525,900  792312  443398 

Grond  Total  .  10,120349  4337382  9,925,905  4397,107 

NOTE:  Trhune-m&5  chonged  from  eight  to  nine-column  July  1,  1975. 
NOTE:  TrAune-e  hgures  obove  rafloct  octuol  nine-column  meosurements. 

Tribune-m  .  2,793333  2335397  3330,953  2363302 

Trbune-S  .  2,106383  861342  1  357369  553358 

News-e  .  1,406,118  442,762  1,468352  477366 

Sun  Tines-m  .  2336,138  378310  2335366  467,993 

‘Sun  Times-S  .  944,143  525,900  792312  443398 

Grond  Total  .  9,785,715  4344311  9384352  4305317 


NOTE:  Tribuno-m35  ciranged  from  oight  to  nine-column  July  1,  1975. 
NOTE:  TrAuno  figures  obove  reflect  converted  eight-column  meosure¬ 
ments. 


CINCINNATI,  OHIO 

Enquker-m  .  2,793347  2397394 

Enquker-5  .  1309,127  1  352,111  4,864 

Post-e  .  1,984,245  110386  2  378,417  44,161 

Grand  Totol  .  6386,719  110386  6327322  49,025 

NOTE:  Post-o  offoctivo  June  2, 1975  ond  Engukor-m&5  offoctivo  June  3, 
1975,  chonged  Iram  eight  to  nine-column. 

CLEVELAND,  OHIO 

Ploin  Deoler-m  .  2,962381  293320  2,952,139  237,167 

Ploin  Deoler-5  .  1,728,906  23,923  1,149,458  34302 

Press-e  .  1,765398  411,463  1  377,173  528323 

Grand  Total  .  6,457,485  729306  5,978,770  799392 

NOTE:  Effective  Sept.  1, 1975,  the  Plobi  Deolor-m8S  chong^  from  eight  to 


nine-column.  Prass-e  chonged  from  oight  to  nine-column. 


COLUMBUS,  GA. 

Enquirer  (sec  note)  ....  1,174360  45,657  1  348328  71366 

‘Ledger  Enquker-S  ....  601300  _  435315  _ 

Grand  Total  .  1,776,460  45,657  1,783343  71366 

NOTE:  Enqukor-m  ond  Ledger-e  sold  in  combinotion;  hnoge  of  one  editbn, 
Enquker-m  is  shown. 


COLUMBUS,  OHIO 


Dkpotch-e  .  2320381  47315  2,741394  78349 

Dispolch-5  .  1342302  69388  1,410342 

Citizen  Journol-m  .  1361,901  _  1311379  _ 

Grond  Total  .  5,424384  116303  5,163315  78349 


NOTE:  Dispotch-e85  ond  Citizen  Journol-m  chonged  Irom  eight  to  nkie- 
cofumn  Jon.  13,  1976. 


DALLAS,  TEX. 

News-m  .  3,709316  225,108  3,926,717  262325 

News-S  .  1,712379  166336  1  337,167  71,928 

Tones  Herold-e  .  3365312  77320  3,476302  168374 

‘Times  Herold-5  .  1,732,193  66316  1,131332  78,712 

Grond  Total  .  10320,400  535  380  9,ni318  581339 

NOTE:  News-m8S  chonged  from  oightte  nine-column  Dec.  29, 1975.  Tones 
Herald-e&5  chonged  from  eight  to  nine-column  Dec.  29,  1975. 
DAYTON,  OHIO 

Journol  Herold-m  .  2365,929  103381  2393369  94,441 

Nows-e  .  2393,140  137366  2,204300  94364 

‘News-S  .  970,499  _ 818,923  _ 

Grand  Total  .  5,129368  240347  5,117392  188305 

NOTE:  Journol  Herald-m  ond  News-e&5  chonged  from  eight  to  now- 
eolumn  Oct.  6,  1975. 


DENVER,  COLO. 


Rocky  Mt.  News-m  .  3324306  3  323,740 

‘Rocky  Mt.  News-S  ....  1310,771  680324 

Post-e  .  3,107305  103,726  3  339332  137339 

Ppst-S  .  1,941,111  1333307 

Grand  Total  .  9383393  103,726  8,776303  137339 


NOTE:  Post-o8S  chonged  from  eight  to  nine-column  Oct.  6,  1975. 


DETROIT,  MICH. 

Not«  two  listings 

Free  Pross-m  .  1,974327  318350  2363353  165372 

‘Free  Press-S  .  654310  252335  538319  153,454 

Mows-e  .  2,774343  575,227  2,990320  534363 

Mews-S  .  1334,752  217,789  1  306,159  178384 

Grand  Totol  .  7338,132  1364,101  6,798351  1332373 

NOTE:  News-o85  changed  Iram  eight  to  nino-column  Dec.  29,  1975. 
NOTE:  News  figures  above  reflect  octuol  note-column  measurements^ 

Fro*  Prass-m  .  1,974327  318350  2363353  165372 

‘Free  Press-5  .  654310  252335  538319  1S33S4 

News-*  .  2364358  541395  2,791306  497323 

News-S  .  1359326  211,931  1,145303  173383 

Grond  Total  .  6,753,721  1324311  6338,981  990332 

NOTE:  News-e8S  chonged  from  eight  to  nine-column  Doc.  29,  1975. 
NOTE:  News  hgures  above  reflect  converted  eight-column  meosurements. 
DULUTH,  MINN. 

Herold-e  .  860307  898,965 

News  Trltone-m  .  941338  1,044301 

News  Tribune-S  .  633341  23,712  533,495  8,448 

Grond  Total  .  2,435,786  23,712  2,477361  8,448 

NOTE:  Herold-e  pubhsfied  5  days  o  week  only. 

NOTE:  News  Trbune-m&5  ond  Herald-e  changed  from  eight  to  six-column 
Moy  5,  1975. 


ERIE,  PA. 

Times  (see  note)  .  1,^4,103  1,404393 

‘Times  News-S  .  777,917  654314 

Grond  Total  .  2,112,020  2,058,707 

NOTE:  Times-e  and  News-m  sold  in  combination;  linogo  of  one  edition 
Times-o  is  shown. 


FORT  LAUDERDALE,  FLA. 

News-e  .  3,190,786  148338  3315399  247335 

‘News-S  .  1383331  154319  1322393 

News-Sot  .  1,169382  _  13W372  _ 

Grond  Total  .  5,944,499  302,757  S3n364  247335 


NOTE:  News-0  pubhshed  5  doys  o  week  only. 

NOTE:  N*ws-e38  Sot  changed  from  eight  to  six-column  Moy  12, 1975. 


GARY,  INC. 

Post  Tribune-*  .  1,656365  192,475  1  393,959  278,389 

tPest  Trliune-S  .  953,476  _ 602347  11392 

Grond  Totol  .  2310,141  192375  2,196306  290381 

NOTE:  Post  Tr Aune  is  o  nine-column  formot  ond  is  meosured  occordingly. 

GRAND  FORKS,  N.D. 

Herold-e  .  791,475  1,792  796329 

tHerold-S  .  449393  12300  299329  13312 

Grand  Total  .  1340368  14392  1  395358  13,712 

HARTFORD,  CONN. 

Couront-m  .  2,465,473  62,146  2  377318 

‘Couranl-S  .  1,143,933  311340  929,060  341386 

rmtes-e  .  644,928  20,783 

Times-S  . . 233386  1,177 

Grond  Total  .  3309,406  373,486  4385392  363346 


NOTE:  Ton*s-*&5  discontinued  pubhcotion  Oct.  20,1976. 

(Continued  on  page  28) 


Ad  Revenue  Trends 
July  1977 

A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 64  Cities  Report 


1977 

1976 

Dollar  Change 

Classifications 

(000) 

Omitted 

(000) 

Omitted 

(000) 

Omitted 

% 

Retail 

July  . 

.$  240,429 

211,183 

+  29,246 

+  13.8 

First  Seven  Months 

1,782,915 

1,617,769 

+ 165,206 

+  10.2 

Department  Stores 
(Included  in  Retail) 

July  . 

56,502 

48,082 

+  8,420 

+  17.5 

First  Seven  Months 

436,698 

401,107 

+  35,591 

+  8.9 

General 

July  . 

48380 

45,157 

+  3,723 

+  8.2 

First  Seven  Months 

452,264 

413,728 

+  38,536 

+  9.3 

Automotive 

July  . 

11,153 

9,185 

+  1,968 

+21.4 

First  Seven  Months 

92,545 

70,769 

+  21,776 

+  .30.8 

Financial 

July  . 

13,416 

11,225 

+  2,191 

+  19.5 

First  Seven  Months 

91,412 

88,554 

+  2,858 

+  3.2 

Clskssified 

July  . 

.  142,661 

114,162 

+  28,499 

+  25.0 

First  Seven  Months 

908,398 

777,783 

+  1.30,615 

+  16.8 

Total  Advertising 

July  . 

.  456,539 

390,912 

+  65,627 

+  16.8 

First  Seven  Months 

3,327,594 

2,968,603 

+358,991 

+  12.1 

26 


EDITOR  &  PUBLISHER  for  September  17.  1977 


Canon  is  making  news  with  their  NP-1824.  It 
makes  copies  on  plain  paper  in  four  large  sizes 
up  to  18  by  24  inches— larger  than  a  full 
newspaper  page. 

So  you  can  make  one-piece  copies  of 
newspaper  proofs,  advertising  layouts,  archi¬ 
tectural  elevations,  engineering  schematics. 
Also  translucent  originals  for  diazo  machines. 
And  get  Canon’s  superb  image  quality  as  well. 

It's  really  unsurpassed.  Because  while  most 
other  plain  paper  copiers  are  variations  of  the 
same  technological  development,  the  NP-1824 
incorporates  a  unique  technology  based  on 
the  same  principles  as  fine  photogravure 
printing. 

As  a  result,  solid  black  areas  stay  black— no 
grainy  edge  effect.  Whites  stay  white.  And  all 
half-tones  in  between  are  reproduced  with 
striking  fidelity.  So  you  can  copy  difficult  to  ‘ 
reproduce  originals  like  finely  detailed  sche¬ 
matics,  computer  fan-fold  printouts,  colored  - 
renderings  and  illustrations,  even  photo¬ 
graphs— and  get  compliments  instead  of  com-  • 
plaints  on  the  results. 

They  come  out  perfectly  dry,  so  you  can 
write  or  color  on  them  right  away. 

The  NP-1824  is  versatile,  convenient  to  use 
and  simple  to  operate.  You  can  make  copies 
using  either  sheet  mode  or  book  mode.  Copy 
onto  11"  X 17"  ledger,  12"  x  18"  tabloid,  17"  x 
22"  or  18"  X  24"  newspaper-size  sheets.  And 
because  the  NP-1824  incorporates  a  double¬ 


deck  paper  loading  system,  you  can  switch 
from  one  size  to  another  with  a  touch  of  a 
button. 

It’s  fast,  too.  In  sheet  mode,  it  produces  up 
to  10  copies  per  minute  on  18"  x  24"  sheets, 
and  up  to  20  per  minute  on  11"  x  17"  sheets. 
Another  advantage:  in  book  mode  you  can 
automatically  make  multiple  copies  of  one  origi¬ 
nal.  Simply  pre-set  the  Copy  Dial  for  1  to  25 
copies.  Or  set  Copy  Dial  at  “M”  for  26  or  more 
copies. 

And  the  NP-1824  is  reliable.  It’s  built  by 
Canon,  a  company  with  a  long-standing  repu¬ 
tation  for  both  high  quality  optics  and  business 
machines.  And  backed  by  a  nationwide,  full- 
service  organization.  _ 


Canon's 


For  more  information,  send  in  the  coupon. 
Better  still,  see  first-hand  what  the  NP-1824 
is  capable  of  doing.  Enclose  with  the  coupon 
something  you’d  like  copied  on  the  NP-1824. 
We’ll  deliver  to  you  your  original,  our  copy,  and 
full  details  and  specs. 

^  □  Please  have  a  salesperson  contact  me.  ^ 

I  □  Please  send  information  on  the  NP-1824.  | 

I  □  I  am  enclosing  material  to  be  copied.  Show  me  ■ 

•  what  the  NP-1824  can  do.  • 

I  Name _  | 

I  Title _  I 

I  Firm _ J 

I  Address _  i 


Canon i 

PLAIN  PAPER  COPIER  ' 

DI3I824  I 

Copier  Division  Canon  USA,  Inc.,  ep9  I 

10  Nevada  Drive,  Lake  Success,  New  York  1104^ 


1977  1976 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 
HONOLULU,  HAWAII 

AdMrlur-m  .  2,660,830  2,980321 

Star  Bvllatin-a  .  2,729317  3382/182 

‘Star  8«llalin  8 

Advartur-S  .  U18322  1,112/108 

Grond  Total  .  6,708369  7,17M11 

NOTE:  Advartner-m,  Star  Bullatio-a  and  Stor  8ollatin  and  Adwrtisar-S 
chongad  from  night  to  nno-column  May  3,  1976. 

HOUSTON,  TEXAS 

Chronkle-o  .  4,749,936  454,934  43SS316  4S4369 

Chronklo-S  .  2,909313  28S332  1313306  198372 

Po!t-m  .  3346/167  429376  3,719,486  406338 

•Post-S  .  1,741322  176,760  1  308,194  141333 

Grond  Total  .  13347338  1  346,40211,096,102  1  301312 

NOTE:  Chronklt-o&S  ond  Post-m&S  chongad  irom  aight  to  nino-column 
July  1,  197S. 


HUNTINGTON, 

W.  VA. 

Herold  Dispotch-m  . .  . 

..  1372371 

26,880 

, . .  929,051 

fHerold  Dispotch-S  . . . 

. . .  506331 

28372 

Grond  Total  . 

...  2308,153 

55,752 

NOTE:  Not  meosured  by  Medio  Records  i 

in  1976. 

LANSING,  RAICH. 

State  Journol-e  .... 

...  1,980319 

34300 

fStote  ioumol-S  . . . 

. . .  809332 

Grond  Total  . 

...  2,789,851 

34,600 

NOTE:  Not  measured  by  Medio  Records 

in  1976. 

LEXINGTON, 

,  KY. 

Herald  (see  note) 

. .  .1363314 

20332 

1338374 

*  Herold  Leoder-S  . . . 

...  1353,264 

23332 

758,985 

Grond  Total  . 

.  . .  2,916,778 

44364  2397359 

NOTE:  Herold-m  and  Leoder-e  sold  in  combinatbn;  linoge  of  one  edition 

Herold-m  is  shown. 

NOTE:  Herold-m,  Leoder-e  and  Herald  Leoder-S  chonged  from  eight  to 

nine-column  Sept.  20,  1976. 

LITTLE  ROCK. 

p  ARK. 

Arkonsos  (Mzette-m 

...  1349,926 

1342379 

'^Arkansos  (tazette-S 

. .  .  813,880 

539329 

Arkonsos  Democrot-e 

. . .  594319 

647,086 

12,000 

fArkonsos  Democrot-S 

.  .  449323 

12300 

326373 

Grond  Totol  . 

...  3,407348 

12300 

3,155,767 

12300 

LONG  BEACH,  CALIF. 

Independent  (see  note)  .  2,123,204 

607354  2,172,416 

667385 

‘Independent  Press 
Telogrom-S  . 

...  798,117 

65360 

649383 

3396 

Grond  Totol  . 

...  2,921321 

673,114 

2,822399 

670,981 

NOTE:  Independent-m  ond  Press  Telegron 

n-e  sold  in  combbotion;  linoge  of 

one  edition  Independent-m  is  shown. 

LONG  ISLAND,  N.Y. 

Newsdoy-e  . 

.  .  .  2,127385 

552366 

2310,787 

54931 8 

Newsdoy-S  . 

. ...  941304 

222,773 

541392 

267,113 

(xond  Total  .... 

.  . .  .  3,068,489 

775,439 

2352,179 

816331 

LOS  ANGELfS 

Ip  CALIF. 

T  enes-m  . 

.  . .  4,716316 

2324358 

4,432365 

2,199,426 

Times-S  . 

...  2,843,987 

1387361 

2,005308 

717314 

Herold  Eiominer-e 

. . . .  600,283 

651,722 

Herold  Eiominer-S 

....  170325 

175,433 

Grond  Total  .  . .  . 

. .  .  .  8331311 

3311319 

7,265328 

2,916,740 

RAACON, 

GA. 

Telegraph  (see  note) 

....  1,198335 

1,199344 

‘Tel^roph  &  News-S 

. . .  525304 

464330 

Grond  Total  .... 

. ...  1,723339 

1364374 

NOTE:  Telegroph-m  and  News-e  sold  in  combinotbn;  linage  of  one  editbn 

Telegroph-m  is  shown. 

RAANCHESTER,  N.H. 

Unbn  Leoder-d  .  .  . 

....  1,108315 

1,198373 

tNew  Hompshke  News-S  563,466 

401301 

Grond  Total  .  . .  . 

.  .  .  .  1371381 

1399374 

MEMPHISp  TENN. 

Commercbl  Appeol-m 

.  .  2,193350 

37,904 

Commercbl  Appeol-S 

.  . .  1,145384 

34,120 

Press-Scimitor-e  . .  . 

....  1,495,102 

92044 

Grand  Total  .  4,834336  164368 

NOTE:  Not  measured  by  Medio  Records  in  1976. 

NOTE:  Commerciol  Appeol-m&S  ond  Press  Scimitor-e  changed  from  eight 
to  nine-column  July  1,  1975. 


MIAMI,  FLA. 

Herold-m  .  3,412316  514374  3,775,417  479360 

Herold-5  .  1,978300  287,188  1  362,121  168,920 

News-e  .  1333329  1,730336  52,920 

Grand  Total  .  7,023345  801362  7  367374  701,700 

NOTE:  Herald-m&5  and  News-e  chnnged  from  eight  to  sii-column  Mar.  3, 
1975. 

MILWAUKEE,  WISC. 

Sentinel-m  .  1,466319  1,467,707 

Journol-e  .  2,783,976  497378  2312,433  432348 

Journals  .  1,893,941  388376  1,403328  232358 

Grond  Total  .  6,144,436  885,954  5  383,968  665,106 

MINNEAPOLIS,  AAINN. 

Tribune-m  .  1,753311  42,916  1,832337  50350 

Tribune-S  .  1388324  336,171  1354,855  171388 

Stor-e  .  2301341  284,911  2356,968  443,160 

Grond  Total  .  5342376  663,998  5,444360  665398 

NOTE:  Trliune-m&5  and  Stor-e  chonged  from  eight  to  ser-column  during 
yeor  1975. 

NASHVILU,  HNN. 

8onner-e  .  1,974,491  68392  2  302,487  56,456 

Tennesseon-m  .  2344322  75,976  2300380  56356 

‘Tennesseon-5  .  1378305  46,496  822,972  24,480 

Grond  Total  .  5397318  191,164  5325,739  137392 

NEWARK  N.J. 

Star  Udgei^m  .  2,474334'  76,660  2317366  85,945 

‘Star  ledger-S  .  1,967,370  92,688  1  314361  17300 

Grand  Totol  .  4,441,904  169,348  3332327  103345 


NOTE:  Star  Ledger-m&5  chonged  from  eight  to  nine-column  Sept.  7, 1976. 


1977  1976 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 
NEW  YORK,  N.Y. 


Times-m  .  2,170361  2309384 

Tunes-S  .  2344323  906,154  1,964313  5S0389 

News-m  .  1,112321  1384372  1,145,734  931324 

News-S  .  834,888  1,139306  599,421  811353 

Post-e  .  805,937  _ 731,442  _ 

Grond  Total  .  7367,430  3,130332  6351394  2393,168 


NOTE:  Thnes-mSS  changed  Irom  eight  to  nine-column  Sept.  7,  1976. 

Neurs-mtS  chonged  from  fhro  to  sii-column  5opl.  6,  1976. 

NOTE:  Due  to  blackout  conditions  the  Post-o  didn't  publish  July  13, 1977. 
The  Times  &  Neurs-m  published  but  circulation  was  oflocted. 


ORLANDO,  FUL 

SenNnel  5tar-d  .  2,408362  74,806  2316310  587397 

‘Sentinel  Star-S  .  1,058335  849,975  156372 

Grond  Totol  .  3,466,797  74306  3366385  744369 

PASADENA,  CAUF. 

Stor  News-d  .  986355  183365  951302  204339 

‘Star  News-S  .  349,421  56,979  293,144  16368 

Grand  Total  .  1335,976  240,844  1  344346  220,907 

PASSMC,  N.J. 

Herald  Nows-e  .  1339,187  164,117  1  305384  224301 

Herald  News-S  .  359,495  14,400  _ 

Grond  Totol  .  1398382  178317  1,205384  224301 

NOTE:  Herald  News-5  first  publicotion  Mor.  6,1977. 

NOTE:  Herald  News-e  changed  from  eight  to  nino-column  Oct.  6, 1976. 
PAHRSON,  NJ. 

News-d  .  841,604  20,656  910393  24380 

PENSACOLA,  FLA. 

Journol-m  .  1,974/198  98371 

tNews  Journol-S  .  874,948  12,773 

News-e  .  778347  _ 

Grond  Totol  .  3327393  111344 

NOTE:  Not  measured  by  Medio  Records  in  1976. 


NOTE:  Journol-m,  News-e  ond  News  Journol-S  chonged  from  eight  to 
nine-column  June  1,  1976. 

PEORIJL,  ILL 


Journol  5tar-d  .  1,702,754  52,224  1,944301  24364 

‘Journol  Slor-S  .  779382  35356  589,676  26,976 

Grond  Totol  .  2,482,436  88,080  2334,477  51340 

PHILADELPHIA,  PJL 

Bulletin-e  .  1368354  709,792  1,721321  554,727 

‘Bullotin-S  .  733389  355,748  515,732  226,447 

Inquirer-m  .  1,709,703  166392  1,737308  118,954 

Inquirer-S  .  1379344  457384  1,239,913  385,291 

News-e  .  947314  _ 937377  25,920 

Grond  Total  .  6,937,904  1  389,816  6,151,751  1311339 


NOTE:  Effective  May  19,  1975.  8ullelin-e&S  chonged  from  eight  to  sii- 
column;  lnquirer-m&5  chonged  from  eight  to  sii-column;  News-e 
changed  from  sii  to  five-column.  The  doto  in  this  roport  covering  the 
News-e  reflects  the  converted  linage  to  sii-column  formot. 


PITTSBURGH,  PJL 

Post  Goiette-m  .  920363  789,888 

Press-e  .  1328,923  56,768  1  359386  59,999 

‘Press-S  .  1393,351  _  1324322  _ 

Grond  Total .  4,443,137  56,768  3,772,996  59,999 

Note:  Post  Gozette-m  ond  Press-e  and  5  changed  Irom  eight-  to  nine- 
column  Sept.  1,  1975. 

PROVIDENCE,  R.l. 

Bulletin-e .  1371317  291344  1386,440  280,718 

Journol-m  .  1,447,108  196362  1,464372  18340 

Journol-5  .  1,106,061  35328  870,138  53,132 

Grond  Total .  4,124,186  523334  3,921350  352390 


NOTE:  Bullotin-e  and  Journol-m  hove  o  combined  Sot.  edition;  the  linage  is 
only  shown  in  the  Bulletin-e. 

NOTE:  Bulletin-e,  Journol-m  and  Journol-5  changed  from  eight-  to  nino- 
column  July  1,  1977. 

ROCHESTER,  N.Y. 


Democrat  &  Chronkle-m  .  1388,161  116320  1,739,795  266,204 

Democrat  &  Chronklo-S . .  1,059313  125336  793,937  108332 

Times  Unkn-e .  1,703397  125,936  1  339,153  241333 

Grond  Totol .  4,450371  367,492  4,172385  615369 

NOTE:  Democrat  &  Chronklo-m  ond  5  ond  Times  Union-3  changed  Irom 
eight-  to  nine-column  Oct.  20,  1975. 

ROCKFORD,  ILL 

5tar-m .  1,770,794  109,416 

‘Register  5tor-5  .  632378  9  344 

Register  Republic-e .  1,436,427,  109376 

Grond  Totol .  3,839399  228336 

NOTE:  Not  meosured  by  Medio  Records  in  1976. 

NOTE:  Regster  Ropublic-e,  Register  5tar-S  ond  5tar-m  ore  estobhshod 


nine-column  nowspopers  ond  ore  meosured  occordingly. 

SACRAMENTO,  CALIF. 


Bee-e  .  2391381  439320  2,755351  246396 

‘Bee-5  .  1342315  245,164  819341  55392 

Unkn-m  .  1,842323  163336  1,760,735  86316 

tUnkn-S .  391,799  25344  267,156  _ 

Grond  Totol .  5,866,918  873,364  5302383  388,104 

NOTE:  Bee-e  ond  5  ond  Unkn-m  ond  5  chonged  from  eight-  to  nine- 
column  5opt.  1,  1975. 

ST.  LOUIS,  MO. 

Globe  Democrot-m .  1,180,669  208301  1,151333  188312 

Globe  Democrot-we .  814,158  18,072  535367  29,289 

Post  Dkxtch-o  .  1395,913  47314  1,651,780  54352 

tPost  Dapotch-5  .  1,939,761  54,904  1,428,924  18348 

Grand  Total .  5330301  r8,791  4,767,404  290301 

NOTE:  Gfobe-Domocrot-m  pubhshed  5  doys  o  week  only. 

NOTE:  Post  Dkpotch-e  and  5  ond  Globe  Democrot-m  and  weekend  chonged 


from  eight-  to  nine-column  Apr.  5,  1976. 


ST.  PAUL,  AUNN. 

Pknoer  Press-m  .  1391331  1,404365 

‘Pioneer  Prass-5  .  1387382  1  332,755 

Dispotch-e  .  1371387  248303  2307,754  244355 

Grond  Total  .  4350320  248303  4,444374  244355 

NOTE:  Pknoer  Press-m  and  5  ond  Dispatch-e  chonged  from  eight-  to 
sii-column  May  5,  1975. 

ST.  PETERSBURG,  FLA. 

Independent-o  .  2336306  11,456  2  396,752  26364 

runes-m  .  2,478381  733/483  2390,748  880,929 

‘Times-5  .  1399,455  292,105  1,000356  158,188 

Grand  Total .  5314,142  1,037,044  5,788356  1,065,181 


1977  1976 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 
SALEAA,  OREGON 


Oregon  5lolosman-m  ....  1,B78,0n 
tStolosmon  Jaurnal-5  . . .  522387 

Copitol-o .  1,434,749 

Grond  Total  .  3335,128 


NOTE:  Not  meosured  by  Medio  Records  m  1976. 

NOTE:  Oregon  Statosmon-m,  Copitol  Journol-o  ond  Stotosmon  Journol-5 
chonged  from  eight-  to  nko-column  Oct.  1975. 


SAN  ANTONIO,  TCXAS 

Eipross-m  .  2,110392  193340  2,191395  163396 

tEipross-Nows-S .  1305346  114312  820,713  35372 

Eipress-Nows-sot  .......  543306  534338 

News-e .  1382362  153396  1363,158  116316 

Light-0  .  2392364  50329  2383367 

‘light-S.. .  1,429384  914312 

Light-sot  .  443,746  _ 374326  _ 

Grond  Total .  10307,600  511,477  9  381309  315384 

NOTE:  Eipross-m,  Nows-e  ond  Light-o  published  5  days  o  week  only. 
SAN  BERNARDINO,  CAUF. 

Sun  Tolegrom-m  .  1,762,780  464,788 

•Sun  Tologram-5  .  524,993  277317 

Grond  Totol .  2387,773  742,105 

NOTE:  Not  meosured  by  Medio  Records  m  1976. 

SAN  DIEGO,  CALIF. 

Unkn-m  .  2383,106  111318  2,953321  65,910 

*Union-S .  1335354  8,064  1390321  12396 

Trkune-o .  3,172,101  121,941  3326356  105,982 

Grond  Total .  7,490,261  241323  7,270398  183,988 

SikN  FRJUdaSCO,  CALIF. 

Chronklo-m .  1,963342  390,748  1377334  219388 

Eiominer-e  .  1,948390  392340  1350307  219388 

Eiomker  tChranklo-5  . . .  1320305  _ 855382  _ 

Grand  Total .  5,132337  783388  4382323  439,m 

SAN  JOSE,  CALIF. 

Morcury-m .  4,793,468  220,926  4385,164  155,917 

News-e .  3,893,995  220,928  3348312  156,162 

‘Mercury-News-S  .  1328381  33348  1  360,429 

Grond  Total . 10316344  475302  9,193305  312379 

NOTE:  Mercury-m  and  Nows-e  hos  o  combkod  Sot.  edition;  the  linage  is 
only  shown  k  the  Mercury-m. 

SHREVEPORT,  LJL 

Journol-o .  1325314  58308  1,601379  54,992 

Timos-m .  ^060387  86328  2319,725  71316 

Thnos-S .  1383329  45,736  633396  12300 

Grond  Totol .  4370,030  190,472  4  354,700  138308 

NOTE:  Timos-m  ond  5  and  Journol-o  changed  from  eight-  to  nko-column 
Jon.  2,  1977. 

SYRACUSE,  N.Y. 

Herald  Journol-o .  1386,954  6,453  1  399376  9,432 

‘Herald  Amorkon-S .  1398,102  10303  703398  11,119 

Post  Standerd-m  .  1335,757  10332  1365334  17351 

Grond  Total .  3320313  27388  3,468308  38,102 

NOTE:  Post  Standord-m,  Herald  Journol-o  and  Herald  Amorkon-S  chonged 
from  eight-  to  nko-column  Sept.  1,  1976. 

TALULHASSEE,  FLA. 

Democrat-o .  1,423,968  1  365322  10,757 

‘Domocrot-S .  693324  454,902 

Grond  Total .  2,117,192  1  310,424  10,757 

NOTE:  Domocrat-e  and  5  chonged  from  eight  to  sii  column  Aug.  1, 1976. 

TJUWPJL  FLA. 

Tribune-m .  2355336  461,739  2,978358  291388 

‘Tribuno-S .  1,414341  20,640  1,080364  3396 

Thnos-o .  1,n0307  2,035357  _ 

Grand  Totol .  5340384  482379  6394,779  295384 


NOTE:  Trdiuno-m  ond  5  ond  runes-o  chonged  from  eight-  to  nko-column 
Oct.  27,  1975. 

UTICA,  N.Y. 

Observer  Dkpotch-o .  855,380  112392 

tObserver  Dbpolch-5  ....  482,724  1  8,960 

Press-m .  973347  56332 

Grand  Total .  2311,751  187384 

NOTE:  Not  moosurod  by  Medio  Records  k  1976. 

NOTE:  Observer  Dispaick-e  ond  5  ond  Pross-m  changed  from  eight  to  nme 
column  Doc.  1975. 

WASHINGTON,  D.C. 


Post-m .  4,404336  182  648  4365388  279326 

‘Post-S .  2,098303  435384  1348,009  224324 

Stor-o .  1,929,768  227,175  2  347,169  191,102 

Stor-S  .  730305  76,296  536350  133391 

Grond  Total  .  9,162312  922303  8,696,916  828343 

NOTE:  Post-m  ond  5  ond  Stor-e  and  5  chonged  from  eight  to  nke  column 
Aug.  2,  1976. 

WEST  PALM  BEACH,  FLA. 

Post-m .  2364,948  76,775  2  374,210  74,990 

Times-e .  1,949393  76395  2353,494  74,979 

‘Post  Times-S  .  1,157384  _ 921,725  _ 

Grand  Total .  5371325  153,670  5,349,429  149,969 


NOTE:  Post-m  and  Times-o  hove  n  combined  Sot.  edition;  the  Ikn go  is  only  shown 
m  the  Post-m. 

NOTE:  Post-m,  Tknes-e  ond  Post  Times-5  changed  from  eight  to  sii-column 
Oct.  1,  1975. 


WHITE  PLAINS,  N.Y. 

Reporter  Dispotch-e .  1340354  128,483  1  300,139  246,001 

fReporter  Dispatch-5 _  329,090  35312  _  _ 

Grand  Total .  1369,344  163,795  1  300,139  246301 

NOTE:  Reporter  Dispotch-S  first  publication  Sept.  5,  1976. 

WICHITA  KAMA 

Eo9l#-m .  2,146,701  211,571  2,180,756  116,322 

B«ocon-t .  949,992  1014>25  868,941  83,797 

*EogU  B«ocon  S .  807^70  101,680  617,924  37,664 

Grond  Total .  3,904,263  414,276  3,667,621  237,783 


NOTE:  Eogl»-fn  ond  8tocon-o  hos  o  combinod  Sot.  odition;  tho  linogo  is 
only  shown  in  tho  Eogit-m. 

NOTE:  Eoglt-m,  Btocon-t  ond  Eoglo  Boocon-S  chongod  from  eight  to  sii 
column  Sept.  1,  1975. 

(Continued  on  page  30) 
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Newspaper  ad  invoices  often 
supply  unclear  information 


An  advertising  invoice  study,  con¬ 
ducted  by  the  Advertising  Liaison  Com¬ 
mittee  of  the  Institute  of  Newspaper 
Controllers  and  Finance  Officers,  shows 
that  there  is  not  only  a  great  difference  in 
the  appearance  of  invoices  used  by  the 
various  newspapers,  but  the  invoices 
used  “quite  frequently  do  not  supply 
clear,  understandable  information.” 

W.  F.  Robertson,  treasurer  and  assis¬ 
tant  secretary  of  Media  General,  said  the 
survey  “was  a  real  eye  opener,  just  to 
see  how  many  and  varied  invoices  that 
an  agency  receives.” 

Robertson  added,  “it  became  quite 
understandable  how  an  agency  clerk  get¬ 
ting  invoices  from  many  different  news¬ 
papers  could  have  quite  a  time  proces¬ 
sing  each  individual  one  for  payment. 

“I  saw  many  invoices  that  I  would 
have  had  difficulty  in  deciding  what 
amount  to  pay,  not  knowing  whether  the 
rate  was  gross  or  net;  whether  or  not  the 
2%  discount  was  allowable;  whether  the 
size  was  in  inches  or  lines,  and  even 
what  newspaper  was  submitting  the  in¬ 
voice — particularly  when  a  corporate 
name  would  be  used,  with  no  reference 
to  the  name  of  the  paper.” 


Robertson  said  the  INCFO  is  not  pro¬ 
moting  “look-a-like”  invoices  for  all  pa¬ 
pers,  but  “is  merely  cooperating  with 
INAE  and  the  Four  A’s  in  an  attempt  to 
at  least  have  certain  information  appear 
on  our  invoices.” 

The  survey  brought  in  2 19  replies  from 
newspapers  and  the  results  show: 

Identification.  71  papers  (23%)  give  an 
invoice  number,  and  191  papers  (87%) 
date  the  invoice.  164  (75%)  indicate  the 
month  and  year  covered  by  the  bill.  142 
(65%)  tell  who  the  advertiser  is.  Only  5 
papers  (2%)  show  the  Standard  Rate  and 
Data  Service  code.  160  (73%)  show  a 
product  code  or  name. 

Insertion  data.  214  (98%)  give  inser¬ 
tion  dates.  78  (36%)  tell  in  what  edition 
the  ad  appeared.  69  (32%)  give  the  inser¬ 
tion  order  number.  204  (93%)  give  the 
linage  or  other  description. 

Rate.  164  (75%)  say  they  show  the 
gross  line  rate.  142  (65%)  render  bill  at 
the  gross  rate,  137  (63%)  at  the  net  rate. 
79  (36%)  show  the  total  current  amount 
due  at  the  gross  rate,  102  (47%)  at  the  net 
rate.  106  (48%)  show  only  the  total 
amount  due,  including  current  and  past 
due  amount,  at  the  gross  rate,  127  (58%) 


do  this  at  the  net  rate.  66  (30%)  use  code 
explanation  keys. 

Discount.  106  (48%)  state  they  allow  a 
2%  discount.  63  (29%)  allow  no  discount 
after  a  certain  period. 

Past  due  amounts.  71  papers  (32%) 
show  amounts  90  days,  60  days  and  30 
days  past  due.  72  (32%)  show  the  amount 
60  or  30  days  past  due.  73  (33%)  show  the 
amount  30  days  or  more  past  due.  86 
(39%)  indicate  an  amount  that  is  past 
due. 

Other  information.  200  papers  (91%) 
show  the  color  charge,  if  any,  on  the 
regular  space  bill.  69  (32%)  have  billing 
done  by  their  rep.  161  (74%)  indicate  that 
their  invoices  are  computer-prepared. 

Deaths 


Vincent  Flaherty,  69,  former 
Washington  sports  columnist  who  began 
with  the  old  Washington  Herald;  moved 
to  Los  Angeles  Examiner  in  1945;  syndi¬ 
cate  columnist  for  King  Features;  Sep¬ 
tember  6. 

in  ^  mu 

Victor  W.  Knauth,  82.  former  United 
Press  correspondent;  part  owner/editor, 
defunct  Bridgeport  (Conn.)  Times-Star; 
September  2. 
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Penney-Missouri  Awards 

To  recognize  excellence  of  newspaper  coverage  that 
enhances  the  quality  of  life  in  today's  society. 

$13,000  to  Winners  for  the  best... 

•  Sections  dealing  with  people,  families  and  their  lifestyle 

•  Article  and  series  reporting  on  a  contemporary  subject 

•  Article  or  series  on  a  subject  of  consumer  concern 

•  Article  or  series  on  fashion  and  clothing  coverage 

The  Penney  Press  with  details  and  rules  for  the  competition 
will  be  mailed  to  newspapers  in  September. 

Penney-Missouri  Awards 
School  of  lournalism 
University  of  Missouri 
Columbia,  Mo.  65201 
314-882-7771 

(Entry  Deadline:  Oct.  31,  1977) 
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1977  1976 
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ALBANY,  N.Y. 

TimM-UniM-iii  .  1606686  1  689636 

KnairiwcLir  ..  1647629  1  694625 

Timas  Uaion-S  .  803638  615,742 

Grand  Total  .  3,456,953  3600,103 

BANGOR,  AAAINE 

Naws-m  . .1,164,726  1,193693 

BIRMINGHAPA,  ALA. 

Naws.a  .  2613,456  2644,902 

Naws-S  .  1690,436  1607612 

Post-Harold-m  .  1,487654  1,454,936 

Grond  Total  .  4,991646  4607650 

CASPER,  WYO. 

Stor-TrEiuna-m6  .  1,422680  1637,908 

NOTE:  Includos  Proprints — 86,968  linos  in  1977;  35680  linos  in  1976; 
Fomly  WonUy  not  includad — 54,740  linos  in  July  1977. 

COLUMBUS,  NEB. 

Toloprom-o  .  647,920  676608 

NOTE:  Includos  insorts— 47612  Enos  in  1977;  28660  Unos  in  1976. 
DAVENPORT,  IOWA 

Quod.City  Timos.o,ni  ....  2,730660  2,706640 

Quod.City  Tonos-S  .  702696  544686 

Grand  Totol  .  3632656  3650,926 

DES  MOINES,  IOWA 

Rapistar.m  .  732605  228680  739,995  202668 

TrAuno-o  .  1,136641  1,124660 

RogistarS  .  763643  99671  541648  97621 

Grond  Total  .  2631689  327,951  2,405603  300,189 


DOVER,  DELAWARE 

Ooloworo  Stoto  No«n-ot5  1,141,701  1674,192 

NOTE:  Figuros  shown  obovo  oro  on  on  8  column  bosh. 


EDAAONTON,  ALTA. 

ioumo|.o  .  4683,139  3,919,982 

FORT  WAYNE,  IND. 

Journol-Goiolto-m  .  1,444,716  1  647,434 

Nows-5onlinol.o  .  1,900684  1,963,262 

Joumol-Goiolto-5  .  757,974  543648 

Grond  Totol  .  4,103674  4654644 

FORT  WORTH,  TEXAS 

Stor-Tologrom-m  .  2624690  2682,420 

5lor-Tologram-o  .  2,488,780  2627608 

5tor-Tologrom-5  .  1663650  1660,402 

Grond  Totol  .  6676,920  5670,130 

GREENVILLE,  S.C. 

Nows-m&5  .  2689654  2668,114 

Piodmont-o  .  1678,466  1  684,756 

Grond  Totol  .  3668620  3,852670 

INDIANAPOLIS,  IND. 

5lar-m  .  2,435691  2,763686 

Nows-o  .  2671621  2637,488 

Stor-5  .  1,498664  1,149693 

Grond  Totol  .  6605,776  6,150,467 

KANSAS  CITY,  MO. 

Tbnos-m  .  2679,168  2637,997 

Slor.0  .  1665671  78612  1,105,948  94,961 

Stor-S  .  1,416,119  _  1664,419  _ 

Grond  Totol  .  4660658  78612  4,408664  94,961 

KITCHENER-WATIRLOO,  ONT. 

Rocord-o  .  2674,160  2627617 

LETHBRIDGE,  ALTA. 

Horold.o  .  1,168678  1,123633 

LINCOLN,  NEB. 

Joumol-Stor-dtS  .  2,107628  1  666,942 

NOTE:  Includos  insorts— 229,278  linos  in  1977;  210638  linos  in  1976. 

LOUISVILLE,  KY. 

Courior-iournolHn  .  2,013644  2,192,750 

Louhvillo  Timos-3  .  2,164678  2653654 

Couriar-JournnI  &  Timos-5  1  621,794  1,10662 

Grond  Totol  .  5,699,916  5  689666 

NOTE:  ROP  disploy  linogo  publishod  on  6-column  bosh,  but  convortod  to 


8-column  bosh  obovo.  Clossdiod  publishod  and  roportod  on  lO-column 
bosh. 

PAADISON,  Wise. 

Capitol  Thnos-o  .  2,132639  2,185,967 

Stoto  Journol-m  .  2607673  2671631 

Stoto  Joumol-S  .  816629  562672 

Grond  Totol  .  5,156,941  5619670 

NOTE:  6-column  pogos  convortod  to  8-column  bosh;  Clossifiod  9-column. 

MERIDEN,  CONN. 

Rocord-Journol-m  .  95S,7M  906646 

AAONROE,  LA. 

Worid-m  .  1,455,496  1  618,342 

Nows-Stor-o  .  1621644  1686664 

Worid-S  .  649,110  544648 

Grond  Total  .  3,426,150  3,449,054 

MONTREAL,  QUE. 

Goiotto-m  .  977,043  1  613,153 

Stor-o  .  2675662  2,724,271 

U  Dovoir-m  .  293662  327,737 

U  Dimoncho  Motin-S  . . .  286,033  264657 

NOTE:  Lo  Dimoncho  Matin  includos  Porspoctivos  and  insorts — 18649  linos 
in  19n;  32661  linos  in  1976. 

NASHUA,  N.H. 

Tologroph-o  .  1,268,173  1,108693 


NEWPORT  NEWS,  VJL. 

Prts$*m  . 

....  1,978,102 

2637,466 

Timas-Htrold-a  . . . . 

. ...  1,761,732 

1691622 

Prtss-S  . 

....  1,100602 

817662 

Grand  Total  . . . . 

....  4,840,136 

4,9456S0 

F40RF0LK,  VA. 

Virginio  Pdot-m  . . . 

....  2672627 

2645,171 

Udgor  Stor-o  . 

....  2670631 

2682,759 

Virginio  Posl>S  . . . . 

....  1,752665 

1655678 

Grand  Total  . . . . 

_  6,995,123 

6683608 

NORTH  BAY,  ONT. 

Nuggot-o  . 

....  901690 

982,777 

NORTH  PLATTE,  NEB. 

Tolograph-o-soim  . . 

_  813669 

916,416 

NOTE:  locludos  Fomily  Wookly— 53602  boos  in  1977;  55612  Unos  in  1976. 

OAKLJLND,  CALIF. 

Tribuno-t  . 

....  1,974693  459690 

2,144,930  343670 

Tribvno-S  . 

.  1636647 

757,712 

Grand  Totol  . . . . 

....  3610,940  459690 

2,902642  343670 

NOTE:  Sundoy  includos  Porodo  ond  Comics;  57,729  linos  in  1977;  50,690 

boos  in  1976. 

OGDEN,  UTAH 

Stondord-Exominor-0 

...  1623688 

1,490,710 

Stondord-Exominor-S 

. . .  615686 

507,428 

Grand  Totol  . . . . 

.  2,138,974 

1,998,138 

NOTE:  Sunday  includos  Family  WooUy:  55644  linos  in  1977;  45,892  linos  in 
1976. 


OKLAHONUL  CITY,  OKLA. 


Oklokomon>m  . 

...  2624,754 

580620 

2,102,029 

519617 

Timos-o  . . 

...  1672662 

448630 

1675675 

386663 

Oblohomon-S  . 

...  1611,447 

865,942 

Grand  Total  . . 

...  5,108663 

1629,150 

4,843646 

905680 

OMAHA, 

NEB. 

World-Herold-m-o-S  . 

...  3635,764 

2680614 

ORANGE  COUNTY,  CAUF. 

Rogistar-m  . 

...  46166S2 

4,124,722 

Rogistor-o  . 

...  46166S2 

4,124,722 

Rogistor-S  . 

...  1,726,467 

1,127618 

Grond  Total  . 

...  6642,719 

5652,240 

NOTE:  All  Day  nowspopor,  mSo  sold  only  in  combination;  Family  WooUy 
(currant  month)  ond  Porodo  (lost  yoor)  linogo  includad  ohovo. 


OTTAWA,  OFIT. 


lo  Droit-0  . 

....  1,736618 

PHOENIX,  ARIZ. 

1,913,406 

Ropublic-m  . 

...  3686674 

3601628 

GozoHo-o  . 

...  3696654 

3,703694 

Ropublic-5  . 

...  1,758606 

1631656 

Grond  Total  . . . . . 

...  9,040,934 

8,735678 

PORTLAND,  MAINE 

Pross  Horold-m  . . . , 

...  1690,053 

1630,487 

Expross-o  . 

...  1642,790 

1677669 

Tologram-S  . 

. . .  726600 

711626 

Grand  Total  .... 

...  3,459643 

3619682 

PORTLAND,  ORE. 

Orogonion-m-S  .... 

...  4697682 

4,414,130 

Orogon  Journol-o  . . 

...  1,497624 

1614676 

Grand  Totol  .... 

...  6,394,906 

READING,  PA. 

5628,406 

Timos-m/Eoglo-o  . . . 

...  1688666 

1603623 

Eoglo-S  . 

. . .  656,706 

488626 

Grond  total  .... 

...  1,944,972 

1,791,849 

RICHMOND,  VA. 

Timos-DispotcK-m 

...  1694,180 

1633,767 

Nows  Loodor-o  .... 

...  1680,961 

1695687 

Timos-Dispotch-S 

...  1,240,419 

922,787 

Grand  Total  . . . . 

...  4615660 

4,352641 

NOTE:  Pprt-run  ond  comics  not  includod. 

SANTA  BARBARA,  CALIF. 

Nows-Pross-o-S  . . . 

....  2631,914 

2,087,148 

NOTE:  Porodo  linogo  not  includod. 

SCOTTS  BLUFF,  NEB, 

Star  Horold-m,S  . . . 

....  831686 

887,219 

NOTE:  Includos  Fomily  Wookly — 53,705  linos  in 

1977;  34,  674  boot  i 

1976. 

SEATTLE,  WASH. 

Post'Intolligoncor-m 

....  1617,074 

1619,051 

Post-Intolligoncor-S 

. . . .  496,120 

393633 

Grond  Totol  . . . . 

....  1613,194 

1,912684 

Timos-o, S  . 

....  3605612 

2,920624 

SOUTH  BAY  (TORRANCE), 

CALIF. 

South  Boy  Broozo-o 

....  3698,990 

3,005674 

SPOKANE,  WASH. 

Spokosmon-Roviow-m 

...  1698648 

1,406680 

Chronklo-o  . 

_  1,437618 

1,421,752 

Spokosmon-Roviow-S 

. . .  838,950 

617615 

Grond  Totol  . . . . 

.  3,675616 

3,445647 

NOTE:  Sundoy  ond  Grand  Totol  includos  Porodo 

linogo. 

TACOMA,  WASH. 

Nows-lribuno-o  ond 

Tribuno  &  Lodgor* 

5  ..  2,981,664 

26S9.608 

TOLEDO,  OHIO 

Blodo-o  . . 

.  2616,459 

2,267,984 

Blodo-S  . 

.  1612678 

856694 

Grand  Total  . . . 

.  3629637 

3,124678 

NOTE:  Blodo-o&S  chongod  from  S-column  to  9-column  May  1,  1976. 

TOPEKA,  KANS. 

Doly  CopHol-m  . . . 

.  1,095648 

1624663 

.  783.944 

1,011,493 

323,925 

CopHol-Journol-S 

.  493684 

Grond  Total  . . . 

.  2,372,776 

2659,781 

NOTE:  Figuros  oro  bosod  on  6-column  format. 
NOTE:  Tho  1976  figuros  contain  tho  linogo  of  o 

sot.o  popor  which  is 

longor  publishod. 

TORONTO,  ONT. 

Stor-o  . 

.  3617,939 

4,235,494 

Sun-m&S  . 

.  1,402697 

1633,665 

1977  1976 
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TUCSON,  ARIZ. 

Stor-m  .  2,915634  2,739639 

Cithon-o  .  2639694  26n640 

Stor-S  .  900,147  819668 

Grond  Totol  .  6654675  6,237,147 

NOTE:  Sunday  includos  Porodo  linogo. 

TULSA,  OKLA. 

WoHd-m  .  1,712615  1,867,408 

Trihuno-o  .  1689604  1613,488 

WoHd-S  .  886,849  598662 

Grand  Totol  .  4,289,168  4679,458 

NOTE:  Figuros  hosod  on  6-column  format  ond  9-column  Clossifiod. 
VANCOUVER,  B.C. 

Sun-0  .  3604,075  4,196620 

NOTE:  Includos  Wookond  Mogozino.  All  figuros  on  6-cofumn  format. 

WAUKEGAN,  ILL. 

Nows-Sun-o  .  1,757668  1,743664 

WILKES-BARRE,  PA. 

Timos-Loodor-Nows 

Racord-AII  Ooy  .  1,126619  1,329,161 

Indopondont-S  .  530666  415,105 

Grond  Totol  .  1656,485  1,744,266 


NOTE:  Sunday  includos  Porodo:  48645  linos  in  1977;  48617  linos  in  1976. 
SupplomonI  Advorthing  lor  July,  1977  not  includod — ^Timos-Loodor- 
Nows  Rocord  117,140  linos.  Moosurod  by  Advortising  Chocking 
Buroou — Noustodt  Roports  Divhion. 


WILMINGTON,  DEL. 

Nows/Journol- 


(m&o-mon.  to  fri.) 

...  1,890,966 

1,709676 

Nows  iournol-S 

....  311,139 

209,859 

Grand  Totol  . . . 

....  2602,105 

WILMINGTON,  N.C. 

1,919,235 

Star-m  . 

....  1636,994 

1608638 

Star-Nows-S  . 

....  304658 

373,982 

Grond  Totol  . . . 

-  1641652 

WINDSOR,  ONT. 

1682620 

Stor-o  . 

....  2,019^60 

WINNIPEG,  MAN. 

2,000630 

Tribuno-o  . 

.  2,484676 

2662654 

Froo  Pross-o  .... 

_  2,779618 

WINSTON-SALEM,  N.C. 

2681600 

Journol-m  . 

.  1657690 

1,749,762 

Sontinol-o  . 

.  1675,176 

1679,098 

Journol-Sontinol-S 

_  788614 

637,770 

Grond  Totol  . . . 

.  3,720,780 

3,766630 

NOTE:  Port-run  and  comics  not  includod. 

WORCESnR,  MASS. 

Tologrom-m  . . 

.  932688 

958684 

Gozotto-o  .% . 

.  955,941 

974637 

Tologrom-S  . 

.  776.965 

704639 

Grond  Total  . . . . 

.  2,665,194 

2,636,760 

Richard  E.  Pales  is  the  new  national 
sales  director  for  King  Features  with 
responsibility  for  sales  in  both  the 
United  States  and  Canada.  Pales  has 
been  assistant  national  sales  director 
for  King  since  February  of  1976.  He 
began  his  career  on  the  Rochester 
(N.Y.)  Democrat  &  Chronicle  and  later 
worked  for  the  Cleveland  Press  and 
then  joined  United  Press  in  1951,  be¬ 
coming  bureau  manager,  and  sub¬ 
sequently  southern  division  manager 
in  Atlanta,  sales  administrator  in  New 
York,  eastern  division  manager  in 
Pittsburgh,  and  director  of  special 
projects  in  New  York.  He  moved  into 
syndicate  sales  in  1973. 
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Letters 

(Continued  from  page  7) 

Observer.  The  articles  are  well  written 
and  lively  and  demonstrate  a  concern  for 
the  impact  of  events  on  human  beings.” 

Finally,  I’m  troubled  that  E&P,  which 
reports  on  my  profession,  would  publish 
your  article  without  allowing  me  and 
others  you  quoted  the  opportunity  to 
comment.  That,  again,  is  unfair. 

I  wish  you  good  luck  in  the  new  job 
and  hope  you  will  strengthen  your  com¬ 
mitment  to  accuracy  and  fairness.  A  re¬ 
porter  without  that  commitment  hurts 
our  profession. 

Stuart  Dim 

(Dim  is  managing  editor  of  the  Charlotte 
(N.C.)  Observer.) 

BLOOPERS 

In  his  letter  (Aug.  20),  R.  Bert  Carter 
twice  referred  to  “copy written  mate¬ 
rial.”  He  obviously  meant  copyrighted 
material. 

That  was  not  Mr.  Carter’s  only  mis¬ 
take.  The  most  serious,  to  my  mind,  is 
contained  in  the  statement,  “It  (the  Con¬ 
stitution)  was  written  to  protect  soci¬ 
ety.”  Nothing  could  be  further  from  the 
truth  with  respect  to  the  Bill  of  Rights.  It 
was  explicitly  intended  to  protect  indi¬ 
viduals  from  society.  It  is  an  insurance 
policy  against  “the  good  of  the  major¬ 
ity.” 

That  anyone  who  passed  high  school 
civics  could  have  missed  this  point  is 
frightening. 

David  DuBuisson 
(DuBuisson  is  editorial  writer  at  the 
Winston-Salem  (N.C.)  Sentinel.) 

:|c  :|c 

DANGLING 

The  September  3  E&P  carried,  on 
page  32,  an  ad  for  William  Zinsser’s  ex¬ 
cellent  book,  “On  Writing  Well.”  The  ad 
contains  the  following  sentence: 

“A  former  writer  and  editor  for  the 
New  York  Herald  Tribune  and  Life,  the 
book  grew  out  of  a  course  the  author 
teaches  at  Yale.” 

1  have  not  read  this  book  since  it  first 
came  out  a  year  ago,  but  certainly  Mr. 
Zinsser  had  something  to  say  about  the 
dangling  participle. 

Robert  B.  Frazier 
(Frazier  is  editorial  page  editor  for  the 
Eugene  (Ore.)  Register-Guard.) 

*  ♦  ♦ 

SURVEYS 

Having  recently  completed  a  jour¬ 
nalism  course  on  “research  tools”  at 
New  York  University’s  graduate  school. 
I’ve  become  quite  skeptical  about  the  re¬ 
liability  of  surveys.  The  study  cited  in 
the  August  27  issue  may  prove  an  obvi¬ 
ous  point;  college  graduates  read  the 
New  York  Times  while  the  Daily  News 
attracts  readers  with  high  school  or  less 
than  high  school  education. 


The  survey,  however,  doesn’t  indicate 
who  was  surveyed  and  how  many.  More 
importantly,  there  are  a  number  of  fac¬ 
tors  of  which  one  should  be  aware  that 
may  alter  the  clear-cut  results  of  the 
study.  Among  these'  are:  how  many  col¬ 
lege  graduates  read  the  Times  in  order  to 
keep  up  an  image  of  intelligence,  how 
many  News  readers  buy  it  daily  just  for 
bargains  or  its  human  interest  stories. 

While  the  august  New  York  Times 
maintains  the  highest  standards  of  journal¬ 
ism  and  is  the  goal  of  many  a  young 
journalist,  I  think  the  Daily  News  spells 
the  survival  of  printed  mass  media  with  a 
style  which  can  compete  with  broad¬ 
casting.  Listening  to  either  of  New 
York’s  all-news  stations,  one  might  dis¬ 
cover  that  some  of  those  cute  vignettes 
were  taken  straight  from  the  Daily  News 
or  its  sources. 

Stuart  Wise 
(Wise  is  assistant  editor.  United 
Synagogue  Review,  New  York.) 

♦  ♦  ♦ 

MORE,  MORE 

Let’s  have  more  stuff  like  Suzy 
Hagstrom’s  “Finding  a  job  on  a  big  city 
newspaper.”  (E&P,  September  3). 

It  was  a  refreshing  departure  from 
your  usual  staid  approach  to  the  world  of 
journalism. 

It  was  wryly  amusing  to  see  the  un¬ 
common  use  of  double  punctuation  in 
Suzy’s  article.  I  know  she  probably  sent 


it  in  that  way — but  your  copy  editor  cer¬ 
tainly  had  enough  opportunities  to  cor¬ 
rect  it:  three  or  four  at  least. 

The  double  punctuation  took  this 
form: 

“Y’all  come  here  for  a  drink  of 
water?,”  Whitley  asked. 

Question  mark,  comma.  Only  one  is 
needed. 

My  only  other  piece  of  Rudolf  Flesch 
Roy  Copperud  advice  to  Suzy  and  your 
copy  editor  is  the  neatness  of  not  break¬ 
ing  up  quotes  anywhere  but  at  periods. 
Here’s  what  Copperud  says — 

“Quotation  should  not  be  broken  into 
awkwardly  for  the  attribution,  or  what  is 
sometimes  called  the  speech  tag:  ‘I,’  the 
producer  said,  ‘will  not  accept  this  re¬ 
sponsibility.’  This  not  only  interrupts  at 
an  undesirable  place,  but  also  lays  mean¬ 
ingless  stress  on  1.  Some  people  consider 
this  clever.” 

However,  even  after  giving  Flesch  and 
Copperud  their  due,  one  thing  is  clear. 
Talent  is  more  important  than  punctua¬ 
tion.  You  can  teach  someone  to 
punctuate  but  you  can’t  teach  them  tal¬ 
ent. 

The  talented  writers  don’t  need  to 
worry  about  dotting  their  i’s  and  crossing 
their  t’s — they’ll  always  keep  us  spell¬ 
bound  with  content. 

Tom  Roper 

(Roper  is  managing  editor  of  Real  County 
News.) 
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Bolles  marked  for  death, 
murder  trial  jury  told 


Arizona  Republic  reporter  Don  Bolles 
was  marked  for  death  years  before  he 
was  fatally  wounded  in  a  parking  lot  near 
a  Phoenix  hotel  in  June,  1976. 

That  theory  was  laid  before  a  jury  of  7 
men  and  1 1  women  Sept.  2  as  the  trial  of 
Max  Dunlap  and  James  Robison,  both 
charged  with  first-degree  murder  and 
conspiracy  to  commit  murder,  opened  in 
the  Maricopa  County  (Phoenix)  Superior 
Court  of  Judge  Howard  F.  Thompson. 

Boston,  Mass,  lawyer  Paul  Smith  said 
testimony  will  show  that  Phoenix  attor¬ 
ney  Neal  Roberts  knew  that  Bolles 
would  be  slain  and  took  part  in  a  con¬ 
spiracy  with  Emprise  Corp.  to  kill  him. 

Chief  prosecutor  William  Schafer  III 
contended  in  his  opening  statement  that 
Dunlap  had  paid  for  the  bombing  of 
Bolles’  auto  and  wanted  the  murders  of  2 
other  men,  Arizona  attorney  general 
Bruce  Babbitt  and  Al  Lizanetz,  a  former 
public  relations  man  for  wealthy  Phoenix 
liquor  wholesaler  Kemper  Marley  Sr. 

Robison’s  attorney,  David  Derickson, 
claimed  his  client  was  buying  a  pipe  cou¬ 
pling  at  the  time  he  was  supposed  to  have 
arrived  at  the  murder  scene.  Robison  is 
accused  of  detonating  the  bomb  under 
Bolles’  car  with  a  remote-control  device 
on  June  2,  1976.  Bolles  had  been  lured  to 
the  hotel  parking  lot  by  a  telephone  call 
purportedly  made  by  confessed  slayer 
John  Adamson,  who  is  in  jail  awaiting 
disposition  of  a  second-degree  murder 
charge. 
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Smith  told  the  jurors  that  there  is  also 
evidence  “from  the  bleeding  and  tor¬ 
tured  lips  of  Don  Bolles.  While  his  limbs 
were  tom  and  bleeding,  he  was  able  to 
say,  ‘Adamson  and  Emprise  did  this  to 
me.’  ’’ 

Emprise  is  part  owner  of  Arizona  race¬ 
tracks.  Bolles  had  investigated  the  tracks 
over  several  years.  He  also  had  investi¬ 
gated  the  operations  of  Marley.  Neither 
Marley  nor  Roberts  has  been  charged  in 
the  Bolles  killing. 

In  his  confession,  Adamson  said  Dun¬ 
lap  told  him  Bolles  was  set  up  for  murder 
because  of  critical  stories  the  Phoenix 
paper’s  reporter  wrote  when  Marley  was 
being  considered  for  a  state  racing  com¬ 
mission  post.  Marley  was  not  appointed 
to  the  commission.  Adamson  also  impli¬ 
cated  Dunlap  as  the  man  who  paid  him  to 
kill  Bolles  and  said  Robison  pressed  the 
button  on  a  radio  transmitter  that  deto¬ 
nated  the  bomb. 

The  trial,  delayed  at  various  times,  in¬ 
cluding  a  month  and  a  half  for  selection 
of  a  jury,  brought  out  no  large  crowd  for 
opening  arguments.  It  is  expected  to  last 
until  Thanksgiving. 

Reporters  and  artists  were  allotted  half 
the  small  courtroom.  Thirty  press 
representatives  showed  up,  most  from 
Western  newspapers.  The  courtroom 
seats  about  60  people. 

New  York  Times  was  represented, 
while  local  correspondents  for  Newsday 
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and  the  Washington  Post  were  on  hand. 
Additional  reporters  from  several  other 
states  were  expected  in  Phoenix  as  the 
jury  begins  hearing  325  witnesses 
scheduled  to  be  called.  The  trial  is  ex¬ 
pected  to  be  delayed  on  several  occa¬ 
sions  while  motions  are  argued. 

Schafer,  who  is  an  assistant  attorney 
general,  insisting  that  Bolles  was  chosen 
for  death  because  of  stories  he  wrote 
j  about  Marley,  said  that  attorney  general 
Babbitt  was  to  be  slain  because  of  a  suit 
he  filed  to  end  price-fixing  in  the  Arizona 
liquor  industry.  If  successful,  the  suit 
*  would  have  been  detrimental  to  Marley, 
Schafer  said. 

''  Lizanetz  had  been  tagged  because ,  in  a 
privately  circulated  newsletter,  he  had 
said  “all  sorts  of  scandalous  things  about 
i-  people,  particularly  Marley,’’  Schafer 
r  said. 

X  He  said  the  state  will  prove  that  Dun- 
s  lap  went  to  Adamson,  to  whom  he  had 
I-  been  introduced  by  Roberts,  when  he 
d  was  trying  to  find  out  what  the  cost  of 
i-  killing  Babbitt  and  Lizanetz  would  be. 
o  Later,  the  prosecutor  said,  Dunlap  hired 
e  Adamson  and  Robison  to  kill  the  3  in- 
)-  tended  victims  for  a  package  price  of 
$50,000.  Adamson  procured  the  bomb 
i-  device,  it  was  charged, 
n  Smith,  saying  the  prosecutor’s  theory 
ir  of  the  Bolles  killing  was  primarily  based 
>t  on  statements  by  Adamson,  contended 
that  his  client  (Dunlap)  was  entrapped  by 
If  Roberts  to  do  a  favor  for  him  that  would 
5  cause  Dunlap  to  be  unjustly  accused  of 
^  plotting  to  murder  Bolles. 

Ti  Smith  recalled  that  Bolles  began  in 
1969  to  investigate  the  operations  of  Em- 
1,  prise,  a  sports  concession  conglomerate 
ly  owned  by  the  Jacobs  family  of  Buffalo, 

] _  N.Y.  That  family  is  co-owner  of  all  dog 

track  racing  in  Arizona  with  the  Funk 
family  of  Phoenix,  Emprise  operates 
^  under  the  name  of  Ramcorp  in  Arizona. 
i  Smith,  referring  to  the  probing  by 
I  Bolles  of  alleged  organized  crime  con¬ 
nections  with  Emprise,  and  the  writing  of 
many  stories  on  the  subject  by  the  Re¬ 
public  newsman,  said  “Mr.  Bolles  be¬ 
came  a  distinct  threat  to  the  Emprise 
operation.’’ 

The  reporter  also  appeared  before  the 
U.S.  Senate  Select  Committee  on  Or¬ 
ganized  Crime  in  1972  to  testify  about 
Emprise,  Smith  said,  adding  that  as  a 
result  Emprise  bugged  Bolles’  phone  and 
attempted  to  get  the  reporter’s  financial 
R  records. 

K.  Bolles  had  planned  to  attend  hearings 
N,  before  the  Arizona  Legislature  and  write 
articles  about  them  in  1976,  Smith  said, 
I  “but  he  was  lured  away  from  the  state- 
I  house  and  brutally  bombed.” 

1  Smith  added  that  Adamson  and 
I  Roberts  decided  to  the  murder  on  Dun- 
I  lap  rather  than  on  the  politically  power- 
I  ful  Emprise  Corp.  He  said  the  jury  would 
!  I  hear  evidence  that  on  the  day  of  the 
j  bombing,  “John  Adamson  was  working 
for  Emprise  Corp.” 
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PROFITS — All  size  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard,  Aberdeen,  Md.  21001.  Cal  (301) 
575-6500. 


NEWSPRINT 


SQUeeze  lenses  save  newsprint .  .  . 
CK  OPTICAL  CO.  INC.  (213)  372-0372 
Box  1067,  Redondo  Beach,  Calif.  90278 


PHOTOTYPESETTING 


COMPUGRAPHICS 

7200 — S2800.  Compuwriters — $4000. 
2961— $2300.  Keyboards— $1200.  Jus- 
towriters.  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 


MUST  SELL  COMPUGRAPHIC  7200. 
GOOD  CONDITION,  BEST  OFFER. 
JAY  (607)  277-4200. 


HARRIS  2200,  excellent  condition.  Only  2 
years  old.  Contact: 

Mr.  Gus  Izurieta 
Bell-Camp  Inc. 

P.  0.  Box  97 

Elmwood  Park  N.J.  07407 
Telephone  (201)  796-8442 


2961  COMPUGRAPHIC  plus  5  font 
strips— 4961  plus  13  font  strips— 3  TTS 
machines.  All  equipment  recently  in  oper¬ 
ation.  Call  Bill  Pullen,  (609)  877-1600  or 
Bob  Kelly,  (609)  267-0285. 


COMPUGRAPHICS 

ACM  9000,  low  range,  7  fonts:  $8000. 
2961  HS,  spare  reader,  3  Compuperfs,  1 
AKI  Autotape:  $5500.  Call  R.  Trentlyon, 
(212)  989-4096. 


FOR  SALE:  Compuwriter  IV  TG,  low  range. 
Under  1  year  old,  excellent  condition.  In¬ 
cluding  spare  parts  kit  and  processor.  Ph: 
(212)  242-3438,  John  Fazio. 


PRESSES 


GOSS  COMMUNITY,  7  units,  new  approx¬ 
imately  1973,  with  SC  folder  and  upper 
balloon  former.  Community  folder,  2  drives 
and  all  accessories.  We  will  sell  complete 
press  or  components.  IPEC  Inc.,  401  N. 
Leavitt  St.,  Chicago,  III.  60612.  Ph:  (312) 
738-1200;  Telex  25-4388. 


GOSS  URBANITE,  8  units,  2  folders,  new 
approximately  1970,  consisting  of  7  black 
units,  1  3-color  unit,  standard  Urbanite 
folder  with  quarter  fold,  SU  folder  with  col¬ 
lect,  2  drives,  2  8-position  rollstands  and 
all  standing  accessories.  We  will  sell  com¬ 
plete  press  or  components.  IPEC  Inc.,  401 
N.  Leavitt  St.,  Chicago,  III.  60612.  Ph: 
(312)  738-1200;  Telex  25-4388. 


SUBURBAN  3  units 
SUBURBAN  6  units 
SUBURBAN  5  units 
1  NEWSKING  3  units 
ALSO  1  Suburban  Balloon  Former 
Contact;  Mr.  Gus  Izurieta 
Bell-Camp  Inc. 

P.  0.  Box  97 

Elmwood  Park,  N.J.  07407 
Telephone:  (201)  796-8442 


£&P  Classifieds 
We  move  machinery! 


URBANITE  FOLDER 
COMPLETE  WITH  QUARTER  FOLDER. 
BOX  176,  EDITOR  &  PUBLISHER. 


GOSS  COMMUNITY,  7  units,  2  folders 
Goss  Community  units  for  add-on,  1970 
(3oss  Community  folders 
Goss  Suburban,  2  units 
Goss  Suburban,  6  units,  1966 
Goss  SU  folder 
Goss  Suburban  folder 
Goss  Suburban  presses  and  units 
(3oss  Suburban  S/C  combo  folder 
Goss  Urbanite  4  units,  new  1963 
Cottrell  V-25,  4  units,  new  1973 
Color  King  2:1  folder.  Model  790 
Gregg  flying  imprinter  45V'z" 

Wanted:  Newspaper  equipment 
and  complete  plants. 

INTERNATIONAL 
PUBLICATIONS 
EQUIPMENT  CO.  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


FINCOR  40  HP  PRESS  DRIVE.  Twin  75hp 
rectifier  drive.  Sell  separately.  Late  mod¬ 
els.  Box  1697,  Editor  &  Publisher. 


OLDER  4  UNIT  WEB  PRESS;  4  roll  stands, 
ATF  folder;  all  in  good  condition.  Have  2 
webs,  only  need  one.  Reasonably  priced. 
Dealers  welcomed.  Shoppers  Guide  Pub¬ 
lishing  Co.,  (615)877-1054. 


GOSS  SUBURBAN  Web  Offset  Printing 
Press,  S#2010,  6  units,  two  4  position 
roll  stands,  two  50  h.p.  drives— 1966, 
Urbanite  Folder 

Goss  Headliner  1957,  12  Units,  two  2:1 
Folders,  3  color  decks.  Unitized  drive, 
22%" 

Combo  Press— LP/Offset,  6  Unit  Goss 
Mark  II,  1960,  with  5  color  cylinders,  and 
2  Units  Goss  Metro,  1970,  two  2:1  Fold¬ 
ers,  22%” 

R.  Hoe  Color  Convertible,  1952-69,  9  Un¬ 
its,  4  color  cylinders,  5  reverses,  2  Fold¬ 
ers 

Goss  Universal  (2  presses),  2  Folders,  each 
press  3  Units,  drive  anid  1  color  deck 

Cutler-Hammer  Stacker 

Capco  72”  Rewinder 

UNIVERSAL  PRINTING 
EQUIPMENT  CO.,  INC. 

P.  0.  Box  455,  Lyndhurst,  N.J. 

(201)  438-3744 


VDT  SYSTEMS 


2  HARRIS  1110  editing-proofreading  ter¬ 
minals;  2  years  old.  Excellent  condition. 
$ll,0<X)each.  Contact  Lamont  Odett,  A.V. 
Press,  P.  0.  Box  880,  Palmdale,  Calif. 
93550.  (805)  273-2700. 


HENDRIX  62(X}  System  available  October 
15th.  Four  8K  terminals,  OCR,  reader  and 
punch.  Extended  address  system  with  32K 
storage.  Several  spares.  $35,0<X).  Contact 
Charles  Gray  or  Glen  Cornwall,  News- 
Miner,  Box  710,  Fairbanks,  Alaska.  Ph: 
(907)  456-6661. 


WANTED  TO  BUY 


SHERIDAN  72P  INSERTER 
IN  GOOD  CONDITION. 

BOX  1718,  EDITOR  &  PUBLISHER. 


SHERIDAN  48P  INSERTER. 
MUST  SEE  IN  OPERATION. 
BOX  1754,  EDITOR  &  PUBLISHER. 


WILL  PAY  $500  for  12"xl8''  Graphic  Elec¬ 
tronics  Photo-Lathes  in  good  operating 
condition.  Contact  Franklin  Greenway.  196 
14th  St.  N.W.,  Atlanta,  Ga.  30318.  (404) 
873-3257. 


WANTED  FOR  EXPORT: 

GOSS  URBANITE  4  TO  8  UNITS. 
BOX  1548,  EDITOR  &  PUBLISHER 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1712,  Editor  & 
Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 


LATE  STYLE 

COTTRELL  V  22/25  AND  845 
BOX  1714,  EDITOR  &  PUBLISHER 


TWO  Al  DS  for  your  c  irculat  ion  department! 
CIRCULATOR'S  IDEA  SERVICE  has  con¬ 
tests,  sales  and  training  tips,  management 
and  promotion  ideas.  CIRCULATION 
PROMOTION  ART  has  original  art  for  pro¬ 
motion  campaigns,  all  ready  for  reproduc¬ 
tion.  Ask  for  details.  Berkley-Small  Inc., 
P.O.  Box  6526,  Mobile,  Ala.  36606. 


PROFESSIONALISM  has  made  our  com¬ 
pany  Number  One  in  telephone  and  door- 
to-door  circulation  sales.  Our  management 
has  over  25  years  experience  in  helping  all 
size  newspapers  increase  circulation.  Our 
personalized  sales  efforts  build  good  will 
with  your  present  readers  in  addition  to 
adding  new  subscribers— AND  all  at  a  cost 
per  order  you  can  afford.  For  information 
and  references  on  how  we  can  help  your 
Circulation  Department,  write  or  call  col¬ 
lect: 

MILNE  CORPORATION 
4111  Andover  Rd.,  #114 
Bloomfield  Hills,  Mich.  48013 
Phone:  (313)  642-0600 


WE  PRESENTLY  CONDUCT  telephone  and 
door-to-door  sales  for  3  major  East  Coast 
newspapers.  We  are  looking  to  expand 
throughout  the  U.S.  If  your  circulation 
could  use  an  increase,  give  us  a  call  and 
let's  talk  it  over.  Call  collect  (215)  265- 
0350.  American  Newspaper  Sales  Inc., 
580  Valley  Forge  Plaza,  King  of  Prussia, 
Pa.  19406. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  engi¬ 
neering  modifications,  rebuilding  and  re¬ 
moval.  Single  width  to  4  plate  wide.  Bram¬ 
ble  Professional  Press  Engineering,  Rt.  2, 
Box  2285,  McAllen,  Texas  78501.  (512) 
682-7011. 


NEWSPAPER  CONSULTANTS 


WHEELER  ASSOCIATES,  INC. 
Management  Consultants 
Productivity  Improvements 
Cost  Analysis  and  Control 
Manpower  Utilization  Studies 
Labor  Negotiation  Assistance 
Preventive  Maintenance  Programs 
System  Design  and  Sophistication 
Four-Day  Workweek  Studies  and  Schedules 
Special  Programs  for  Smaller  Newspapers 
Nine  Central  Street -Lowell,  Mass.  01852 
(617)  457-7549 


RESUME  SERVICES 


ARE  YOU  LOOKING  fora  reportingjobona 
newspaper?  A  well-written  resume  is  your 
first  step.  Send  $3.50  (check  or  money 
order)  for  detailed  instructions  on  how  to 
write  your  resume  based  on  a  recent  study 
of  the  hiring  practices  of  news  executives. 
DeGeorge  Enterprises,  Market  Research 
and  Communications,  Building  A-5,  Casa 
Grande  Dr.,  Liverpool,  N.Y.  13088. 


Circulate  Your  Jobs,  Services,Talents 
to  the  Largest  Newspaper 
Audience  in  the  World 
with  E&P  Classifieds 

Help 

Wanted... 


ACADEMIC 


CHAIRMAN  for  new  growing  Department 
of  Journalism,  Broadcasting  and  Speech 
Communication.  PhD  preferred.  Must  have 
significant  experience  in  print  or  broad¬ 
cast  news.  Prefer  January  availability.  Ap¬ 
plication  deadlineextended  toOctober  15. 
Rank  and  salary  open,  depending  upon 
degree  and  experience.  An  Equal 
Opportunity/Affirmative  Action  Employer. 
Write;  Dr.  Lee  Brown,  Chairman  Search 
Committee,  Dept,  of  Journalism,  Broad¬ 
casting  and  Speech  Communication,  Buf¬ 
falo  State  College,  1300  Elmwood  Ave., 
Buffalo,  N.Y.  14222. 


GENERAL  MANAGER — Student  news¬ 
paper  at  a  large  public  university.  Respon¬ 
sibilities:  On-the-job  training  of  students 
in  journalistic  ethics  and  techniques;  de¬ 
velopment  of  advertising  solicitation, 
alumni  support  program  and  subscription 
solicitation;  oversee  budget  aix)  financial 
operation  of  newspaper;  supervision  of 
editors,  professional  and  support  staff. 
Requirements:  Bachelors  degree  in  jour¬ 
nalism  or  related  field,  or  equivalent  com¬ 
bination  of  experience  and  education. 
Prior  newspaper  experience  required.  Sal¬ 
ary  rarige:  negotiable.  Position  now  avail¬ 
able.  Send  resume  by  September  30, 
1977,  to  Thomas  E.  Coyne,  vice  president 
for  student  services,  3100  Administration 
Building,  Western  Michigan  University, 
Kalamazoo,  Michigan  49008.  Western 
Michigan  University  is  an  Affirmative  Ac¬ 
tion,  Equal  Opportunity  Employer. 


ADMINISTRATIVE 


GENERAL  MANAGER  for  5-day  daily  in 
fast-growing  market.  Must  know  financial, 
advertising,  production  side;  be  able  to  re¬ 
late  to  community.  Great  opportunity! 
Send  complete  resume  to  R.  J.  Rossi,  Park 
Newspapers  Inc.,  P.  0.  Box  550,  Ithaca, 
N.Y.T465O. 


CONTROLLER— San  Francisco  Bay  Area 
consumer  publishing  company  seeking 
shirt  sleeve  controller.  Public  accounting 
experience  helpful.  Must  have  3-5  years 
publishing  company  experience.  Respon¬ 
sible  for  overall  accounting  activities,  fi¬ 
nance  and  automated  reporting  systems. 
Send  resume  with  salary  history  to  Box 
1707,  Editor  &  Publisher. 


GENERAL  MANAGER:  Web  offset  custom 
printing  company  has  immediate  opening 
for  a  general  manager  capable  of  taking 
complete  responsibility  of  $3  million  web 
offset  plant  in  Zone  5.  Has  good  produc¬ 
tion  team  and  fledgling  sales  organization. 
Need  top  person  for  top  spot.  $30,(X)0 
plus  bonus,  automobile,  moving  expenses. 
All  replies  confidential.  Boxl690,  Editor& 
Publisher. 


GENERAL  MANAGER  for  Upstate  New 
York  shopper  publishing  group.  Must  have 
good  background  in  sales,  management 
and  training.  Opportunity  for  person  with 
skills  in  human  relations  and  leadership  to 
develop  full  potential.  Excellent  fringes, 
living  conditions  and  compensation  to 
$30,000-1-.  Send  resume  including  refer¬ 
ences  and  salary  history  to  Box  I6O8, 
Editor  &  Publisher. 


BROADCASTING 


HEAD  WRITER  wanted  for  national  PBS 
series,  to  supervise  staff  of  9  and  contri¬ 
bute  scripts.  TV  writing  experience  re¬ 
quired;  news  management  experience 
helpful.  Salary  $14-15,0(X).  Send  resume 
and  writing  samples:  Joy  Josowitz,  Md. 
Center  for  Public  Broadcasting,  Owings 
Mills,  Maryland  21117. _ 


RADIO-TV  JOBS — Stations  hiring  nation¬ 
wide!  Free  details;  "Job  Leads,”  1680-CM 
Vine  St.,  Hollywood,  Calif.  90028. 


CIRCULATION 


DISTRICT  MANAGER  for  60,000,  AM-PM 
Sunday,  located  in  Southern  California. 
We  are  interested  in  those  who  can  meet 
the  challenge  of  a  competitive  metropoli¬ 
tan  area.  Must  know  little  merchant  and 
adult  motor  route  systems.  Excellent  com¬ 
pany  benefits.  Send  resume  and  salary  re¬ 
quirements  to  Box  1677,  Editor  & 
Publisher. 


FLORIDA  WEEKLY  CHAIN,  paid  and  free 
newspaper  operation  has  opening  for  a  cir¬ 
culation  manager  with  voluntary  pay  and 
paid  newspaper  experience.  The  person  we 
seek  must  be  well  organized,  very  strong  in 
human  relations,  a  team  worker  and  be 
willing  to  roll  up  his  sleeves  and  get  the  job 
done.  Excellent  salary  with  good  bonus  ar¬ 
rangements.  Send  resume  of  past  work 
and  salary  history  to  Box  1570,  Editor  & 
Publisher. 


CIRCULATION  MANAGER  needed  for 
morning  and  evening  daily  newspaper. 
Zone  3.  Looking  for  aggressive  assistant 
manager  or  district  manager  who  is  ready 
to  move  up.  Send  complete  resume  includ¬ 
ing  salary  requirements  to  Box  1753, 
Editor  &  Publisher. 
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HELP  WANTED 
EDITORIAL 


CIRCULATION  SALES  tor  192,000  satura¬ 
tion  twice-weekly  in  New  York  City  sub¬ 
urbs.  Top  compensation  plus  bonus  for 
experienced  producer  who  knows  how  to 
sell  via  crew,  phone,  mail,  etc.  Write  expe¬ 
rience  and  salary  history  to  N.  Hirsch,  Suf¬ 
folk  Life,  Westhampton,  N.Y.  11977. 


CIRCULATION  MANAGER  for  13,000 
daily,  afternoon  and  Sunday  publication. 
Zone  3.  Starting  salary  $200  per  week,  $35 
week  mileage  allowance,  plus  monthly  in¬ 
centive  on  accomplishments.  Forward 
complete  resume  and  home  phone  to  Box 
1595,  Editor  &  Publisher. 


ASSISTANT  CIRCULATION  MANAGER 
needed  for  provessive  10,500  daily  paid 
newspaper  in  Southern  Michigan  with  a 
weekly  TMC  program.  Excellent  market 
area.  Emphasis  to  be  placed  on  growth  as 
well  as  youth  and  adalt  carrier  manage¬ 
ment.  This  is  no  desk  job.  Excellent  oppor¬ 
tunity  for  advancement  if  enthusiastic  and 
goal-oriented.  Company  vehicle,  pension 
plan  and  excellent  insurance.  Send  com¬ 
plete  resume  to  Box  1583,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  AD  MANAGER  needed  im¬ 
mediately,  Zone  3,  27,000  morning  and 
evening  daily.  Send  complete  resume,  in¬ 
cluding  salary  requirements,  at  once  to 
Box  1720,  Eclitor  &  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER— 
Experienced  Classified  salesperson  who 
wants  to  motivate  a  staff  of  3  outside  sales 
people  and  a  phoneroom  supervisor  with  a 
staff  of  11.  We  are  located  in  Zone  2  and 
are  part  of  a  large  newspaper  group.  The 
opportunities  are  unlimited  for  the  right 
individual.  Send  resume  to  Box  1688, 
Editor  &  Publisher. 


CLASSIFIED  MANAGER  for  prominent  af¬ 
ternoon  and  Sunday  metropolitan  news¬ 
paper  with  100,000  plus  circulation  in 
Zone  5.  Will  appeal  to  experienced  in¬ 
novator  who  thrives  on  increasing  linage  by 
motivating  good  sales  people  to  become 
better.  Salary  commensurate  with  experi¬ 
ence  plus  excellent  benefits.  Send  de¬ 
tailed  resume  with  salary  requirements  to 
Box  1717,  Editor  &  Publisher. 


ENTERPRISING  Classified  Ad  Manager  on 
growing  New  Mexico  daily.  Good  salary, 
commission,  fringe  benefits.  Send  resume 
to  Eliot  O’Brien,  Business  Manager,  Daily 
Times,  P.O.  Box  450,  Farmington,  N.M. 
87401. 


PHONE  ROOM  SUPERVISOR-Responsi- 
ble  for  5-person  staff,  planning,  training 
and  tracking  all  telephone  selling  activity. 
Send  a  description  of  work  experience  and 
salary  requirements  to:  Jim  Fowler,  The 
Eagle,  P.  0.  Box  3000,  Bryan,  Texas 
77801. 


WE  ARE  LOOKING  for  a  knowledgeable 
manager  who  is  capable  of  directing  a 
6-person  staff.  The  person  we  select  will 
have  a  good  background  in  classified 
mechanics  and  will  be  able  to  refine  staff 
selling  techniques.  Daily  routine  will  in¬ 
clude  outside  sales.  This  is  a  growth  oppor¬ 
tunity  for  the  right  person.  Send  resume  to 
Jack  Bates,  The  Marion  Star,  150  Court 
St.,  Marion,  Ohio  43302. 


CLASSIFIED  MANAGER  for  major  Zone  2 
suburban  newspaper  in  competitive  mar¬ 
ket.  Well  organized  department  with  staff 
of  60.  Opportunity  for  experienced  profes¬ 
sional  with  leadership  ability  who  will  have 
full  authority.  Salary  negotiable.  Bonus, 
pension  plan,  hospitalization  and  major 
medical  insurance.  Send  resume  to  Box 
1606,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 


ADVERTISING  MANAGER 
A  26M  circulation  religious  weekly  needs 
experienced  individual  to  sell  advertising. 
Good  salary,  plus  commission  and  usual 
company  paid  benefits.  Send  resume,  work 
samples  and  references  to  Box  1588, 
Editor  &  Publisher.  All  inquiries  acknowl¬ 
edged. 


75,000  CIRCULATION  California  shopper 
seeks  a  bright,  energetic,  self-motivated 
sales  person  who  has  the  ability  and  desire 
to  move  up  to  sales  manager.  Send  resume 
and  salary  histoiy.  All  replies  in  strict  con¬ 
fidence.  Box  1698,  Editor  &  Publisher. 


ARE  YOU  THE  NO.  2  or  3  person  in  a 
weekly  or  small  daily  advertising  depart¬ 
ment  that's  ready  for  more  responsibility 
and  money?  We  seek  this  individual  to 
supervise  both  classified  and  display  de¬ 
partments  at  a  good  base  salary,  commis- 
sioin,  profit  sharing.  Blue  Cross.  If  you 
think  you  fit  this  picture,  write  in  confi¬ 
dence  to  Frederick  E.  Hennick,  Naugatuck 
Daily  News,  Naugatuck,  Conn.  067/0. 


RETAIL  AD  MANAGER  for  large  suburban 
weekly  in  Zone  2.  The  ideal  candidate  will 
have  had  experience  in  this  position  with  a 
suburban  weekly  and  will  possess  a  good 
marketing  background.  Strengths  include 
managing  and  motivating  people,  sales, 
planning,  training  and  promotion.  Box 
1614,  Editor  &  Publisher. 


CENTRAL  ARIZONA  DAILY  and  4-weekly 
group  needs  experienced  sales  personnel. 
&)od  salary,  commission,  benefits.  Please 
mail  resume  to  Don  Kramer,  Publisher, 
P.  0.  Box  635,  Casa  Grande,  Ariz.  85222. 

ADVERTISING 

MANAGER 

The  nation's  Pulitzer  Prize  winning  weekly 
newspaper  group  is  offering  an  excellent 
salary,  open  end  bonus  and  complete 
fringe  benefits  to  the  individual  with  pro¬ 
ven  ability  in  all  phases  of  retail  advertising 
sales  and  sales  management.  You'll  be  re¬ 
sponsible  for  the  hiring,  training,  motiva¬ 
tion  and  management  of  our  staff.  We  are 
seeking  a  self-starting  and  well-organized 
individual  who  knows  now  to  direct  people. 
Omaha  is  an  attractive,  environmentally 
sound  city  with  surprising  cultural  advan¬ 
tages.  It  offers  a  high  quality  lifestyle  with 
a  low  cost  of  living  index.  Write  in  confi¬ 
dence,  including  resume  and  earnings  his¬ 
tory  to:  Stanford  Lipsey,  Publisher,  Sun 
Newspapers  of  Omaha,  4875  F  St., 
Omaha,  Neb.  68117,  or  call  (402)  733- 
7300. 


ADVERTISING  SALES,  suburban  Houston, 
Texas  weekly.  Fastest  growing  area  in 
country.  Write  The  News,  Box  430,  Spring, 
Texas  77373  or  call  (713)  353-2477. 


SALESPERSON  for  small  suburban  weekly 
in  choice  Northwest  metropolitan  area. 
Challenging  opportunity  in  wide  but  com¬ 
petitive  market.  Depending  on  experience, 
salary  $10-15,000  with  incentive  bonus. 
Promotion  potential,  excellent  fringes.  Box 
1665,  Editor  &  Publisher. 


Director  of  Advertising 

15,000  -F  daily  in  Zone  2  seeks 
advertising  director  with  strong 
potential  for  growth.  Emphasis 
on  proven  ability  to  develop  and 
communicate  with  staff.  College 
degree  preferable.  Must  have 
both  sales  and  supervisory  ex¬ 
perience.  Promotion  opportuni¬ 
ties.  including  to  publisher  level, 
are  excellent.  Salary  competitive 
and  based  on  experience,  but 
will  be  at  least  $17,000  annually. 
Send  resume  and  salary  require¬ 
ments  to 

Box  1636,  Editor  &  Publisher 


ADVERTISING  SALESPERSON  for  Ohio 
daily  newspaper.  We  seek  management 
potential,  display  sales  experience  and 
promotional  creativity.  Send  resume  to 
Publisher,  Urbana  Citizen,  P.  0.  Box  191, 
Urbana,  Ohio  43078. 


NORTHERN  CALIFORNIA  twice-weekly 
needs  take-charge  advertising  manager. 
Growing  community  45  miles  north  San 
Francisco.  Salary,  commissions  open.  Lyle 
Amlin,  The  Clarion,  Box  218,  Cotati,  Calif. 
94928. 


SALES  MANAGER 

The  Eagle,  a  16,500  daily  paper  in  Bryan- 
College  Station,  Texas,  needs  an  experi¬ 
enced  salesperson  to  take  over  sales  and 
marketing  of  its  unpaid  weekly  news  pro¬ 
duct.  The  Brazos  Valley  Shopper.  This  is 
an  excellent  transition  spot  for  a  crack 
salesperson  who  aspires  to  become  a 
newspaper  ad  director.  Write  Jim  Fowler, 
at  The  Eagle,  Bryan,  Texas,  or  call  (713) 
822-3707. 


ADVERTISING 
SALES  MANAGER 
40,000  DAILY  IN 
VANCOUVER,  WASHINGTON 

Our  newspaper — an  award-winner  with  a 
progressive  young  management  philoso¬ 
phy.  Over  8%  circulation  growth  this  past 
year.  Our  growing  city  of  50,000  is  located 
on  the  Columbia  River,  across  from  Port¬ 
land,  Oregon.  Great  unspoiled  recreation 
area!  Benefit  packaK  includes  stock  own¬ 
ership,  paid  medical-dental,  life  and  disa¬ 
bility  insurance  and  car  allowance. 

Your  responsibility — direct  one  of  our  2 
teams  of  6  retail  sales  representatives. 
Train,  supervise  and  help  them  sell. 

If  you  feel  qualified  for  this  job,  tell  us 
about  it  in  a  letter  and  resume.  Write  Mike 
Greene,  The  Columbian,  Post  Office  Box 
180,  Vancouver,  Wash.  98666.  Replies 
confidential. 


SHIRT-SLEEVE  advertising  director  of 
display  and  classified  for  chain  of  4  week¬ 
lies  in  northeastern  Kentucky.  Unlimited 
potential  for  business  and  personal 
growth.  Headquarters  in  university  town. 
R.  J.  Caudill,  Morehead  News,  Morehead, 
Ky.  40351. 


ADVERTISING  DIRECTOR 
Knight-Ridder  Newspapers  has  opening  in 
one  of  its  large  suburban  twice-weeklies  in 
greater  Miami.  Bright  future  for  experi¬ 
enced,  aggressive  pro  who  emphasizes 
sales  training,  planning,  creativity  and 
team  effort.  Personal  selling  a  must.  Send 
resume  to  Box  1747,  Editor  &  Publisher. 


RETAIL  ADVERTISING  MANAGER  needed 
for  a  50,000  circulation  morning- 
evening-Sunday  newspaper  in  a  growing 
Texas  market.  The  person  we  are  looking 
for  must  have  a  proven  sales  record  with 
management  experience,  be  promotion- 
minded  and  be  able  to  direct,  train  and 
motivate  a  staff  of  11  plus  art  and  ad  ser¬ 
vice  department.  Advancement  opportuni¬ 
ties  are  excellent  with  this  growing  news¬ 
paper  organization.  Send  confidential  re¬ 
sume  and  salary  to  Box  1727,  Editor  & 
Publisher. 


AD  DIRECTOR 

Total  advertising  responsibility  for 
quality-oriented  Mdwestern  daily.  Qual¬ 
ified  individuals  will  have  prior  advertising 
management  experience  and  exposure  to 
electronic  copy  processing  systems.  We 
offer  an  excellent  benefit  package.  Write 
Box  1751,  Editor  &  Publisher.  Include  sal¬ 
ary  requirements. 


EDITORIAL 


OPPORTUNITY  for  ambitious,  aggressive 
sports  editor  on  45,000  daily  to  direct  staff 
of  4.  Supervisory  experience/ability  a 
must.  Send  resume  and  clips  to  Phil  Bat¬ 
son,  The  Anderson  Independent,  Box 
2507,  Anderson,  S.C.  29621. 


CITY  EDITOR 

We  want  a  shirt-sleeve  editor  to  direct  a 
veteran  staff  on  a  27,000  daily  that's  been 
judged  one  of  the  best  in  the  state.  VOT 
experience  important.  Must  be  able  to 
write,  edit,  design  cages  and  set  the 
example.  Send  qualifications,  resume  to 
James  R.  Brown,  Managing  Editor,  San¬ 
dusky  Register,  314  W.  Market  St.,  San¬ 
dusky,  Ohio  44870. 


CITY  EDITOR  for  growing  30,000  Southern 
California  daily  emphasizing  local  cover¬ 
age.  Proven  ability,  top  references  re¬ 
quired.  Resume  to  Box  1685,  Editor  & 
Publisher. 


REPORTERS  for  chain  of  4  weeklies  in 
Northeastern  Kentucky.  Beginners  wel¬ 
come.  1  opening  for  experienced  reporter 
to  fill  editor's  slot  in  6  months.  Headquar¬ 
ters  in  university  town.  R.  J.  Caudill, 
Morehead  News,  Morehead,  Ky.  40351. 


CITY  EDITOR— Zone  7  Capital  city  news¬ 
paper,  circulation  11.5(X),  needs  solid  city 
editor  to  supervise  reportorial  staff  and  lay 
out  city  pages.  Salary  range  $12,2(X)  to 
$15,300  depending  on  experience.  An 
Equal  Opportunity  Employer.  Women  and 
members  of  minority  groups  are  en- 
couaged  to  apply.  Box  1639,  Editor  & 
Publisher. 


SEASONED  REPORTERS  sought  by  Mid¬ 
west  metro.  A  150,0(X)  circulation  daily 
wants  aggressive  reporters  with  at  least  2 
years  daily  experience.  Government  and 
criminal  justice  beat  experience  preferred. 
Write  Brad  Tillson,  City  Editor.  Dayton 
Daily  NEWS,  Dayton,  0hio4540i. 


MANAGING  EDITOR  for  Philadelphia  busi¬ 
ness  newsweekly.  Must  have  experience  in 
magazine  layout,  editing,  reporting. 
Unique  opportunity  for  hard  worker.  Clips, 
resume  to  Box  1316,  Editor  &  Publisher. 


CENTRAL  FLORIDA  DAILY  now  moving 
into  more  comprehensive  coverage  of  area, 
with  emphasis  on  people  making  the  news, 
looking  for  enterprising,  self-starting, 
budding  pros  re^y  to  move  up.  Beat 
coverage  know-how  a  must.  Send  resume, 
descri^ion  of  how  you  handle  beat  now, 
salary  needs.  Also  unreturnable  samples 
showing  how  good  you  really  are.  Box 
1580,  Editor  &  Publisher. 


EDITOR  NEEDED  for  5-day  Oklahoma  daily 
in  lake  country.  Modern  offset  plant;  good 
place  to  live.  Send  references  and  qualifi¬ 
cations  to  Box  1625,  Editor  &  Publisher. 


MANAGING  EDITOR 

for  18,500  circulation  PM  daily  in  New 
Hampshire's  capital.  Mature,  thoughtful 
news  veteran  with  record  of  distinguished 
editorial  leadership  sought  to  guide  18- 
member  staff,  plan  coverage  and  content, 
define  and  serve  readers’  needs.  Rare  op¬ 
portunity  for  newspapering  at  its  best  m 
prime  living  environment  for  dedicated, 
aggressive  professional.  Send  resunte  to 
Thomas  W.  Gerber,  Editor,  Concord 
Monitor,  P.O.  Box  1177,  Concord,  N.H. 
03301. 


WIRE  DESK  EDITOR — Need  experienced 
news  or  wire  desk  editor  to  handle  inside 
and  Page  1  layout  on  morning  daily  of 
100,000-1-  in  Zone  3.  VDT  editing,  2  major 
wire  services.  Must  have  demonstrated 
news  judgment  and  layout  ability.  To  work 
under  direction  of  news  editor  in  4-person 
desk  operation.  Need  now.  Excellent  op¬ 
portunity  for  right  person.  Box  1620, 
Editor  &  Publisher. 


SENIOR  EDITORIAL 
POSITION 

Experienced  writer  needed  to  fill  key  spot 
on  leading  weekly  business  publication 
headquartered  in  Mid  West.  Quality  writing 
essential  as  well  as  solid  reporting  back- 

?:round.  This  job  has  all  kinds  of  potential 
or  the  right  person.  Salary  open.  Send  re¬ 
sume  to  Box  1645,  Editor  &  Publisher. 


THE  COURIER-JOURNAL  is  looking  for  an 
experienced  medical  writer.  Write:  Michael 
J.  Davies,  Managing  Editor,  525  W.  Broad¬ 
way,  Louisville,  Ky.  40202. 


FEATURES  EDITOR 

A  features  editor,  with  degree  and  experi¬ 
ence  in  both  writing  and  layout,  to  create  a 
new  features  department  under  guidelines 
from  major  firm  research  study.  West 
Texas  combination  of  47,000.  Box  1652, 
Editor  &  Publisher. 


RECENT  JOURNALISM  GRAD.  ENTRY 
LEVEL  POSITION.  NEW  YORK  FINANCIAL 
WEEKLY.  BOX  1674,  EDITOR  & 
PUBLISHER. 


REPORTERS:  A  lively,  medium-sized 
paper  seeks  2  reporters  who  like  the  ro¬ 
mance  of  the  business  and  want  to  get 
experience  with  pros.  Send  resume  and  a 
few  clips  to  Box  1661,  Editor  &  Publisher. 


FEATURES/SUNDAY  editor— 25,000, 
Zone  2  daily  seeks  top  flight  editor  to  coor¬ 
dinate  features  sections  and  Sunday  edi¬ 
tion.  Excellent  layout  skills  essential.  Ac¬ 
curate,  reader-grabbing  headlines.  Flair 
for  people/consumer-oriented  features. 
Good  with  photos  and  graphics.  We're 
small  but  good— and  getting  better.  Send 
resume,  tearsheets  and  salary  require¬ 
ments  to  Ed  Canale,  309  S.  Broad  St., 
Woodbury,  N.J.  08096. 


COPY  EDITOR 

We  are  looking  for  an  experienced  copy 
editor  who  can  fill  in  as  slot  person  and 
who  has  the  ability  to  be  a  news  editor. 
Must  be  able  to  write  sharp  headlines  and 
have  some  layout  ability.  Send  resume  (no 
phone  calls)  to  Robert  F.  Sullivan,  Manag¬ 
ing  Editor,  Cleveland  Press,  901  Lakeside 
Ave.,  Cleveland,  Ohio  44114. 
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HELP  WANTED 
PHOTO  RESEARCH 


EDITOR/REPORTER— Experienced  in  all 
facets  of  reporting,  editing  and  makeup  for 
weekly  typeset  newsletter  and  interpretive 
news  service  with  statewide  circulation 
covering  major  Midwest  (Zone  5)  state 
government  and  legislature.  Send  resume, 
letter,  samples  and  salary  requirements  to 
Box  1667,  Editor  &  Publisher. 


WRITERS 

Need  2  full-time  staff  writers  for  special 
interest  national  magazines  for  the 
under-30  audience.  Assignments  from 
travel  to  college  life.  Based  in  Southeast. 
Minimum  2  years  professional  writing  ex¬ 
perience.  Opportunity  for  advancement. 
Send  resume  and  samples  of  work  to  Box 
16%,  Editor  &  Publisher. 


NEWS  EDITOR/REPORTER  for  large  bi¬ 
weekly  in  vacation  area.  Photo  and  layout 
experience  helpful.  Publisher,  Branson 
Beacon,  Box  710,  Branson,  Mo.  65616. 
Ph:  (417)  334-3161. 


COPY  EDITOR/REWRITE  PERSON  for 
growing  bi-weekly  located  1  hour  from  New 
York  City.  We  seek  person  with  newspaper 
experience  or  J-Degree  to  help  us  bring 
new  look  to  community  journalism.  Send 
resume  to  Box  1714,  Editor  &  Publisher. 


REPORTER— General  assignment  with 
emphasis  on  business  and  consumer  re¬ 
porting;  some  municipal  government.  Daily 
experience  preferr^.  Excellent  fringe 
benefits  including  employee  stock  owner¬ 
ship,  medical  and  life  insurance.  Send  re¬ 
sume  and  clips  to  Ron  Stevens,  Managing 
Editor,  Delaware  State  News,  P.  0.  Box 
737,  Dover,  Del.  19901.  NO  PHONE 
CALLS,  PLEASE.  Equal  Opportunity,  Af¬ 
firmative  Action  Employer. 


ASSISTANT  AND  ASSOCIATE  EDITORS  to 
work  for  fast-growing  national  publisher  of 
special  interest  magazines  for  the  under- 
30  audience.  Assume  creative  and  man¬ 
agement  responsibility  for  various  annual 
magazines.  Topics  from  travel  to  college 
life.  Company  based  in  Southeast. 
Minimum  3  years  professional  experience. 
Salary  contingent  on  qualifications.  Relo¬ 
cation  allowance.  Send  resume  and  samples 
of  work  to  Box  1703,  Editor  &  Publisher. 


EDITOR  FOR 
NEW  ENGLAND  DAILY 
A  progressive  daily  in  the  25,000  to  40,000 
range  is  searching  for  a  creative  and  sea¬ 
soned  person  to  fill  the  position  of  editor. 
This  is  a  front  line  challenge  and  involves 
full  responsibility  for  our  day  to  day  news 
operation.  Good  salary,  attractive  benefits, 
fine  area  to  live.  Inyour  letter  please  tell  us 
your  philosophy  of  managing  a  news  de¬ 
partment.  Box  1725,  Editor  &  Publisher. 


6-DAY  PM  in  Zone4  hasopeningsforsharp 
reporters  with  clean  copy.  Sports  slot  also 
becomingavailable.  Serious  inquiries  only. 
An  Equal  Opportunity  Employer.  Box 
1740,  Editor  &  Publisher. 


LAYOUT  EDITOR:  We’re  looking  for  an 
above-average  editor  who  would  be  in¬ 
terested  in  joining  one  of  the  most  creative 
management  teams  operating  in  any  small 
newsroom  in  the  country.  We're  a  prize¬ 
winning  daily  that  thrives  on  challenge, 
imagination  and  hard  work.  Join  our  desk 
Stan  as  an  assistant  editor  whose  main 
function  is  graphics— on  the  front  page 
and  on  weeldy  special  sections.  We’ll  pay 
for  talent,  and  you’ll  learn  while  you’re 
here.  We  have  some  of  the  best  reporters 
and  photographers  in  the  business.  Send 
resume,  salary  history  and  at  least  3  layout 
samples  to  Box  1711,  Editor  &  Publisher. 


REPORTER— We’re  looking  for  a  general 
assignment  reporter,  one  who  has  a  par¬ 
ticular  interest  in  local  government  and 
police  news.  The  person  should  have  at 
least  1  year  experience  on  a  daily  paper,  be 
able  to  handle  a  variety  of  writing  opportu- 
nitiesand  be  more  interested  in  news  than 
features.  We’re  a  Zone  5  AM  that  has  won 
several  community  service  awards  by  dig¬ 
ging  into  local  issues.  Send  resume  and 
salary  requirements  to  Box  1699,  Editor  & 
Publisher. 


COPY  EDITOR  for  Midwest  morning  news¬ 
paper.  Journalism  graduate  with  a 
minimum  of  3  years  experience  in  editing 
and  headwriting.  Knowledge  of  VDT  opera¬ 
tion  preferred.  Excellent  salary  and 
employee  benefits.  Send  resume  and  sal¬ 
ary  requirements  to  Personnel  Dept.,  St. 
Louis  Globe-Democrat,  12th  Blvd.  at  Con¬ 
vention  Plaza,  St.  Louis,  Mo.  63101. 


EXPERIENCED  MANAGING  EDITOR  for 
small  daily  in  Zone  6.  Better-than-average 
salary  for  person  capable  of  developing 
superior  product.  Must  be  strong  in 
supervision.  Box  1744,  Editor  &  Publisher. 


SOUTHERN  CALIFORNIA 

A  section  editor  whose  own  interests 
include  the  spectrum  of  women’s  in¬ 
terest  news  and  features — from  the 
feminist  movement  and  consumerism 
to  homemaking  and  childcare,  trends, 
fashion  and  the  decorative  arts. 
Someone  mature  who  appreciates  the 
importance  of  this  kind  of  coverage, 
brightly  and  intelligently  presented,  to 
a  general  circulation  daily  and  wants 
to  attract  male  as  well  as  women  read¬ 
ers  to  it.  Must  have  suitable  editorial 
experience,  including  makeup;  initia¬ 
tive  and  ability  to  direct  staff  essen¬ 
tial.  Full  details,  examples  first  letter. 
Norman  A.  Cherniss,  Executive  Editor, 
Press-Enterprise,  Box  792,  Riverside, 
Calif.  92502. 


ASSISTANT  EDITOR:  National  hunting 
magazine.  Knowledge  of  hunting  required. 
English  or  Journalism  Degree  desirable. 
Must  locate  in  Washington,  D.C.  area. 
Send  resume  and  letter  stating  why  you 
want  to  work  for  hunting  magazine  and 
salary  requirements  to  Box  1705,  Editor  & 
Publisher. 


REPORTER 

Midwest  daily  newspaper  of  25,000  circu¬ 
lation  seeks  qualified  reporters.  Prefer  a 
couple  of  years  experience  in  smaller  daily 
newspaper.  Excellent  compensation  in¬ 
cluding  comprehensive  fringe  benefits. 
Send  resume  of  experience,  background 
and  education  to  Box  1750,  Editor  & 
Publisher. 

An  Equal  Opportunity  Employer. 


40,000  +  SOUTHEASTERN  DAILY  seeks 
ex^rienced  reporter  for  keycitv  hall  beat. 
Should  have  proven  recora  of  finding  the 
hard-to-find  facts  and  turning  them  into 
readable  copy.  Send  resume,  non-return¬ 
able  clips  and  salary  requirements  to  Box 
1695,  Editor  &  Publisher. 


EDITOR/WRITER 

National  health  agency,  headquartered  in 
Chicago,  needs  experienced  individual  to 
write,  edit  and  layout  periodicals  and  other 
publications.  Production  know-how  is  es¬ 
sential,  photography  skill  helpful.  Addi¬ 
tional  writing  assignments  require  re¬ 
search  and  creative  ability.  Competitive 
salary  and  benefits  package.  Send  appli¬ 
cation  and  resume  tO: 

Box  1730,  Editor  &  Publisher 
Affirmative  Action/Equal  Opportunity 
Employer 


NEW  HUDSON  VALLEY  conservation- 
oriented  weekly,  exclusive  to  high  growth 
area,  needs  general  all-arourid  people 
familiar  with  editorial,  production  and  ad 
sales.  VDT,  Xenon  copy  camera,  24  to  32 
pages.  Immediate.  (914)  226-4711. 


A  REPORTER-PHOTOGRAPHER  in  a  3-re- 

Porter  bureau  in  a  fast-growing  area, 
acific  Northwest  applicants  preferred. 
Editor  Mike  Forrester,  East  Oregonian, 
P.O.  Box  1089,  Pendleton,  Oreg.  97801 
(503)  276-2211. 


EDITORS,  REPORTERS 
Big  Eastern  PM  (278, (X)0)  will  add  new  edi¬ 
tions  and  needs  several  superior  profes¬ 
sionals.  Require  2 yearsof  solid  newspaper 
experience,  plus  high  growth  potential. 
Pay,  benefits  among  best.  Professional 
atmosphere.  Write  Managing  Editor,  Buf¬ 
falo  Evening  News,  Buffalo,  N.Y.  14204. 

An  Equal  Opportunity  Employer 


MANAGING  EDITOR  for  No.  1  Texas 
weekly.  Advertising  sales,  business  man¬ 
agement  50%  of  job.  Write  plain  talk  and 
do  all  layout.  $600  per  month.  Some  pho¬ 
tography.  Send  best  3  clips  to  Real  County 
News,  Box  729,  Leakey,  Texas  78873.  Job 
starts  October  1. 


NEWS  EDITOR  needed  on  85(X)  circulation 
prize-winning  daily  deep  in  cotton  country. 
Good  duck  Hunting  and  fishing.  VDTs. 
High  standards.  Call  or  write  John  Em¬ 
merich,  Greenwood  (Miss.)  Common¬ 
wealth,  (601)  453-5312. 


MANAGING  EDITOR  for  6-day  a^ernoon 
daily  in  Zone  7.  Staff  of  6.  Excellent  fringe 
benefits.  Salary  open.  Box  1728,  Editor  & 
Publisher. 


FREELANCE 


DISCOVER  NEW  WRITING  MARKETS. 
Profit  from  our  exclusive  assignment  list¬ 
ings.  Trial  6  issues,  $5.  “Freelancer’s 
Newsletter,”  15EP  Wynkoop  (P.  0.  Box 
128),  Rhinebeck,  N.Y.  12572. 


LIBRARIANS 


THE  LOS  ANGELES  TIMES  has  opening 
for  a  library  staffer  with  minimum  5  years 
experience  on  daily.  Supervisory  experi¬ 
ence/ability  is  a  must.  Reference  and  re¬ 
search  part  of  the  job.  VDT  familiarity  a 
plus.  Excellent  opportunity  for  advance¬ 
ment.  Send  resume,  salary  history  and  re¬ 
quirements  tO:  E.  Kenneth  Hayes,  Librar¬ 
ian,  Los  Angeles  Times,  Times  Mirror 
Square,  Los  Angeles,  Calif.  90053. 


NEWSPAPER  IN  EDUCATION 


NEWSPAPER 
IN  EDUCATION 
FIELD  ADVISOR 

American  Newspaper  Publishers  Associa¬ 
tion  Foundation,  in  conjunction  with  the 
Newspaper  Readership  Project,  is  seeking 
a  person  for  a  3-year  assignment  as  a 
Newspaper  in  Education  field  advisor  to 
rovide  on-site  support  for  Newspaper  in 
ducation  programs  nationwide.  This  per¬ 
son  will  advise  newspapers  on  starting,  ex¬ 
panding  and  improving  the  NIE  programs; 
lead  teacher  workshops,  and  pronnote  the 
NIE  program  to  individuals  and  groups  in 
the  newspaper  and  education  professions. 
Applicants  should  be  comfortable  with 
frequent  travel,  have  NIE  experience,  and 
possess  highly  developed  communica¬ 
tions — oral  and  written — skills.  All  initial 
applications  MUST  be  in  writing.  ANPA 
Foundation,  P.  0.  Box  17407,  Dulles  In¬ 
ternational  Airport,  Washington,  D.C. 
20041. 


MARKETING 


MARKETING 


MARKETING  DIRECTOR 

Opening  for  a  person  to  direct  all  revenue  producing  departments  in 
a  medium-sized  newspaper.  This  is  a  key  management  position 
requiring  excellent  skills  in  all  management  functions  with  special 
emphasis  on  developing  marketing  concepts  and  motivating  de¬ 
partment  heads  and  staff. 

This  is  a  real  opportunity  for  growth  both  in  this  position  and  in 
other  executive  slots  in  the  future.  To  be  considered,  please  send  a 
resume  or  make  direct  contact.  We  are  an  Equal  Opportunity 
Employer  and  encourage  all  qualified  persons  to  apply. 

LEE  ENTERPRISES  INC. 

130  E.  Second  St. 

Davenport,  Iowa  52801 
(319)  383-2230 
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PHOTO  AGENCY  needs  experienced  re¬ 
searcher.  Wide  knowledge  of  market. 
Know  how  to  organize  stock.  Good  editing. 
Salary  plus  commission.  Box  1706,  Editor 
&  Publisher. 


PRESSROOM 


OFFSET  PRESSMEN/PRESSWOMEN.  Full 
and  part-time  web  offset  press  personnel, 
journeymen  (M/F)  or  advanced  appren¬ 
tices,  needed  by  busy  newspaper  and 
commercial  plant.  Moonlighters  will  be 
welcomed.  Experience  with  Harris  Cottrell 
press  and/or  inline  3-knife  trimmer  help¬ 
ful.  Open  shop  with  attractive  benefit 
package.  Send  qualifications,  work  his¬ 
tory,  hours  and  days  avajiable  to  J.  L.  Bo¬ 
land,  P.  0.  Box  679,  Freehold,  N.J.  07728. 


OFFSET  FOREMAN — Progressive  north 
Jersey  olant  has  opening  for  working  fore¬ 
man,  Urtanite  experience  desired.  Good 
benefits  and  pay.  (201)  %9-3(X)0,  ext.  24, 
Dan  Stark. 


COMBINATION  JOB 

Immediate  opening  for  person  with  dark¬ 
room  training  on  offset  newspaper,  also 
willing  to  assist  on  Goss  Community  Web 
Press.  Can  train  on  press  duties.Excellent 
opening  on  small  daily  paper.  Write  or  call 
Editor,  Daily  Journal-Register,  Medina, 
N.Y.  14103.  Ph:  (716)  798-1400. 


PRODUCTION 


COMPOSING  ROOM  FOREMAN— We  are 
seeking  an  innovative  enlightened  person 
to  supervise  a  computer-photo  comp  de¬ 
partment  in  Zone  4.  Must  have  working 
knowledge  of  computers,  typesetting, 
(XRs  and  terminals.  Box  1632,  Editor  & 
Publisher. 


SOUTHERN  NEW  JERSEY 
Technician  to  trouble  shoot  and  maintain 
PDP-8  computer.  Photon  and  Compu- 
graphic  typesetting  equipment,  Hendrix 
scanners  and  related  keyboards  as  re¬ 
quired  to  meet  newspaper  production  re¬ 
quirements.  Delivery  of  new  equipment 
expected.  Send  resume,  references  and 
earnings  history  to  Box  17(X),  Editor  & 
Publisher. 


PRODUCTION  FOREMAN— Small  offset 
daily  in  beautiful  Pennsylvania  community 
has  an  opening  for  an  individual  to  head  its 
production  departments.  This  is  a  working 
position  and  involves  all  facets  from 
news/classified  input  to  the  mailroom  con¬ 
veyor.  You  must  be  knowledgeable  in  all 
areas  and  capable  of  directing  a  staff  of 
10.  Tell  us  why  we  should  employ  yoD  by 
replying  to  Box  1743,  Editor  &  Publisher. 


ASSISTANT  PRODUCTION  MANAGER 
We  need  an  experienced  individual  to  as¬ 
sist  our  production  manager  in  all  phases 
of  newspaper  production  for  a  &-day  daily. 
Computer  and  commercial  experience  re- 
quirkl.  We  are  moving  into  a  new  plant 
next  May,  and  convert(ng  to  offset.  Send 
resume  and  salary  requirements  tO:  John 
McGovern,  Personnel  Manager,  c/o  EVE¬ 
NING  OUTLOOK,  Box  590,  Santa  Monica, 
Calif.  90406. 


COMPOSING  ROOM  FOREMAN  for  large 
offset  weekly  newspapers.  Experienced 
with  Compugraphic  equipment,  typeset¬ 
ting  and  pasteup.  Houston,  Texas  area. 
Benson  Printing  Co.,  P.  0.  Box  280,  Chan- 
nelview,  Texas  77530. 

PRODUCTION 
DIRECTOR 
Immediate  Opening 

Major  newspaper  is  seeking  a  "shirt 
sleeve’’  production  director  to  manage 
transition  from  hot  type  to  our  new  Dymo 
7A20  cold  type  systems  as  well  as  produc¬ 
tion,  engraving  and  art  and  retouching  de¬ 
partments. 

This  position  is  new  and  offers  a  lucrative 
salary. 

Send  resume  in  confidence  to  Box  1737, 
Editor  &  Publisher. 


DRAW  YOUR  OWN  CONCLUSIONS 

About  the  most  effective  medium 
in  the  newspaper  field! 

Place  an  E&P  Classified 
and  you’ll  get  the  picture! 
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HELP  WANTED 


PRODUCTION 


COLDTYPE  SUPERVISOR 
San  Francisco  Bay  Area  consumer  publish¬ 
ing  company  has  opening  for  Coldtype 
Supervisor.  Must  have  thorough  knowl¬ 
edge  of  copy  flow,  pasteup,  camera, 
typesetting  and  markup.  Ability  to  train 
and  motivate  staff  essential.  Send  resume, 
including  salary  history,  to  Box  1710, 
Editor  &  Publisher. 


PUBLIC  INFORMATION 


SPORTS  INFORMATION  DIRECTOR  for 
Women’s  Athletics.  Send  letter  of  applica¬ 
tion,  vita  and  at  least  3  recommendations 
by  September  30  to  Charlotte  West,  205A 
Davies,  Southern  Illinois  University,  Car- 
bondale.  III.  62901. 


INFORMATION  AND  EDUCATION 
OFFICER/JOURNALISM  LECTURER:  Joint 
position  of  Information  and  Education  Of¬ 
ficer  with  Kansas  Geological  Survey  and 
Lecturer  with  William  Alien  White  School 
of  Journalism.  Available  January  1,  1978, 
or  earlier.  Responsibilities:  develop  infor¬ 
mation  and  education  program  and  pro¬ 
fessional-development  program;  write 
knowledgeably  about  water,  energy,  min¬ 
erals  and  land  resources;  prepare  annual 
reports  and  long-range  programs;  monitor 
legislation;  represent  Kansas  Geological 
Survey  at  public  meetings  and  confer¬ 
ences;  teach  science  writing  for  journalism 
students;  coordinate  with  Office  of  Uni¬ 
versity  Relations.  Required  qualifications: 
MS  degree  in  appropriate  field,  course 
work  showing  acquaintance  with  science 
(earth  science  preferred)  and  journalism. 
Demonstrable  experience  may  be  substi¬ 
tuted  for  course  work.  Ability  and  interest 
in  teaching  desirable.  12-month  appoint¬ 
ment  to  staff  of  University  of  Kansas  as 
research  associate.  Salary  negotiable 
based  on  experience  and  qualifications: 
range  $14,0u0-$17,000/«ar.  Submit  re¬ 
sume  and  3  professionaf  references,  dis¬ 
cussion  of  educational  and  work  back¬ 
ground,  and  examples  of  writing.  Apply  by 
October  15,  1977,  to:  Ms.  Nancy  Parker, 
Kansas  (Geological  Survey,  193()  Avenue 
"A",  Campus  West,  Lawrence,  KS  66044. 
The  University  of  Kansas  is  an  Equal  Op¬ 
portunity/Affirmative  Action  Employer. 
Qualified  men  and  women  of  all  races  and 
persons  with  disabilities  are  encouraged  to 
apply. 


TECHNICAL  REPS 


HELP  WANTED 


PUBLIC  RELATIONS 


TRADE  ASSOCIATION  in  Washington, 
D.C.,  seeking  an  editorial  assistant  to  han¬ 
dle  diverse  writing  assigments,  including 
work  on  its  newspaper.  Background  in 
newspaper  writing  essential.  Salary  com¬ 
mensurate  with  ability.  Top  fringe  benf- 
fits.  Send  resume  and  work  samples  to  Box 
1715,  Editor  &  Publisher. 


RESEARCH 


MEDIA  RESEARCHER 
Growing  media  division  of  major  North 
American  research  organization  also 
operating  consumer,  political  and  social 
research  divisions  from  Detroit  and  To¬ 
ronto  headquarters  seeks  person  to  fill 
managerial  position.  Responsible  for  crea¬ 
tive  design,  efficient  execution,  insightful 
analysis  of  audience,  shopping,  lifestyle 
studies  for  newspapers,  magazines,and 
broadcasters  across  the  U.S.  and  Canada. 
REQUIRED:  Survey,  statistics,  computer 
experience,  MA  Degree,  superior  writing 
ability.  DESIRABLE:  PhD,  newspaper  and 
consumer  research  background. 

Client  contact,  some  travel.  Salary  com¬ 
mensurate  with  experience.  Excellent 
fringe  benefits. 

Send  resume  in  confidence  to 

Dolores  Allor,  Personnel  Manager 
MARKET  OPINION  RESEARCH 
28  West  Adams 
Detroit,  Michigan  48226 


MAJOR  MANUFACTURER  of  capital 
equipment  for  graphic  arts  reguires  expe¬ 
rienced  sales  representative  ror  Zone  2. 
Send  confidential  resume  to  Box  1599, 
Editor  &  Publisher. 


NEWSPAPER 

EQUIPMENT  AND  SUPPLY 
SALES  REP 

To  travel  extensively  in  Latin  America. 
Must  be  fluent  in  Spanish  and  English  and 
should  have  solid  background  both  in 
newspaper/graphic  arts  and  selling.  Miami 
based  exporting/consulting  firm.  Send  full 
resume  to  R.  Urquidi,  P.O.  Box  014041, 
Miami,  Fla.  33101. 


TECHNICAL  REPS 


Positions  Wanted  .  .  . 


SALES/ 

APPLICATIONS 


ECRM,  Inc.  a  manufacturer  of  sophisticated  com¬ 
puter  equipment  for  the  graphic  arts/newspaper 
industry  presently  has  opportunities  available  for 
sales  and  applications  personnel  in  cities  through¬ 
out  the  continental  U.  S.  including  L.  A.,  Seattle, 
Philadelphia,  Washington,  D.  C.  and  several  mid¬ 
west  locations. 

If  you  have  a  background  in  computer  sales  or 
applications  and  would  like  to  join  a  progressive 
forward  moving  company  we'd  like  to  talk  to  you. 
We  offer  an  excellent  compensation  package,  a 
product  line  that  is  unparalleled  in  the  industry, 
and  the  opportunity  to  work  with  a  team  of  pro¬ 
fessionals.  Call  us  or  write  us,  you'll  be  glad  you 
did. 

Cynthia  Carney  617-275-1760 
ECRM,  INC. 

205  Burlington  Road 
Bedford.  Mass.  01730 

An  Equal  Opportunity  Employer  M/F 


ADMINISTRATIVE 


AGGRESSIVE  MANAGER,  proven  record  in 
competitive  market.  Experienced  in  all 
phases  of  shopper,  weekly  and  printing 
field,  heavy  sales.  Seek  position  as  General 
Manager  or  Advertising  Director.  Box 
1618,  Editor  &  Publisher. 


GENERAL  MANAGER  OR  AD  DIRECTOR— 
(k>al-oriented,  budget  and  bottom  line  con¬ 
scious  executive  with  strong  competitive 
background  in  dailies  and  large  suburbans. 
A  top  administrator  who  can  produce  in  all 
areas.  Possess  excellent  experience— depth 
and  vision.  Box  1571,  Editor  &  Publisher. 


PUBLISHER/GENERAL  MANAGER,  35, 
with  14  years  experience.  Record  results  in 
every  instance.  If  you  want  a  man  who 
loves  to  work  and  is  not  afraid  to  get  in¬ 
volved,  write  to  Box  1660,  Editor  & 
Publisher. 


PROFIT-MINDED  award-winner  available 
now.  Experienced  in  all  phases  of  newspa¬ 
per  from  sales  to  publisher.  Small,  medium 
city  dailies.  Suburban,  free  distribution 
and  shoppers.  Box  1749,  Editor  & 
Publisher. 


THINKING  OF  RETIRING?  Married  man  in 
early  30s,  presently  ad  manager,  with 
proven  sales  record  is  willing  to  put  in  time 
necessary  to  learn  all  phases  of  newspaper 
administration.  Result-oriented  and  will 
add  to  the  success  of  paper  while  working 
towards  the  day  I  can  own  it.  Prefer  daily  in 
smaller  community.  Will  answer  all  replies. 
Box  1692,  Editor  &  Publisher. 


BUSINESS  MANAGER  with  proven  track 
record.  Prime  talent:  organizing  all 
departments— developing  systems  for 
maximum  efficiency  at  least  cost,  strong  in 
revenue  producing  ad  campaigns,  promo¬ 
tions,  for  highest  rate  of  return.  Family 
man  with  excellent  references.  Will  con¬ 
sider  part  ownership  in  small  daily,  weekly. 
Box  1745,  Editor  &  Publisher. 


ASSISTANT  TO  PUBLISHER:  Experienced 
in  sales,  promotion,  news,  operations, 
production,  overall  small  weekly  newspa¬ 
per  management.  Degreed,  29,  8  years 
media  experience.  Bought  loser  weekly, 
more  than  tripled  gross  in  3  years,  sold  for 
5  times  purchase  price.  Want  to  work  with 
experienced  publisher  to  iearn  more.  Can 
make  decisions  and  take  responsibility. 
Box  1729,  Editor  &  Publisher. 


CARTOONIST 


SENIOR  ARTIST  would  like  to  finish  career 
in  editorial  cartooning.  Samples.  Box 
1755,  Editor  &  Publisher. 


CIRCULATION 


NASHVILLE,  TENNESSEE  or  within  day’s 
drive.  Circulation  man,  25  years  experi¬ 
ence.  Box  1736,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


15  YEARS  top  classified  management  ex¬ 
perience.  Age  51.  $27,500  minimum.  Box 
1647,  Editor  &  Publisher. 


IT'S  A 

CLASSIFIED  SECRET! 

We’ll  never  reveal  the  identity  of  an  E&P 
Box  Holder.  However,  if  you  want  to 
answer  a  Box  Number  ad,  but  don’t  want 
your  reply  to  go  to  certain  newspapers  (or 
companies),  just  seal  you  reply  in  an 
envelope  addressed  to  the  Box  Holder. 
Attach  a  note  telling  us  what  newspapers, 
groups,  or  companies  you  don’t  want  the 
reply  to  reach.  Then  put  the  reply  and  the 
note  in  an  envelope  addressed  to  E&P 
Classified.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we’ll  discard  your 
reply. 

IMPORTANT:  We  can’t  return  your  reply 
because  that  would  be  the  same  as  telling. 
So  don’t  send  indespensable  material. 
Also  attach  a  note  each  time  you  want  a 
box  holder  checked.  If  you  don’t  want  your 
reply  to  be  sent  to  any  property  held  by  a 
group,  it’s  best  to  list  the  properties. 


COMPUTER  TECHNOLOGY 


COMPUTER  TECHNICIAN— Prefer  super¬ 
visory  position.  6yearsasChief  Technician 
for  major  metropolitan  newspaper.  Trained 
in  all  phases  of  composing  room  eg[uip- 
ment,  eg.,  computers,  typesetters,  OCRs, 
VDTs,  etc.  31  years  old;  married;  2  years 
college.  Resume  on  request.  Box  1757, 
Editor  &  Publisher. 


DISPLAY  ADVERTISING 


13  YEARS  EXPERIENCE.  Display  sales 
rep;  35,  excellent  track  record  in  sales, 
layout,  promotion,  shopping  center  coor¬ 
dination.  Presently  employed  and  seeking 
to  relocate  in  or  near  Seattle.  Box  1591, 
Editor  &  Publisher. 


AD  SALESMAN  wants  ad  manager  position 
with  aggressive  weekly  or  small  daily  in 
Zone  2,3,5.  Competitive  market  exceri- 
ence,  currently  handling  mail  for  9000 
weekly  and  23,000  shopper.  Box  1742, 
Editor  &  Publisher. 


EDITORIAL 


AGGRESSIVE,  YOUNG  financial  journalist 
thinks  he  can  beat  the  world  at  its  own 
game.  Seeks  thoughtful,  progressive  or¬ 
ganization.  Box  1756,  Editor  &  Publisher. 


LARRY  G.  STEELE,  sports  editor  extraor¬ 
dinaire,  is  now  available.  12  years  experi¬ 
ence,  a  veteran  hand  with  youthful  ambi¬ 
tion.  P.  0.  Box  641,  Lock  Haven,  Pa. 
17745.  (717)  726-4055. 


WIRE  EDITOR— Hot  type,  cold  or  VDT. 
Selects  stories  with  readers  in  mind.  Sharp 
heads,  layouts.  Box  1734,  Editor  &  Pub¬ 
lisher. 


RELIGION  WRITER,  25,  2  years  experi¬ 
ence  on  medium  daily  wants  job  with 
medium-large  daily.  Will  start  beat  from 
scratch.  Clips  and  resume  on  request.  Box 
1752,  Editor  &  Publisher. 


EDITORIAUART  STAFF  Associate  with  ex¬ 
perience  on  a  major  newspaper  that  re¬ 
cently  closed  is  looking  for  another  chal¬ 
lenge.  Diverse  experience  in  visual,  edito¬ 
rial  and  administrative  areas.  Joy  Kitter- 
man,  2905  Sheraton  St.,  Wheaton,  Md. 
20906.  Ph:  (301)  942-1864;  622-2900. 


CHIEF  WRITER  and  associate  editor  re¬ 
write.  10  years  experience.  Seek  position 
with  broadcast  or  print  media  New  York 
City.  Box  1746,  Editor  &  Publisher. 


ENTERTAINMENT  WRITER,  27.  Award- 
winner  with  4  years  experience  in  televi¬ 
sion,  radio,  night  club  and  live  perform¬ 
ance  coverage.  Currently  with  75,000 
Southeast  daily— would  like  to  move  up. 
Readable,  stylish  writer.  Box  1601,  Editor 
&  Publisher. 


C300D  WRITER,  female  with  magazine,  PR, 
news  and  photo  credentials  seeks  position 
on  publication  in  Washington,  D.C.  area. 
BA/MA  Journalism,  2  years  experience, 
creative.  Box  1586,  Editor  &  Publisher. 


JOURNALIST.  25  years  newspaper  and 
magazine.  Wide  travel.  Heavy  economic, 
business,  political,  but  can  do  anything. 
Available  anywhere  but  prefer  Zone  1,2  or 
Canada.  Box  1597,  Editor  &  Publisher. 

VERSATILE  PRO,  4  years  experience,  in¬ 
cluding  newspaper,  magazine,  public  rela¬ 
tions.  Equally  strong  at  editing,  writing. 
Looking  for  challenging  position.  Box 
1589,  Editor  &  Publisher. 

EDITOR  seeks  newspaper  where  excel¬ 
lence  is  earnest  and  attainable  goal  and 
job  offers  responsibility  and  authority. 
Computer  system  operation,  refinement, 
training  my  forte.  Copy  desk  to  general 
management,  depending  on  size,  pay,  lo¬ 
cation.  Box  1624,  Editor  &  Publisher. 

EXPERIENCED  JOURNALIST  with  wire 
service/newspaper  background  seeks 
permanent  position  on  daily  as  copy  editor 
or  writing  features,  human  interest  stories 
or  women’s  news.  Box  1651,  Editor  & 
Publisher. 

PROMOTE  YOURSELF 
THRU  E&P  CLASSIFIEDS 


EDITOR  &  PUBLISHER  for  September  17,  1977 


Positions  Wanted.. 


PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADMINISTRATIVE 


EDITORIAL 


EDITORIAL 


PHOTOJOURNAUSM 


REPORTER  WITH  WASHINGTON  news  S 
service  seeks  return  to  daily.  Now  spe-  € 
cializing  in  labor,  economics.  Background  ^ 
includes  5  years  metro  daily  general  € 
assignment,  features.  Broad  desk  experi-  3 
ence.  Early  30s,  married,  degree.  Seek  f 
writing  and/or  desk  slot  with  advancement  f 
potential  on  quality  paper.  Any  Zone  for  i 
right  opportunity.  Box  1602,  Editor  &  |  - 
Publisher.  J 

- I  <1 

WANT  THE  BEST?  Multiple  award-winning  s 
shirtsleeve  editor  seeks  job  as  editor  of  s 
weekly  or  small  daily.  Now  lost  in  large  F 

froup.  South  preferred.  Box  1456,  Editor  E 
1  Publisher. 

COLUMNIST/SPORTS  EDITOR  seeks  posi-  e 
tion  on  medium  sizedaily.  13  years  experi-  ( 
ence.  Box  1460,  Editor  &  Publisher.  t 

REPORTER/EDITOR,  32,  with  7  years  ex-  } 
perience  on  small  daily  seeks  more  chal-  r 
lenging  job  on  medium  sized  daily  or  j 
weekly  in  Zone  7  or  8.  Also  experienced  in  . 

Photography  and  VDT.  Box  1557,  Editor  &  < 

ubiisner.  i 

EXPERIENCED  COPY  EDITOR  seeks  shift  • 
to  general  assignment  reporting.  MA  in  i 
Journalism.  College  newspaper  and  broad-  , 
casting  experience.  Professional  magazine  i 
experience.  Any  Zone.  Box  1569,  Editor  & 
Publisher.  \ 

REPORTER-PHOTOGRAPHER  with  ex-  ’ 
perience  in  small  dailies  seeks  similar  posi-  , 
tion  in  Zone  2  or  3.  BS  in  Journalism.  ' 
Background  in  layout,  design  and  editing. 
Resume  and  clippings  on  request.  Box 
1552,  Editor  &  Publisher.  ' 


HARD-WORKING  women’s  editor,  24,  with 
daily  experience,  seeks  position  as  fea¬ 
ture,  family  or  women’s  news  writer/editor. 
Resume,  clips  available.  Box  1554,  Editor 
&  Publisher. 


MANAGING  EDITOR— 24  years  on  sports, 
wire,  city  and  managing  editor.  17  awards. 
Available  now.  (919)  852-1424. 


MANAGING  EDITOR,  26,  chairman  of 
4-man  executive  management  committee, 
reporter,  7300  weekly,  seeks  position  on 
daily  or  large  weekly  after  3  years  steady 
growth.  Trained  to  oversee  entire  opera¬ 
tion.  Exacting  co|^  editor.  Excellent 
news/feature  writer.  Top-notch  references. 
Box  1564,  Editor  &  Publisher. 


SHARP  YOUNG  REPORTER  looking  for 
first  break.  Hard  news,  sports,  features. 
VDT  experience.  Will  relocate  anywhere. 
Box  1478,  Editor  &  Publisher. 

AWARD-WINNING  feature  writer,  5  year 
pro  in  sports,  entertainment,  health,  crime 
and  people  wants  to  do  it  all  for  Zone  9  or  2 
daily.  Resume  and  clips  on  request.  Box 
1648,  Editor  &  Publisher. 

TIRED  OF  WASHINGTON.  Reporter/writ¬ 
er/columnist  wants  to  go  home  to  West 
Coast.  References,  awards,  job.  Top  work 
for  top  pay.  Box  1^3,  Editor  &  Publisher. 


REPORTER,  news/copyeditor,  BA  English. 
Award-winning  experience  as  reporter, 
photographer,  managing  editor  of  small 
daily;  seeking  challenging  desk  or  report¬ 
ing  position.  New  Jersey  only.  Box  1655, 
Editor  &  Publisher. 


CITY  EDITOR,  metro  dailies,  respected  in  I 
profession,  excellent  references,  seeks 
editing-management  post  with  growth  po-  I 
tential.  Box  1666,  Editor  &  Publisher.  | 

MEN’S  SPORTS  is  still  No.  1.  I  know,  I 
cover  it.  Major  league  experience.  Would 
like  permanent  position  in  news  media. 
Freelance  and  stringer  assignments  wel¬ 
comed.  Box  1644,  Editor  &  Publisher. 

NEED  A  SPORTSWRITER?  I’ve  been  de¬ 
scribed  as  90%  ahead  of  anyone  else  in  a 
similar  situation.  I’ve  done  writing,  photog¬ 
raphy  and  page  layout  for  over  a  year  as 
sports  editor  of  a  small  daily.  Now  I  would 
like  to  move  up  to  a  larger  paper.  Daniel 
Cote,  503  Riverside  Ave.,  Crookston,  Minn. 
56716. _ 

CLEAR  AND  MEANINGFUL  copy  is  my 
specialty.  Bright,  talented  suburban 
weekly  editor  with  year  of  experience  cov¬ 
ering  government  and  schools  seeks  re¬ 
porting  job  with  quality  small  or  medium 
daily.  Box  1704,  Editor  &  Publisher. 


SICK  OF  FLORIDA.  No.  2  sports  man  at 
60,(X)0  AM  daily  wants  copy  desk  spot  in 
New  York,  New  Jersey  or  Connecticut.  28, 
6  years  experience,  extremely  hard  worker. 
3  years  on  VDTs.  Willing  to  trade  sunshine 
for  bucks;  don’t  let  distance  dissuade  you 
from  bettering  your  staff .  Box  1664,  Editor 
&  Publisher. 

JOURNEYMAN  REPORTER,  business 
writer,  news  editor  seeks  suitable  news  po¬ 
sition  in  New  York  City  metro  area.  Wire 
service  veteran,  Washington  experience. 
Resume  clips  on  request.  Box  1654, 
Editor  &  Publisher. 

GIVE  A  KID  A  BREAK.  City  boy,  2  years 
experience  trade  magazine/tabloid,  wants 
chance  to  prove  potential,  use  skills.  BA 
History/Journalism.  Versatile;  good  feature 
writer,  accurate  reporter,  knows  desk, 
makeup,  photo,  tight  deadlines.  Seeking 
medium  size  daily  or  large  weekly,  any  slot, 
any  Zone.  Box  1734,  Editor  &  Publisher. 

SENIOR  EDITOR,  44,  seeks  issue-oriented 
editorial  page.  Thoughtful,  bright  and  in¬ 
novative  approach.  17  years  all  news  slots, 
including  management,  on  2  leading 
Pacific  Northwest  dailies;  presently  si^r- 
vising  desk  and  reporters.  Box  1701, 
Editor  &  Publisher. 

POLISHED,  completely  professional 
writer-photographer,  29,  with  6  years  wide 
ranging  experience,  seeks  position  with 
paper  that  rewards  hard  work  and  profes¬ 
sionalism.  Excellent  references.  Box  1693, 
Editor  &  Publisher. 


STRONG  POINT,  WRITING.  Columns,  fea-  ! 
tures,  reports.  After  2  years  as  sports 
editor  on  a  daily  in  a  very  active  location, 
ready  for  the  jump  to  a  good  big  city  paper. 
Box  1689,  Editor  &  Publisher. 


EXPERIENCED  hard-working  Fordham  BA 
seeks  spot  on  metro  New  York  area  news¬ 
paper,  magazine,  news  service  or  syndi¬ 
cate.  Has  written  for  Newsday  and  others, 
also  done  copy  editing  and  layout.  Re¬ 
sume,  clips,  references  on  request.  Box 
1694,  Editor  &  Publisher. 


REPORTER  on  18,000  daily  looking  to 
move  up,  any  Zone.  Journalism  BA,  experi- 
encexf,  prefer  feature  or  arts  but  will  con¬ 
sider  general  assignment.  Good  clips, 
available  January  1.  Box  1709,  Editor  & 
Publisher. 

MAKEUP  EDITOR  skilled  in  layout,  full 
desk  procedure,  VDT.  Seeks  position  on 
Zone  1  or  2  daily.  Box  1687,  Editor  & 
Publisher. 

THOROUGH,  PERSISTENT  reporter,  solid 
background  in  local  government  and  poli¬ 
tics,  seeking  paper  with  strong  commit¬ 
ment  to  investigative  reporting.  Also 
knowledgeable  in  economics,  scientific  re¬ 
search  methods.  Box  1719,  Editor  & 
Publisher. 


4  YEARS  DAILY  experience,  yet  only  22. 
No  hotshot,  just  hard  worker.  Now  on 
40,000  daily  and  Sunday  as  beat  reporter 
and  rim  assistant.  Can  produce  snappy 
headlines,  attractive  layouts.  Prefer  desk 
work  or  feature  writing.  General  assign¬ 
ment  okay.  Medium  to  large  dailies.  Box 
1712,  Editor  &  Publisher. 


EXPERIENCED  SPORTSWRITER— 4  years 
in  newspapers.  Have  written  game  and 
I  feature  stories  and  columns  about  a  wide 
I  variety  of  sports.  Can  do  desk  and  have 
worked  with  VDT.  Box  1721,  Editor  & 
Publisher. 

HELP— My  paper  just  sold!  Young  Editor/ 
General  Manager  experienced  in  all  phases 
of  work  including  pressroom.  Will  relocate 
anywhere.  I’m  not  real  cheap  but  will  do  it 
all.  S.  E.  Caldwell,  601  Ridge,  Evanston, 
III.  60202.  (312)  869-5295. 

STRONG  FEATURE  WRITER  and  govern¬ 
ment  news  reporter  with  2  years  experi¬ 
ence  on  18,000  circulation  daily  seeks  job 
with  large  daily.  Background  includes  2 
years  as  TV  producer-writer.  Bilingual.  Flu¬ 
ent  Chinese.  Box  1726,  Editor  &  Publisher. 

GOOD  REPORTER,  35,  seeks  permanent 
spot  on  large  metro  daily  with  good  pay, 
benefits,  pension.  Broad  experience.  Now 
on  60,000  PM,  Zone  2.  Box  1723,  Editor  & 
Publisher. 


HELP!  Experienced  professional  wants  out 
before  he  gets  stifled  in  a  nowhere  job. 
Good  writer,  adequate  photographer,  3 
years  plus;  editing  wire  and  local  copy  and 
layout.  Box  1681,  Editor  &  Publisher. 

STRIKE  THREE,  YOU’RE  OUT?  Not  if  I’m 
on  your  sportswriting  team.  4  years  experi¬ 
ence.  Prep,  college  and  pros.  Box  1741, 
Editor  &  Publisher. 

AGGRESSIVE,  conscientious  pro,  young, 
experienced,  for  city  editor  post  on  small 
daily  or  key  reporting  job  at  metro.  Strong, 
bright  reporter.  Sharp,  tight  editor.  Box 
1724,  Editor  &  Publisher. 

NEWS  EDITOR,  copyeditoror  writer  with  3 
years  experience  on  campus  newspapers 
seeks  job  on  small  daily  or  weekly  in  Zone 
8,  3  or  4.  Willing  to  train  on  the  job  for 
other  positions  as  well.  Have  written, 
edited  and  done  some  layout.  College 
senior  willing  to  relocate.  Box  1713,  Editor 
&  Publisher. 

REPORTING  POSITION  sought  by  Hamil¬ 
ton  College  grad  ’76  who,  mysteriously, 
does  not  find  rewriting  a  chore.  National 
Merit  ’72.  Photo  skills  and  clips.  Pardon 
my  audacity,  but  I  think  I  can  do  a  superior 
job.  Will  relocate  within  Zones  1  and  2. 
Chip  Cater,  11  Dunboy  St.,  Brighton, 
Mass.  02135.  (617)  783-3284. 

VERSATILE  EDIT0R-REP0RTER,32,  10 
years  experience,  seeks  interesting  job, 
daily  or  weekly  chain,  with  future.  Strong 
arts  coverage,  features,  government, 
schools,  courts.  Currently  city  editor,  4000  I 
circulation  weekly.  Pleasant,  innovative,  | 
married,  community-oriented.  Box  1722, 
Editor  &  Publisher. 


POLITICAL  WRITER  with  solid  experience 
wants  to  cover  state  capital  or  Washington 
scene.  Strong  on  columns  as  well  as 
straight  news  and  analysis.  Prize-winner 
with  Masters  Degree  in  Political  Science. 
Box  1739,  Editor  &  Publisher. 


CAPABLE  FEMALE  with  10  years  experi¬ 
ence  in  dailies,  wire  services,  MA  in  jour¬ 
nalism.  Seek  challenging  position  on  mid 
to  large  metro  paper  in  southern  Califor¬ 
nia.  Lively,  intelligent  writer.  Experienced 
in  desk  work,  layout,  features.  Box  1732, 
Editor  &  Publisher. 


REPORTER/PHOTOGRAPHER,  26,  ag¬ 
gressive,  hardworking;  an  eye  for  details 
and  mindful  of  deadlines;  upbeat 
features— seeks  greater  challenge.  Box 
1738,  Editor  &  Publisher. 


PHOTOJOURNALISM 


RECENT  GRAD,  with  experience  on  daily 
newspaper,  seeks  photo-conscious  daily  or 
weekly  looking  for  enthusiastic  young  per¬ 
son  needing  a  challenge  and  outlet  for  my 
photo-oriented  eye.  Excellent  portfolio. 
Any  Zone.  Paul  Stafford,  6(X)0  Washburn 
Ave.,  Minneapolis,  Minn.  55410.  (612) 
922-2129. 


PHOTO  EDITOR,  metro  newspaper  experi¬ 
ence.  Strong  on  layout,  initiating  assign¬ 
ments,  picture  judgment,  wire  and  local. 
Extensive  photo  background.  Wish  to  con¬ 
nect  with  publication  committed  to  better 
pix  usage.  Box  1613,  Editor  &  Publisher. 

_ PRODUCTION _ 

PRODUCTION  MANAGER.  Mature  and  de¬ 
pendable  with  vast  experience  in  pro¬ 
duction  and  management.  Can  handle  all 
departments  front  to  back.  Proven  record 
in  quality  control,  cost,  personnel  reduc¬ 
tion,  labor  relations,  cold  type  conver¬ 
sions,  VDT  operations  and  plate  systems. 
Box  1670,  Editor  &  Publisher. 


_ PRESSROOM _ 

WEB  OFFSET  PRESSMAN,  25,  looking  for 
challenge.  Goss  Cosmo  and  Metro  experi¬ 
ence.  Also  plate  and  camera.  Prefer  Zone 
7,  8.  Box  1658,  Editor  &  Publisher. 

OFFSET  WEB  PRESSMAN— 6  years  expe¬ 
rience.  Goss  Urbanite — four  color  process 
work.  Area  3,4,6,8  or  9.  Ph:  (716)  372- 
3696. 

GOSS  URBANITE  PRESSMAN.  Proven 
ability  with  strong  leadership  and  experi¬ 
ence  in  all  pressroom  procedures.  Quality 
conscious  with  top  technical  skills  and 
strong  preventative  press  maintenance. 
Experience  on  Goss  web  offset  presses 
and  Suburban,  Community,  plus  many 
other  web  presses.  Seek  challenging  posi¬ 
tion  as  a  working  foreman  or  head 
pressman  with  advancement.  Will  relo¬ 
cate.  Box  1691,  Editor  &  Publisher. 


GOSS  METRO  head  pressman.  Proven  abil¬ 
ity  with  strong  leadership  and  experience 
in  all  pressroom  procedures.  Box  1748, 
Editor  &  Publisher. 


WEB  OFFSET  PRESSMAN  in  mid  20s  with 
camera  experience,  currently  working  on 
small  daily,  seeks  position  in  a  city  contain¬ 
ing  a  large  university  or  city  very  close  to  a 
large  university.  Excellent  references  will 
be  supplied  by  employer  of  past  several 
years.  Box  17()8,  Editor  &  Publisher. 


PUBUC  RELATIONS 


EXPERIENCED  PR  man  now  with  national 
news  agency  seeks  PR  creative  challenge 
in  New  York  City  metro  area.  Resume,  clips 
on  request.  Box  1657,  Editor  &  Publisher. 


POSITION  WANTED  in  Sports  Information 
Office.  BS  in  Journalism.  College  sports 
editor,  newspaper  and  photography  expe¬ 
rience.  Experience  under  excellent  Sports 
Information  Director.  Box  1579,  Editor  & 
Publisher. 

EDITOR  &  PUBLISHER  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE! 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 
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150  Broadway.  New  York,  N  Y. 10038 


rubles  in  your  pocket  when  it  is  a  crimi¬ 
nal  offense  to  do  so. 

Everyone  else  seems  to  have  had  a 
CIA  connection.  Why  shouldn’t  we? 

City  refuses  to  issue 
iicense  to  publisher 

The  Torrance  (Calif.)  City  Council  has 
refused  to  issue  a  business  license  to 
Yetta  Lasky,  publisher  of  the  weekly 
newspaper  the  South  Bay  (Calif.)  Com¬ 
munity  News,  because  of  the  paper’s  ap¬ 
parent  practice  of  republishing  ads  run 
by  companies  in  other  papers  without 
their  approval  with  hope  they  will  pay  for 
the  service  when  they  receive  a  notice 
that  looks  like  a  bill  (E&P,  Sept.  3). 

The  license  was  denied  by  the  Council 
following  testimony  from  a  Torrance 
Police  Lieutenant  who  linked  Mrs.  Las- 
ky’s  advertising  practices  with  those  of 
her  son’s  now  defunct  business  which 
was  closed  down  last  December  on  mail 
fraud  charges. 

Mrs.  Lasky’s  son,  Michael,  was  con¬ 
victed  in  December  of  23  counts  of  mail 
fraud  in  a  scheme  which,  according  to 
prosecutors,  bilked  businesses  of  $2  mil¬ 
lion  in  unauthorized  advertising. 

Torrance  Police  contend  that  Michael 
Lasky  is  assisting  his  mother  in  the 
newspaper  operation  and  contend  that 
Mrs.  Lasky  was  involved  in  her  son’s 
now  defunct  business. 

Greg  Meyer,  a  city  administrative 
aide,  said  the  issuance  of  a  business 
license  to  Mrs.  Lasky’s  company — the 
American  Wholesale  Printing  Co. — 
would  “be  detrimental  to  the  commun¬ 
ity’’  because  it  is  “in  essence  the  same’’ 
as  the  one  her  son  ran. 

Mrs.  Lasky’s  attorney,  James 
Barclay,  said  his  client  may  pursue  the 
matter  in  court. 

Two-year  audits 
for  small  dailies 

Audit  Bureau  of  Circulations  has  com¬ 
pleted  actions  to  permit  membership  for 
small  daily  newspapers  on  an  every  other 
year  audit  plan. 

While  quailified  newspapers  in  the 
under  10,000  circulation  range  will  be 
subject  to  audit  verification  every  24 
months,  rather  than  annually,  ABC  will 
retain  the  right  to  more  frequent  inspec¬ 
tions  where  it  feels  conditions  warrant. 


By  Robert  U.  Brown 


Our  CIA  connection 


We  are  a  little  more  than  disappoint-  sorts  of  advice,  literature,  etc.,  on  how 
ed — we’re  downright  angry — that  Carl  to  get  along  with  the  Russians,  sugges- 
Bemstein  didn’t  mention  us  in  his  Ro///ng  tions  for  gifts  to  exchange  in  friendly 
article  as  having  had  a  CIA  connec-  conversations,  how  to  behave.  They 
tion.  came  in  official-looking  communications 

We  have  a  gigantic  trial  balloon  that  which  we  didn’t  keep,  but  it  is  our  recol- 
says  everybody  who  is  anybody  in  the  lection  some  of  it  came  from  the  U.S. 
news  business  (except  us)  had  some  kind  Mission  to  the  U.  N.,  the  State  Depart- 
of  a  connection  with  the  CIA  in  the  last  ment,  maybe?  The  CIA,  perhaps? 

25  years.  And  then,  everybody  who  is  Much  to  the  surprise  of  our  hard-bitten 
anybody  stands  up  and  denies  it.  Even  Communist  Intourist  guide,  Ludmilla, 
the  CIA  refuses  to  confirm  it.  The  result  who  made  the  phone  call  for  us  in  Mos- 
is  a  tremendous  buildup  for  an  issue  not  cow,  we  did  have  an  interview  at  Izvestia 
yet  printed.  It’s  one  way  to  guarantee  and  spent  two-and-a-half  interesting 
newsstand  sales.  hours  there.  We  never  did  get  into 

As  for  us,  we  probably  had  a  CIA  con-  Pravda.  Then  we  went  on  to  Leningrad 
nection  without  even  knowing  it.  Some  and  snooped  around  there, 
day,  we  keep  reminding  ourselves,  we’ll  Upon  returning  home  we  were  ex- 
try  to  find  out.  tremely  disappointed  at  not  being  invited 

Our  guilty  period,  if  that’s  what  it  was,  down  to  Washington  by  the  CIA  for  a 
occurred  in  mid- 1963.  We  had  been  de-briefing.  We  would  have  told  them 
planning  to  attend  a  meeting  of  the  Inter-  everything  they  wanted  to  know.  But 
national  Press  Institute,  of  which  we  maybe  the  CIA  had  already  picked  our 
were  a  charter  member,  in  Stockholm  brains  without  our  knowing  it  through  all 
June  5-7.  It  seemed  like  a  good  idea  to  go  those  conversations  in  Russia  with 
on  into  Russia,  if  we  could  arrange  it.  Americans  we  met  there,  including  cor- 
The  Cold  War  was  on — we  had  been  in  respondents.  According  to  Bernstein, 
Berlin  in  1%1  just  before  The  Wall  went  they  were  probably  all  CIA  agents  and 
up — so  a  visit  to  Russia  seemed  logical,  we  were  de-briefed  on  the  spot  without 
Thinking  we  would  see  more  as  knowing  it. 
tourists  than  as  VIP  visitors,  we  applied  We  kept  waiting  for  that  phone  call 
for  ordinary  tourist  visas  in  the  usual  asking  us  to  go  down  to  Washington  to 
way.  As  was  customary,  they  took  tell  someone  everything  we  had  seen  or 
forever  to  obtain  (came  through  just  heard  over  there.  We  could  have  told 
prior  to  our  departure  for  Stockholm),  them  how  they  publish  a  newspaper  in 
and  we  had  to  pay  for  all  transportation,  Moscow  and  how  much  they  claim  to 
room  and  board  in  advance.  earn.  But  we  figured  they  read  all  that  in 

Meanwhile,  through  E&P’s  Washing-  E&P.  We  could  have  told  them  about  the 
ton  office,  we  tried  to  arrange  appoint-  Soviet  space  launch  that  took  place  tor, 
ments  and  visits  to  PrarJu  and /zi’cst/a  if  more  correctly,  was  announced)  when 
we  should  get  to  Moscow.  we  were  in  Leningrad.  We  could  have 

All  of  a  sudden  we  started  to  get  all  told  them  how  to  get  out  of  Moscow  with 


FEEDBACK 


Vic  Cantone 


'WHEN  WE  CONVERTED 
WE  GOT  WHAT  WE  , 
HAD  TO  HAVE...  | 
“"r  A  TOTAL  5 

^  SYSTEM,  TOTAL 
J  SERVICE  AND 
TOTAL  SUPPLY" 


TOM  TAYLOR 
GENERAL  FOREMAN 
New  York  Times 


"We  knew  the  changeover  was  goifig  to  be  a 
mammoth  job.  We  had  to  have  someone  that 
could  quickly  set  up  a  plateroonf,  jtrain  our 
people  and  supply  us  with  whatever  it  takes  to 
go  offset.  Western  did  all  of  it— what  a  relief  I' 

Tom  Taylor,  of  the  New  York  Times, 
didn't  have  to  worry  about  a  thing.  And  still 
doesn't . . .  for  Western's  continual  follow-up 
service  and  quality  products  assure  a 
smooth  operation. 

Are  you  converting  to  offset  or  Di-Litho? 

If  so,  consider  Western's  complete  plateroom 
conversion  package.  We'll  lay  out  and  design 
your  plateroom— train  your  people  and  supply 
you  with  everything  you  need— machinery, 

plates  and  chemistry _ and  follow-up 

service,  too — continual  follow-up  service  to 
keep  you  operating  smoothly. 

Remember  WESTERN — fully  experienced  in 
all  areas  of  plateroom  set-up  and  supply. 

For  more  information,  write  Hugh 
McGaughy— he'll  give  you  the  good  news,  or 
call  Hugh  at  our  toll-free  number 
800/325-3310.  We  will  also  send  you  a 
package  of  literature— and  have  a  Technical 
Representative  call  if  you  wish. 


Tom  Taylor  and  assistant  Mac  Russell  check  quality. 


uienern 


3433  TREE  COURT  INDUSTRIAL  BLVD.,  ST.  LOUIS.  MO.  63122  •  PHONE  TOLL  FREE  800-325-3310 


IMg 


designed  finr  a  molMle  woild 


and  designed  to  make  The  Press  even 
more  compelling  to  read. 

All  based  on  the  wants,  needs  and 
lifestyles  of  today^s  newspaper  reader, 
the  new  sections  are  called  femi- 
nesque,  adventure,  foodtime,  show¬ 
time,  connoisseur, 
you,  money  and  Sec- 
^  tion  Two. 

^  The  Cleveland 

Press,  just  about  100 
years  old  but  young, 

;  modem,  trendy  in  ap- 
1  pearance. 


Our  world  is  changing.  Our  lives  are 
changing.  Our  attitudes  are  changing. 
And  Ohio’s  largest  evening  newspaper 
is  changing  with  them. 

The  Cleveland  Press,  a  99-year-old 
Scripps-Howard  newspaper  has  intro¬ 
duced  a  brand  new 
look  in  daily  news¬ 
papers.  A  totally  new  ^ - 

format.  \ 

New  sections.  All 
reflecting  modern 
trends  in  journalism 
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